
AOM.org uses cookies to store information on your computer to help improve the user experience and improve site use.
By using this site, you consent to the Privacy and Cookie Policy. Learn more
AGREE

Academy of Management Journal Vol. 36, No. 4  | Articles

Corporate Raiders and their Disciplinary Role in the Market for
Corporate Control
James P. Walsh and Rita D. Kosnik

Abstract

Little research examines the supposed disciplinary e�ect of the market for corporate control on entrenched and
ine�ective management teams. Our analysis of the relationships between firm performance and both o�icer and
director turnover in three groups of companies—those targeted by corporate raiders, their nearest competitors,
and a control group—provided little support for this hypothesized discipline. There was only evidence of market
discipline among target firms and competitors with sustained histories of poor performance. Interestingly,
takeover activity a�ected both the firms' o�icers and directors. We examine the implications of these results for
our understanding of corporate control processes in particular and agency theory in general.
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