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John F. Sherry Jr.

As an independent enterprise, international business has begun to achieve parity with such basic
business disciplines as marketing, �nance, and organization behavior. As the �eld matures, it will
become increasingly judicious in its borrowing from other intellectual traditions, and both
educational and research objectives will be profoundly a�ected. The current interest of
anthropologists in business activity is one source of synergy that can be e�ectively harnessed.
Applied anthropology has begun to achieve parity with the four traditional sub-disciplines of
anthropology, and business has become a critical area of application. As this �eld is legitimated,
the contributions of anthropology will be recognized by business academics and practitioners. This
exploratory article frames this interest for teachers and researchers, and discusses ways in which
an anthropological perspective might be used to enhance the teaching of international business.

Google Scholar

Google Scholar

Google Scholar

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

https://anthrosource.onlinelibrary.wiley.com/journal/15481492
https://anthrosource.onlinelibrary.wiley.com/toc/15481492/1988/19/4
https://doi.org/10.1525/aeq.1988.19.4.05x0918h
https://anthrosource.onlinelibrary.wiley.com/authored-by/Sherry/John+F./Jr.
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1985%26author%3DPamela%2BAlreck%26author%3DRobert%2BSettle%26title%3DThe%2BSurvey%2BResearch%2BHandbook&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1984a%26author%3DHerbert%2BApplebaum%26title%3DWork%2BIn%2BNon%25E2%2580%2590Market%2Band%2BTransitional%2BSocieties&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1984b%26author%3DHerbert%2BApplebaum%26title%3DWork%2Bin%2BMarket%2Band%2BIndustrial%2BSocieties&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy


Burrell, G., and G. Morgan 1979 Sociological Paradigms and Organizational Analysis. London: Heinemann.

Casse, Pierre 1982 Training for the Multicultural Manager. Washington, D.C.: SIETAR.

Cole, Johnnetta 1982 Anthropology for the Eighties. New York: Free Press.

L. L. Cummings, and Peter Frost, eds. 1985 Publishing in the Organizational Sciences. Homewood, Ill.: Irwin.

Curtin, Philip 1984 Cross Cultural Trading in World History. New York: Cambridge University Press.

Dannhaeuser, Norbert 1983 Contemporary Trade Strategies in the Philippines. New Brunswick: Rutgers
University Press.

Deal, Terrence, and Allan Kennedy 1982 Corporate Cultures. Reading, Mass.: Addison Wesley.

James Dean, and Richard Schwindt, eds. 1986 Business Administration Reading Lists and Course Outlines,
Vol. 7: Marketing. Pp. 152–168. Durham, N.C.: Eno River Press.

Douglas, Mary, and Baron Isherwood 1979 The World of Goods. New York: Basic Books.

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Web of Science® Google Scholar

Google Scholar

Google Scholar

Google Scholar

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1986%26author%3DMarietta%2BBaba%26title%3DBusiness%2Band%2BIndustrial%2BAnthropology%253A%2BAn%2BOverview.%2BNAPA%2BBulletin%2BNo.%2B2&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1979%26author%3DG.%2BBurrell%26author%3DG.%2BMorgan%26title%3DSociological%2BParadigms%2Band%2BOrganizational%2BAnalysis&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1982%26author%3DPierre%2BCasse%26title%3DTraining%2Bfor%2Bthe%2BMulticultural%2BManager&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1982%26author%3DJohnnetta%2BCole%26title%3DAnthropology%2Bfor%2Bthe%2BEighties&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1985%26author%3DL.%2BL.%2BCummings%26author%3DPeter%2BFrost%26title%3DPublishing%2Bin%2Bthe%2BOrganizational%2BSciences&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1984%26author%3DPhilip%2BCurtin%26title%3DCross%2BCultural%2BTrading%2Bin%2BWorld%2BHistory&doi=10.1525%2Faeq.1988.19.4.05x0918h&doiOfLink=10.1017%2FCBO9780511661198&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1525%2Faeq.1988.19.4.05x0918h&key=A1983QL07200028&getFTLinkType=true&doiForPubOfPage=10.1525%2Faeq.1988.19.4.05x0918h&refDoi=e_1_2_1_11_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1983%26author%3DNorbert%2BDannhaeuser%26title%3DContemporary%2BTrade%2BStrategies%2Bin%2Bthe%2BPhilippines&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1982%26author%3DTerrence%2BDeal%26author%3DAllan%2BKennedy%26title%3DCorporate%2BCultures&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1986%26pages%3D152-168%26author%3DJames%2BDean%26author%3DRichard%2BSchwindt%26title%3DBusiness%2BAdministration%2BReading%2BLists%2Band%2BCourse%2BOutlines&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1979%26author%3DMary%2BDouglas%26author%3DBaron%2BIsherwood%26title%3DThe%2BWorld%2Bof%2BGoods&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy


