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Abstract

This paper outlines two contrasting positions in interpreting contemporary change in later life.
These are summarily represented by a cohort approach that focuses upon the baby boomers and
a generational approach that focuses upon the third age. We argue that understanding the role
of the sixties’ cultural revolution for the emergence of the third age offers a broader conceptual
understanding of the transformation of later life than that provided by the more restrictive and
restricting framework of a baby boom cohort. That many people, particularly in the USA, self
identify with the term 'baby boomer’ reflects not so much the power of cohorts as structuring
influences on the 'conscience collective’ as the role of the market and the media in shaping their
social identities.

PDF views 2,184

Issue

Vol. 2 No. 2 (2007): Baby Boom Generation (https://ijal.se/issue/view/81)

Section

Articles in a Special Issue

(c0) @ (https://creativecommons.org/licenses/by-nc/3.0/)

This orkis licensed under a Creative Commons Attribution-NonCommercial 3.0 Unported
License (https://creativecommons.org/licenses/by-nc/3.0/).

Since 2020 the International Journal of Ageing and Later Life uses a Creative Commons:
Attribution (https://creativecommons.org/licenses/by/4.0/) license, which allows users to
distribute the work and to reform or build upon it without the author's permission. Full
reference to the author must be given.


https://ijal.se/article/view/1168/505
https://doi.org/10.3384/ijal.1652-8670.072213
https://ijal.se/issue/view/81
https://creativecommons.org/licenses/by-nc/3.0/
https://creativecommons.org/licenses/by-nc/3.0/
https://creativecommons.org/licenses/by/4.0/

References

Atkinson, A. B. (2000). Distribution of income and wealth. In A. Halsey & J. Webb (eds.), Twentieth
Century British Social Trends. (pp. 348-384).London: Macmillan.

Bean, F. D. (1983). The baby boom and its economic explanations. The Sociological Quarterly,
24: 355-365. DOI: 10.1111/j.1533-8525.1983.tb00706.x (http://dx.doi.org/10.1111/j.1533-
8525.1983.tb00706.x)

Beck, U., Bonss, W. & Lau, C. (2003). The theory of reflexive modernisation: Problematic,
hypotheses and research programme. Theory Culture & Society, 20: 1-33. DOI:
10.1177/0263276403020002001 (http://dx.doi.org/10.1177/0263276403020002001)

Benson, J. (1997). Prime Time: A history of the Middle Aged in Twentieth Century Britain. London:
Longman.

Berger, M. C. (1985). The effect of cohort size on earnings growth: A reexamination of the
evidence. Journal of Political Economy, 93: 561-573. DOI: 10.1086/261315
(http://dx.doi.org/10.1086/261315)

Binkley, S. (2007). Getting Loose: Lifestyle Consumption in the 1970s. Durham, NC: Duke. DOI:
10.1215/9780822389514 (http://dx.doi.org/10.1215/9780822389514)

Butz, W. & Ward, M. (1979). The emergence of countercyclical US fertility The American
Economic Review, 69: 318-328.

Chaney, D. (1994). The Cultural Turn: Scene Setting Essays on Contemporary Cultural History.
London: Routledge.

Chauvel, L. (2005). Social Generations, Life Chances and Welfare Regime Sustainability. In P. Hall
(ed.), The Politics of Change in France. Basingstoke: Palgrave Macmillan.

Cohen, L. (2004). A Consumers’ Republic: The politics of Mass Consumption in Postwar America.
New York: Vintage.

Coleman, D. A. (1993). Contrasting age structures of Western Europe and of Eastern Europe and
the former Soviet Union: Demographic curiosity or labor resource? Population and Development
Review, 19: 523-555. DOI: 10.2307/2938465 (http://dx.doi.org/10.2307/2938465)

Cross, G. (2000). An All-Consuming Century: Why Commercialism Won in Modern Amnerica. New
York: Columbia University Press.

Denning, M. (2004). Culture in the Age of Three Worlds. London: Verso.

Dumenil, L. (1995). Modern Temper: American Culture and Society in the 1920s. New York: Hill
and Wang.

Dychtwald, K. & Flower, J. (1990). The Age Wave: How the Most Important Trend of Our Time can
Change Your Future. New York: Bantam Books.

Dychtwald, K. (1999). Age Power: How the 21st century will be ruled by the new old. New York:
Tarcher/Putnam.

Easterlin, R. A. (1968). Population, Labor Force and Long Swings in Economic Growth. The
American Experience. Washington DC: National Bureau Economic Research.

