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We investigate the role that nonportfolio fund differentiation and

information/search frictions play in creating two salient features of the

mutual fund industry: the large number of funds and the sizable

dispersion in fund fees. In a case study, we �nd that despite the �nancial

homogeneity of S&P 500 index funds, this sector exhibits the fund

proliferation and fee dispersion observed in the broader industry. We

show how extra-portfolio mechanisms explain these features. These

mechanisms also suggest an explanation for the puzzling late-1990s shift

in sector assets to more expensive (and often newly entered) funds: an

in�ux of high-information-cost novice investors.

https://doi.org/10.1162/0033553041382184
javascript:;
javascript:;
javascript:;
javascript:;
https://academic.oup.com/qje/search-results?f_TocHeadingTitleList=Articles


Sign in with email/username &
password

Get email alerts

Save searches

Purchase content

Activate your purchase/trial code

Add your ORCID iD

Sign in  Register

Sign in through your
institution

Sign in through your institution

Sign in with a library card

Sign in with username/password

Recommend to your librarian

Institutional account
management

Sign in as administrator

Purchase

Subscription prices and ordering for this journal

Purchasing options for books and journals across Oxford Academic

Short-term Access

To purchase short-term access, please sign in to your personal account above.

Don't already have a personal account? Register

Product Di�erentiation, Search Costs, and Competition in the Mutual Fund Industry: A Case
Study of S&P 500 Index Funds* - 24 Hours access

EUR €39.00 GBP £33.00 USD $43.00

Rental

This article is also available for rental through DeepDyve.

https://www.deepdyve.com/lp/ou-press/product-differentiation-search-costs-and-competition-in-the-mutual-udy5C3ubFc?key=OUP
https://academic.oup.com/my-account/register?siteId=5504&returnUrl=http%3a%2f%2facademic.oup.com%2fqje%2farticle-abstract%2f119%2f2%2f403%2f1894504%3flogin%3dfalse
javascript:;
javascript:;
javascript:;
javascript:;
javascript:;
https://academic.oup.com/pages/get-help-with-access/recommend-to-your-librarian?journal=qje
javascript:
https://academic.oup.com/qje/Subscribe/CurrentYear
https://academic.oup.com/pages/purchasing
https://academic.oup.com/my-account/register?siteId=5504&returnUrl=https://academic.oup.com%2fqje%2farticle-abstract%2f119%2f2%2f403%2f1894504
javascript:;