Elizabeth Eddy, and William Partridge, eds. 1978 Applied Anthropology in America. New York: Columbia
University Press.

Fields, George 1983 From Bonsai to Levis. New York: New American Library.

Go�man, Erving 1979 Gender Advertisements. New York: Harper & Row.

Sidney Green�eld, Arnold Strickon, and Robert Aubey, eds. 1979 Entrepreneurs in Cultural Context.
Albuquerque: University of New Mexico Press.

Hampton, Gerald 1983a International Marketing Education for a New Millennium: Some Preliminary Findings.
In International Marketing: Managerial Issues, Research, and Opportunities. V. H. Kirpalani, ed. Pp. 24–33.
Chicago: American Marketing Association.

Hampton, Gerald 1983b In Search of An International Marketing Curriculum. Unpublished MS, Albers School of
Business, Seattle University.

Harman, Robert 1986a Social Science Survey of International Business Executives. Unpublished MS,
Department of Anthropology, California State University, Long Beach.

Harman, Robert 1986b Social Science Survey of SIETAR Members. Unpublished MS, Department of
Anthropology, California State University, Long Beach.

Harris, Marvin 1981 America Now. New York: Simon & Schuster.

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1978%26author%3DElizabeth%2BEddy%26author%3DWilliam%2BPartridge%26title%3DApplied%2BAnthropology%2Bin%2BAmerica&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1983%26author%3DGeorge%2BFields%26title%3DFrom%2BBonsai%2Bto%2BLevis&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1979%26author%3DErving%2BGoffman%26title%3DGender%2BAdvertisements&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1979%26author%3DSidney%2BGreenfield%26author%3DArnold%2BStrickon%26author%3DRobert%2BAubey%26title%3DEntrepreneurs%2Bin%2BCultural%2BContext&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1983a%26pages%3D24-33%26author%3DGerald%2BHampton%26title%3DInternational%2BMarketing%253A%2BManagerial%2BIssues%252C%2BResearch%252C%2Band%2BOpportunities&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250AHampton%252C%2BGerald%2B%250A1983b%2BIn%2BSearch%2Bof%2BAn%2BInternational%2BMarketing%2BCurriculum.%2BUnpublished%2BMS%252C%2BAlbers%2BSchool%2Bof%2BBusiness%252C%2BSeattle%2BUniversity.%250A&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250AHarman%252C%2BRobert%2B%250A1986a%2B%250A%2BSocial%2BScience%2BSurvey%2Bof%2BInternational%2BBusiness%2BExecutives.%2BUnpublished%2BMS%252C%2BDepartment%2Bof%2BAnthropology%252C%2BCalifornia%2BState%2BUniversity%252C%2BLong%2BBeach.%250A&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250AHarman%252C%2BRobert%2B%250A1986b%2B%250A%2BSocial%2BScience%2BSurvey%2Bof%2BSIETAR%2BMembers.%2BUnpublished%2BMS%252C%2BDepartment%2Bof%2BAnthropology%252C%2BCalifornia%2BState%2BUniversity%252C%2BLong%2BBeach.%250A&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1981%26author%3DMarvin%2BHarris%26title%3DAmerica%2BNow&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy


Harris, Philip, and Robert Moran 1979 Managing Cultural Differences. Houston: Gulf.