Easterlin, R. A., Schaeffer, C. M. & Macunovich, D. J. (1993). Will the baby boomers be less well
off than their parents? Income, wealth and family circumstances over the life cycle in the United
States. Population and Development Review, 19: 497-522. DOI: 10.2307/2938464
(http://dx.doi.org/10.2307/2938464)


http://dx.doi.org/10.1111/j.1533-8525.1983.tb00706.x
http://dx.doi.org/10.1177/0263276403020002001
http://dx.doi.org/10.1086/261315
http://dx.doi.org/10.1215/9780822389514
http://dx.doi.org/10.2307/2938465
http://dx.doi.org/10.2307/2938464

Ekerdt, D. J. (1986). The busy ethic: moral continuity between work and retirement. The
Gerontologist, 26: 239-244. DOI: 10.1093/geront/26.3.239
(http://dx.doi.org/10.1093/geront/26.3.239)

Evandrou, M. & Falkingham, J. (2000). Looking back to look forward: Lessons from four birth
cohorts for ageing in the 21st Century. Population Trends, 99: 21-36.

Foot, D. K. (1997). Boom, Bust & Echo. Profiting from the Demographic Shift. Toronto: MacFarlane
Walter & Ross.

Foucault, M. (1988). Technologies of the self. In L. H. Martin, H. Guttman & P. H. Hutton (eds.),
Technologies of the Self: A Seminar with Michel Foucault. (pp. 16-49). London: Tavistock
Publications.

Fraser, N. (1995). From redistribution to recognition? Dilemmas of justice in a post-socialist age.
New Left Review, 212: 68-93.

Friedan, B. (1994). The Fountain of Age. London: Vintage.

Gallie, D. (2000). The labour force. In A. Halsey & J. Webb (eds.), Twentieth Century British Social
Trends. (pp. 281-323).London: Macmillan.

Giddens, A. (1990). The Consequences of Modernity. Cambridge: Polity

Gilleard, C. & Higgs, P. (2000). Cultures of Ageing: Self, Citizen and the Body. Harlow: Prentice
Hall.

Gilleard, C. & Higgs, P. (2002). The third age: Class, cohort or generation? Ageing & Society,
22(3): 369-82. DOI: 10.1017/S0144686X0200870X (http://dx.doi.org/1017/S0144686X0200870X)

Gilleard, C & Higgs, P. (2005). Contexts of Ageing: Class, cohort and community. Cambridge:
Polity Press.

Grossberg, L. (1992). We gotta get out of this place: popular conservatism and postmodern
culture. New York: Routledge.

Hakim, C. (2000). Work-Lifestyle Choices in the Twenty First Century: Preference Theory. Oxford:
Oxford University Press.

Halter, M. (2000). Shopping for Identity: The Marketing of Ethnicity. New York: Schoken Books.

Heath, J. & Potter, A. (2005). Rebel Sell: How the Counterculture became Consumer Culture.
Chichester: Capstone Publishing.

Hine, T. (2000). The Rise and Fall of the American Teenager. Harper Collins, New York.

Hirshbein, L. (2001). The flapper and the fogey: representations of gender and age in the 1920s.
Journal of Family History, 26: 112-37. DOI: 10.1177/036319900102600106
(http://dx.doi.org/10.1177/036319900102600106)

Jameson, F. (1991). Postmodernism or the Cultural Logic of Late Capitalism. London: Verso.
Jenks, C. (2005). Subculture: the Fragmentation of the Social, London: Sage.
Judt, T. (2007). Postwar: A History of Europe since 1945. London: Pimlico.

Kroen, S. (2006). Negotations with the American way: the consumer and the social contract in
post war Europe. In J. Brewer & F. Trentmann (eds.). Consuming Cultures, Global Perspectives:
Historical Trajectories, Ttransnational Exchanges. (pp. 251-277). London: Berg.

Kuisel, R. (1993). Seducing the French: The Dilemmas of Americanization. Berkeley: University of
California Press.

Kurlansky, M. (2005). 1968 The Year That Rocked the World. London: Vin-tage.


http://dx.doi.org/10.1093/geront/26.3.239
http://dx.doi.org/1017/S0144686X0200870X
http://dx.doi.org/10.1177/036319900102600106

Lasch, C. (1980). The Culture of Narcissism. London: Abacus.
Lash, S. & Urry, J. (1987). The End of Organised Capitalism. Cambridge: Polity.

Laslett, P. (1989). A Fresh Map of Life: The Emergence of a Third Age. London: Weidenfeld and
Nicolson.

Laslett, P. (2000). Review of “Age power: How the 21st century will be ruled by the new old”, Ken
Dytchtwald. Population and Development Review, 26: 398-399.

Lau, K. (2000). New Age Capitalism: Making Money East of Eden. Philadelphia: University of
Pennsylvania Press.

Light, B. (1988). Baby boomers. New York: Norton.
Levy, F. S. & Michel, R. C. (1986). An economic bust for the baby boom. Challenge, 29: 33-39.

Levy, F. S. & Michel, R. C. (1991). The Economic Future of American Families. Washington, D.C:
The Urban Institute Press.

