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This article examines evidence of sampling or statistical bias in

newspaper reporting on campaign �nance. We compile all stories from

the �ve largest circulation newspapers in the United States that mention

a dollar amount for campaign expenditures, contributions, or receipts

from 1996 to 2000. We compare these �gures to those recorded by the

Federal Election Commission (FEC). The average �gures reported in

newspapers exceed the �gures from the FEC by as much as eightfold.

Press reports also focus excessively on corporate contributions and soft

money, rather than on the more common types of donors—individual—

and types of contributions—hard money. We further �nd that these

biases are re�ected in public perceptions of money in elections. Survey

respondents overstate the amount of money raised and the share from

different groups by roughly the amount found in newspapers, and better-

educated people (those most likely to read newspapers) showed the

greatest discrepancy between their beliefs and the facts.

https://doi.org/10.1093/poq/nfi022
javascript:;
javascript:;
javascript:;
https://academic.oup.com/poq/search-results?f_TocHeadingTitleList=Articles
https://academic.oup.com/aapor


Sign in Get help with access

American Association for Public Opinion
Research members

Sign in through society site

Personal account

Sign in with email/username &
password

Get email alerts

Save searches

Purchase content

Activate your purchase/trial code

Add your ORCID iD

Sign in  Register

Institutional access

Sign in through your
institution

Sign in through your
institution

Sign in with a library card

Sign in with username/password

Recommend to your librarian

Institutional account
management

Sign in as administrator

Purchase

Subscription prices and ordering for this journal

Purchasing options for books and journals across Oxford Academic

Short-term Access

To purchase short-term access, please sign in to your personal account above.

Don't already have a personal account? Register

Unrepresentative Information: The Case of Newspaper Reporting on Campaign Finance - 24
Hours access

EUR €39.00 GBP £33.00 USD $43.00

Rental

https://portal.aapor.org/?origurl=%node:current_encoded_url
javascript:;
https://portal.aapor.org/?origurl=%node:current_encoded_url
https://academic.oup.com/my-account/register?siteId=5502&returnUrl=http%3a%2f%2facademic.oup.com%2fpoq%2farticle-abstract%2f69%2f2%2f213%2f1856995%3flogin%3dfalse
javascript:;
javascript:;
javascript:;
javascript:;
javascript:;
https://academic.oup.com/pages/get-help-with-access/recommend-to-your-librarian?journal=poq
javascript:
https://academic.oup.com/poq/Subscribe/CurrentYear
https://academic.oup.com/pages/purchasing
https://academic.oup.com/my-account/register?siteId=5502&returnUrl=https://academic.oup.com%2fpoq%2farticle-abstract%2f69%2f2%2f213%2f1856995%3fredirectedFrom%3dfulltext


This article is also available for rental through DeepDyve.

https://www.deepdyve.com/lp/ou-press/unrepresentative-information-dRwuFca6uX?key=OUP