Hawkins, Robert 1984 International Business in Academia: The State of the Field. Journal of International

Business Studies 15(3): 13–18.

Hofstede, Geert 1982 Culture's Consequences. Beverly Hills: Sage.

A. Idris-Soven, E. Idris-Soven, and Mary Vaughan, eds. 1978 The World as a Company Town. The Hague:
Mouton.

Kohls, L. Robert 1979 Survival Kit for Overseas Living. Yarmouth, Minn.: International Press.

Mitchell, Arnold 1983 The Nine American Lifestyles. New York: Warner.

Moran, Robert, and Philip Harris 1982 Managing Cultural Synergy. Houston: Gulf.

June Nash, and Patricia Fernandez-Kelly, eds. 1983 Women, Men and the International Division of Labor.
Albany: State University of New York Press.

Peters, Thomas, and Robert Waterman 1982 In Search of Excellence. New York: Harper & Row.

Pilcher, William 1972 The Portland Longshoremen. New York: Holt, Rinehart & Winston.

Google Scholar

Web of Science® Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1979%26author%3DPhilip%2BHarris%26author%3DRobert%2BMoran%26title%3DManaging%2BCultural%2BDifferences&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1525%2Faeq.1988.19.4.05x0918h&key=A1984ALQ0300002&getFTLinkType=true&doiForPubOfPage=10.1525%2Faeq.1988.19.4.05x0918h&refDoi=10.1057%2Fpalgrave.jibs.8490491&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D15%26publication_year%3D1984%26pages%3D13-18%26journal%3DJournal%2Bof%2BInternational%2BBusiness%2BStudies%26issue%3D3%26author%3DRobert%2BHawkins%26title%3DInternational%2BBusiness%2Bin%2BAcademia%253A%2BThe%2BState%2Bof%2Bthe%2BField&doi=10.1525%2Faeq.1988.19.4.05x0918h&doiOfLink=10.1057%2Fpalgrave.jibs.8490491&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1982%26author%3DGeert%2BHofstede%26title%3DCulture%2527s%2BConsequences&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1978%26author%3DA.%2BIdris%25E2%2580%2590Soven%26author%3DE.%2BIdris%25E2%2580%2590Soven%26author%3DMary%2BVaughan%26title%3DThe%2BWorld%2Bas%2Ba%2BCompany%2BTown&doi=10.1525%2Faeq.1988.19.4.05x0918h&doiOfLink=10.1515%2F9783110800081&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1979%26author%3D%2BKohls%26author%3DL.%2BRobert%26title%3DSurvival%2BKit%2Bfor%2BOverseas%2BLiving&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1983%26author%3DArnold%2BMitchell%26title%3DThe%2BNine%2BAmerican%2BLifestyles&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1982%26author%3DRobert%2BMoran%26author%3DPhilip%2BHarris%26title%3DManaging%2BCultural%2BSynergy&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1983%26author%3DJune%2BNash%26author%3DPatricia%2BFernandez%25E2%2580%2590Kelly%26title%3DWomen%252C%2BMen%2Band%2Bthe%2BInternational%2BDivision%2Bof%2BLabor&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1982%26author%3DThomas%2BPeters%26author%3DRobert%2BWaterman%26title%3DIn%2BSearch%2Bof%2BExcellence&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1972%26author%3DWilliam%2BPilcher%26title%3DThe%2BPortland%2BLongshoremen&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy


Ricks, David 1983 Big Business Blunders. Homewood, Ill.: Irwin.

Robock, Stefan, and Kenneth Simmonds 1983 International Business and Multinational Enterprises.
Homewood, Ill.: Irwin.

Rohlen, Thomas 1978 For Harmony and Strength. Berkeley: University of California Press.

Serrie, Hendrick 1983 Anthropology and International Business. Practicing Anthropology 5(2): 12 �.

