Sage Journals
We value your privacy

We and our partners store and/or access information on a device, such as cookies and process personal data, such as
unique identifiers and standard information sent by a device for personalised advertising and content, advertising and content
measurement, audience research and services development. With your permission we and our partners may use precise
geolocation data and identification through device scanning. You may click to consent to our and our 1470 partners’
processing as described above. Alternatively you may click to refuse to consent or access more detailed information and
change your preferences before consenting. Please note that some processing of your personal data may not require your
consent, but you have a right to object to such processing. Your preferences will apply to this website only. You can change
your preferences or withdraw your consent at any time by returning to this site and clicking the "Privacy" button at the bottom
of the webpage.

ACCEPT ALL

MORE OPTIONS

DECLINE ALL



https://journals.sagepub.com/metrics/usj
https://journals.sagepub.com/home/USJ
https://journals.sagepub.com/



https://scholar.google.com/scholar_lookup?title=Estimating+and+Projecting+Input-Output+Coefficients&publication_year=1975
https://scholar.google.com/scholar_lookup?title=Regional+satellite+accounts+for+tourism%3A+data%2C+concepts%2C+methods+and+applications
https://scholar.google.com/scholar_lookup?title=On+the+appropriate+use+of+location+quotients+in+generating+regional+input-output+tables%3A+a+comment&publication_year=1997&journal=Regional+Studies&pages=791-794
https://scholar.google.com/scholar_lookup?title=Assessing+the+impacts+of+foreign+manufacturing+on+regional+economies%3A+the+case+of+Wales%2C+Scotland+and+the+West+Midlands&publication_year=2000&journal=Regional+Studies&pages=343-355
https://scholar.google.com/scholar_lookup?title=Welsh+Input-Output+Tables+for+1995&publication_year=1998
https://scholar.google.com/scholar_lookup?title=Input-Output+Analysis+in+Developing+Countries%3A+Sources%2C+Methods+and+Applications&publication_year=1982
https://scholar.google.com/scholar_lookup?title=The+Canadian+National+Tourism+Indicators%3A+A+Dynamic+Picture+of+the+Satellite+Account&publication_year=2000
https://scholar.google.com/scholar_lookup?title=Regional+Input-Output+Modelling%3A+New+Developments+and+Interpretations&publication_year=1991
https://scholar.google.com/scholar_lookup?title=Tourism+satellite+accounts.+Travel+and+Tourism+Intelligence+Occasional+Studies%2C+Travel+and+Tourism&publication_year=1999&journal=Analyst

Fletcher, J.E. (1989) Input-output analysis and tourism impact studies, Annals of Tourism Research, 16,
pp. 514-529.

Google Scholar

Hewings, G. (1990) Integrated modelling in regional science, Studies in Regional Science, 20, pp. 30-61.

Google Scholar

Hill, S., and Roberts, A. (1996) Welsh Input-Output Tables for 1994. Cardiff: University of Wales Press.

Google Scholar

Jones, C. and Munday, M. (2001) Blaenavon and United Nations World Heritage Site status: is
conservation of industrial heritage a road to local economic development?, Regional Studies, 35, pp.
585-590.

Google Scholar

McGregor, P., McNicoll, I., Swales, K. ET AL. (2002) Incorporating sustainability indicators in a CGE model of
the Scottish economy. Fraser of Allander Institute, University of Strathclyde.

Google Scholar

National Assembly For Wales (2001) A Winning Wales. Cardiff: NAfW.

Google Scholar

Oecd (Organisation For Economic Co-Operation And Development) (2000) Measuring the Role of Tourism
in OECD Economies: The OECD Manual on Tourism Satellite Accounts and Employment. Paris: OECD.

Google Scholar

Office For National Statistics (1999) UK Input-Output Annual Supply and Use Tables: 1997. London :
HMSO.

Google Scholar

Office For National Statistics (2000a) Family Expenditure Survey. London: HMSO.

Google Scholar

Office For National Statistics (2000b) Travel Trends: A Report on the International Passenger Survey.
London: HMSO.

Google Scholar



https://scholar.google.com/scholar_lookup?title=Input-output+analysis+and+tourism+impact+studies&publication_year=1989&journal=Annals+of+Tourism+Research&pages=514-529
https://scholar.google.com/scholar_lookup?title=Integrated+modelling+in+regional+science&publication_year=1990&journal=Studies+in+Regional+Science&pages=30-61
https://scholar.google.com/scholar_lookup?title=Welsh+Input-Output+Tables+for+1994&publication_year=1996
https://scholar.google.com/scholar_lookup?title=Blaenavon+and+United+Nations+World+Heritage+Site+status%3A+is+conservation+of+industrial+heritage+a+road+to+local+economic+development%3F&publication_year=2001&journal=Regional+Studies&pages=585-590
https://scholar.google.com/scholar_lookup?title=Incorporating+sustainability+indicators+in+a+CGE+model+of+the+Scottish+economy&publication_year=2002
https://scholar.google.com/scholar_lookup?title=A+Winning+Wales&publication_year=2001
https://scholar.google.com/scholar_lookup?title=Measuring+the+Role+of+Tourism+in+OECD+Economies%3A+The+OECD+Manual+on+Tourism+Satellite+Accounts+and+Employment&publication_year=2000
https://scholar.google.com/scholar_lookup?title=UK+Input-Output+Annual+Supply+and+Use+Tables%3A+1997&publication_year=1999
https://scholar.google.com/scholar_lookup?title=Family+Expenditure+Survey&publication_year=2000
https://scholar.google.com/scholar_lookup?title=Travel+Trends%3A+A+Report+on+the+International+Passenger+Survey&publication_year=2000

