
Repository Statistics (https://gala.gre.ac.uk/cgi/stats/report)

Islamic economics 2.0 - Creating a Halal wealth and knowledge economy
 Tools

Wilson, Jonathan A.J. (2014) Islamic economics 2.0 - Creating a Halal wealth and knowledge economy. Zawya. pp. 1-7.

Full text not available from this repository.

Official URL: http://www.zawya.com/story/Islamic_Finance_Gateway...

(http://www.zawya.com/story/Islamic_Finance_Gateway_Islamic_Economics_20__Creating_a_Halal_Wealth_and_Knowledge_Economy__By_Dr_Jonathan_AJ_Wilson_070514-

pdf_080514073608/)

Abstract

Dr Wilson shares some of his thoughts on the current landscape and future opportunities for Islamic Economies, in Muslim majority and minority markets. This is

following his series of public talks and interviews in Kuala Lumpur, Malaysia from the 8th-11th April 2014 at: MIHAS (Malaysia International Halal Showcase), the

HDC (Halal Industry Development Corporation) World Halal Conference 2014, Amilin TV, Bank Negara Malaysia, INCEIF (International Centre for Education in

Islamic Finance), and UiTM (Universiti Teknologi MARA).

The Islamic Economics caravan is gaining momentum, thanks largely to ‘meat and money’ – Halal and Islamic Finance. Both have established themselves firmly as

fields of study and practice on a global stage – not only in response to the core needs of Muslim communities, but also by engaging with wider audiences.

Now that the foundations are in place, Halal and Islamic Finance are attempting to do more than respond and react, by addressing more than just basic and core

needs. Increasingly, they are spreading across further verticals and horizontals and seeking to innovate and set the agenda.

With this in mind, it seems like a good time to take stock and re-evaluate the fundamentals of what Islamic Economics stands for, and aims to achieve.
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