Serrie, Hendrick 1984 Anthropology and International Business. Studies in Third World Societies, Number
28. Department of Anthropology, College of William and Mary.

Sherry, John 1983 Business in Anthropological Perspective. Florida Journal of Anthropology 8(2): 15–36.

Sherry, John 1986a Marketing and Consumer Behavior: Windows of Opportunity for Anthropology. Paper
presented at the sixth annual meeting of the Society for Economic Anthropology, Urbana, Illinois.

Sherry, John 1986b Anthropological Method and Marketing Research: Implications for Contemporary
Marketplace Behavior. Paper presented at the American Marketing Association Conference on Cultural and
Subcultural In�uences on Consumer Behavior, Chicago, Illinois.

Sherry, John 1987a Heresy and the Useful Miracle: Rethinking Anthropology's Contributions to Marketing. In
Research in Marketing, Vol. 9, Jagdish Sheth, ed. Pp. 285–306. Greenwich, Conn: JAI Press.

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1983%26author%3DDavid%2BRicks%26title%3DBig%2BBusiness%2BBlunders&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1983%26author%3DStefan%2BRobock%26author%3DKenneth%2BSimmonds%26title%3DInternational%2BBusiness%2Band%2BMultinational%2BEnterprises&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1978%26author%3DThomas%2BRohlen%26title%3DFor%2BHarmony%2Band%2BStrength&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D5%26publication_year%3D1983%26pages%3D12%26journal%3DPracticing%2BAnthropology%26issue%3D2%26author%3DHendrick%2BSerrie%26title%3DAnthropology%2Band%2BInternational%2BBusiness&doi=10.1525%2Faeq.1988.19.4.05x0918h&doiOfLink=10.17730%2Fpraa.5.2.fh10787472t401px&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1984%26author%3DHendrick%2BSerrie%26title%3DAnthropology%2Band%2BInternational%2BBusiness&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D8%26publication_year%3D1983%26pages%3D15-36%26journal%3DFlorida%2BJournal%2Bof%2BAnthropology%26issue%3D2%26author%3DJohn%2BSherry%26title%3DBusiness%2Bin%2BAnthropological%2BPerspective&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250ASherry%252C%2BJohn%2B%250A1986a%2B%250A%2BMarketing%2Band%2BConsumer%2BBehavior%253A%2BWindows%2Bof%2BOpportunity%2Bfor%2BAnthropology.%2BPaper%2Bpresented%2Bat%2Bthe%2Bsixth%2Bannual%2Bmeeting%2Bof%2Bthe%2BSociety%2Bfor%2BEconomic%2BAnthropology%252C%2BUrbana%252C%2BIllinois.%250A&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250ASherry%252C%2BJohn%2B%250A1986b%2B%250A%2BAnthropological%2BMethod%2Band%2BMarketing%2BResearch%253A%2BImplications%2Bfor%2BContemporary%2BMarketplace%2BBehavior.%2BPaper%2Bpresented%2Bat%2Bthe%2BAmerican%2BMarketing%2BAssociation%2BConference%2Bon%2BCultural%2Band%2BSubcultural%2BInfluences%2Bon%2BConsumer%2BBehavior%252C%2BChicago%252C%2BIllinois.%250A&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1987a%26pages%3D285-306%26author%3DJohn%2BSherry%26title%3DResearch%2Bin%2BMarketing&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy


Download PDF

Sherry, John 1987b Advertising as a Cultural System. In Marketing and Semiotics: New Directions in the

Study of Signs for Sale. Jean Umiker-Sebeok and Sidney J. Levy, eds. Pp. 441–461. Berlin: Mouton de Gruyter.

Spooner, Brian 1984 Anthropology for International Management—In One Course. Paper presented at the 83rd
annual meeting of the American Anthropological Association.

Taussig, Michael 1980 The Devil and Commodity Fetishism in South America. Chapel Hill: University of
North Carolina Press.

Terpstra, Vern 1978 The Cultural Environment of International Business. Cincinnati: South-Western.