Livi Bacci, M. (1967). Modernization and tradition in the recent history of Italian fertility.
Demography, 4: 657-672. DOI: 10.2307/2060306 (http://dx.doi.org/10.2307/2060306)

Mackay, H. (1997). Baby Boomers, their Parents and their Children. Sydney: Macmillan.
Marwick, A. (1998). The Sixties. Oxford: Oxford University Press.

Michaels, W. (2005). The Trouble with Diversity: How We Learned to Love Identity and Ignore
Inequality. New York: Metropolitan Books.

Moschis, G. (1994). Marketing Strategies for the Mature Market. Westport, Connecticut: Quorum
Books.

Owram, D. (1996). Born at the Right Time: A History of the Baby Boom Generation. Toronto:
University of Toronto Press.

Ransome, P. (2005). Work, Consumption and Culture: Affluence and Social Change in the
Twentieth Century. London: Sage.

Ray, L. & Sayer, A. (1999). Introduction, in L. Ray & A. Sayer (eds.), Culture and Economy after
the Cultural Turn. (pp. 1-24). London: Sage. DOI: 10.4135/9781446218112.n1
(http://dx.doi.org/10.4135/9781446218112.n1)

Rosen, A. (2003). Transformation of British Life 1950-2000: A Social History. Manchester:
Manchester University Press.

Russell, L. B. (1982). The Baby Boom Generation and the Economy. Studies in Social Economics
Series. Washington DC: Brookings Institute.

Sandbrook, D. (2005). Never Had It So Good: A History of Britain from Suez to the Beatles -
Britain in the Sixties: 1956-63. London: Little, Brown.

Sandbrook, D. (2006). White Heat: A History of Britain in the Swinging Sixties. London: Little,
Brown.

Smith, J. Walker & Clurman, A. (1997). Rocking the Ages: The Yankelovich Report on Generational
Marketing. New York: Harper Business.

Spigel, L. & Curtin, M. (1997). The Revolution was not Televised: Sixties’ Television and Social
Conflict. New York: Routledge.

Suokannas M, (2005). Cultural age and seniorism in an advertising context, kuluttajatutkimus.
nyt. 1, 79-89.


http://dx.doi.org/10.2307/2060306
http://dx.doi.org/10.4135/9781446218112.n1

Sweezy, A. (1971). The economic explanation of fertility changes in the United States. Population
Studies, 25: 255-267.

Thane, P. (2003). Social histories of old age and aging. Journal of Social History 37(1): 93-111.
DOI: 10.1353/jsh.2003.0163 (http://dx.doi.org/10.1353/jsh.2003.0163)

Therborn, G. (1995). European Modernity and Beyond: Trajectory of European Societies, 1945-
2000. London: Sage.

Wallace, P. (1999). Agequake. London: Nicolas Brearley.

Welch, F. (1979). Effects of cohort size on earnings: The baby boom babies’ financial bust. Journal
of Political Economy 87: 65-96. DOI: 10.1086/260823 (http://dx.doi.org/10.1086/260823)

Make a Submission (https://ijal.se/about/submissions)

Indexed in:
DOA] (https://doaj.org/toc/1652-8670)
Scopus (https://www.scopus.com/sourceid/12900154715)
2.8  ciestore

91st percentile
Powered by

Norwegian List (https://kanalregister.hkdir.no/tidsskrift?id=472919)

Information

For Readers (https://ijal.se/information/readers)

For Authors (https://ijal.se/information/authors)

International Journal of Ageing and Later Life
(IJAL / Int ] Ageing Later Life) ISSN: 1652-8670

IJAL is published under the auspices of Linkdping University Electronic Press (LiU E-Press),
(https://ep.liu.se) Linkdping University, 581 83 Linkdping.

Articles © The authors and license shown for each article.
The other content: © 2006-2025 IJAL


http://dx.doi.org/10.1353/jsh.2003.0163
http://dx.doi.org/10.1086/260823
https://ijal.se/about/submissions
https://doaj.org/toc/1652-8670
https://www.scopus.com/sourceid/12900154715
https://kanalregister.hkdir.no/tidsskrift?id=472919
https://ijal.se/information/readers
https://ijal.se/information/authors
https://ep.liu.se/

Accessibility statement (https://journal.ep.liu.se/index.php/index/accessibility)

Published with the support of the Swedish Council for Working Life and Social Research

(Forskningsradet for halsa, arbetsliv och valfard), 2008-1788, 2011-1917, 2012-2068, 2015-
01505, 2018-01671

Platform &
workflow by

OJS/ PKP

(https://ijal.se/about/aboutThisPublishingSystem)


https://journal.ep.liu.se/index.php/index/accessibility
https://ijal.se/about/aboutThisPublishingSystem