Terpstra, Vern, and Kenneth David 1986 The Cultural Environment of International Business. Cincinnati:
South-Western.

Vlahos, Olivia 1986 Doing Business. The Anthropology of Striving, Thriving and Beating Out the

Competition. New York: Franklin Watts.

Andrew Zimbalist, ed. 1979 Case Studies in the Labor Process. New York: Monthly Review Press.

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Citing Literature This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

https://anthrosource.onlinelibrary.wiley.com/doi/pdf/10.1525/aeq.1988.19.4.05x0918h
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1987b%26pages%3D441-461%26author%3DJohn%2BSherry%26title%3DMarketing%2Band%2BSemiotics%253A%2BNew%2BDirections%2Bin%2Bthe%2BStudy%2Bof%2BSigns%2Bfor%2BSale&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250ASpooner%252C%2BBrian%2B%250A1984%2B%250A%2BAnthropology%2Bfor%2BInternational%2BManagement%25E2%2580%2594In%2BOne%2BCourse.%2BPaper%2Bpresented%2Bat%2Bthe%2B83rd%2Bannual%2Bmeeting%2Bof%2Bthe%2BAmerican%2BAnthropological%2BAssociation.%250A&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1980%26author%3DMichael%2BTaussig%26title%3DThe%2BDevil%2Band%2BCommodity%2BFetishism%2Bin%2BSouth%2BAmerica&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1978%26author%3DVern%2BTerpstra%26title%3DThe%2BCultural%2BEnvironment%2Bof%2BInternational%2BBusiness&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1986%26author%3DVern%2BTerpstra%26author%3DKenneth%2BDavid%26title%3DThe%2BCultural%2BEnvironment%2Bof%2BInternational%2BBusiness&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1986%26author%3DOlivia%2BVlahos%26title%3DDoing%2BBusiness.%2BThe%2BAnthropology%2Bof%2BStriving%252C%2BThriving%2Band%2BBeating%2BOut%2Bthe%2BCompetition&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1979%26author%3DAndrew%2BZimbalist%26title%3DCase%2BStudies%2Bin%2Bthe%2BLabor%2BProcess&doi=10.1525%2Faeq.1988.19.4.05x0918h&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://anthrosource.onlinelibrary.wiley.com/
https://www.wiley.com/privacy


ABOUT WILEY ONLINE LIBRARY

Privacy Policy

Terms of Use

About Cookies

Manage Cookies
Accessibility

Wiley Research DE&I Statement and Publishing Policies

HELP & SUPPORT

Contact Us

Training and Support

DMCA & Reporting Piracy

Sitemap

OPPORTUNITIES

Subscription Agents

Advertisers & Corporate Partners

CONNECT WITH WILEY

The Wiley Network

Wiley Press Room

Copyright © 1999-2025 John Wiley & Sons, Inc or related companies. All rights reserved, including rights for text and data mining and training
of arti�cial intelligence technologies or similar technologies.

PUBLICATIONS

AMERICANANTHRO.ORG

AAA MEMBERSHIP

RESOURCES

PUBLICATION INFO

© 2025 American Anthropological Association

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

https://www.wiley.com/privacy
https://onlinelibrary.wiley.com/terms-and-conditions
https://onlinelibrary.wiley.com/cookies
https://onlinelibrary.wiley.com/accessibility
https://onlinelibrary.wiley.com/publishing-policies
https://hub.wiley.com/community/support/onlinelibrary
https://www.wiley.com/customer-success/wiley-online-library-training-hub
https://onlinelibrary.wiley.com/dmca-notification-policy
https://onlinelibrary.wiley.com/sitemap
https://onlinelibrary.wiley.com/agents
https://onlinelibrary.wiley.com/advertisers
https://www.wiley.com/network
https://newsroom.wiley.com/
https://www.wiley.com/
https://www.wiley.com/
http://www.americananthro.org/
https://americananthro.org/membership/
https://www.wiley.com/privacy