Office For National Statistics (2001) UK Input-Output Analysis. London: HMSO.

Google Scholar

Okubo, S., Fraumeni, B. and Fahim-Nadars, M. (2002) Expanded U.S. travel and tourism satellite
accounts: extension to include imputed services of motor vehicles and vacation homes. Paper
presented to the 14th Annual Conference on Input-Output Techniques, Montreal, October.

Google Scholar

Richardson, H. (1972) Input-Output and Regional Economics. New Jersey: Prentice Hall.

Google Scholar

Scottish Executive (2001) Input-Output Tables and Multipliers for Scotland, 1998. Edinburgh: HMSO.

Google Scholar

Scottish Executive (2002) Scottish Economic Statistics. Edinburgh: HMSO.

Google Scholar

Scottish Office (1992) Scottish Tourism Multiplier Study 1992, Vol. 1 Main Reports. Edinburgh : HMSO.

Google Scholar

Stevens, B., Treyz, G. and Lahr, M. (1989) On the comparative accuracy of RPC estimating techniques, in: R.
E. Miller, K. R. Polenske and A. Z. Rose (Eds) Frontiers of Input-Output Analysis, pp. 245-257. Oxford :
Oxford University Press.

Google Scholar

Trends Business Research/Cogentsi (2002) The Economic Impact of Tourism in England's North East. Part
3: Methodology . Newcastle: One Northeast.

Google Scholar

Uk Tourist Boards (1999) The United Kingdom Tourist Statistics, 1998. Joint publication: English Tourism
Council, Northern Ireland Tourist Board, Scottish Tourist Board, Wales Tourist Board.

Google Scholar

Wagner, J. (1997) Estimating the economic impacts of tourism, Annals of Tourism Research, 24, pp. 592-
608.

Google Scholar



https://scholar.google.com/scholar_lookup?title=UK+Input-Output+Analysis&publication_year=2001
https://scholar.google.com/scholar_lookup?title=Expanded+U.S.+travel+and+tourism+satellite+accounts%3A+extension+to+include+imputed+services+of+motor+vehicles+and+vacation+homes
https://scholar.google.com/scholar_lookup?title=Input-Output+and+Regional+Economics.+New&publication_year=1972
https://scholar.google.com/scholar_lookup?title=Input-Output+Tables+and+Multipliers+for+Scotland%2C+1998&publication_year=2001
https://scholar.google.com/scholar_lookup?title=Scottish+Economic+Statistics&publication_year=2002
https://scholar.google.com/scholar_lookup?title=Scottish+Tourism+Multiplier+Study+1992%2C+Vol.+1+Main+Reports&publication_year=1992
https://scholar.google.com/scholar_lookup?title=On+the+comparative+accuracy+of+RPC+estimating+techniques&publication_year=1989&pages=245-257
https://scholar.google.com/scholar_lookup?title=The+Economic+Impact+of+Tourism+in+England%27s+North+East.+Part+3%3A+Methodology&publication_year=2002
https://scholar.google.com/scholar_lookup?title=The+United+Kingdom+Tourist+Statistics%2C+1998&publication_year=1999
https://scholar.google.com/scholar_lookup?title=Estimating+the+economic+impacts+of+tourism&publication_year=1997&journal=Annals+of+Tourism+Research&pages=592-608

Wales Tourist Board (2001) A Tourism Impact and Planning Model for Wales: Final Report. Cardiff: WTB.

Google Scholar

Weru (2000) Welsh Input-Output Tables for 1996. Welsh Economy Research Unit, Cardiff Business School.

Google Scholar

World Travel And Tourism Council (2001) World Travel & Tourism Council Year 2001 Tourism Satellite
Accounting Research-Documentation. London: WTTC.

Google Scholar

Similar articles:
ﬂ Restricted access

Exploring the Environmental Consequences of Tourism: A Satellite Account Approach

Show Details

ﬂ Restricted access

How serious is a devolved data deficit? A Welsh perspective

Show Details

ﬂ Restricted access

Estimating the direct contribution of tourism to Rwanda’s economy: Tourism satellite account methodology

Show Details

View More

Sage recommends:

SAGE Knowledge
Book chapter

Estimating the Economic Impacts of Tourism Shocks: A Paradigm Shift in Technique

Show Details


https://scholar.google.com/scholar_lookup?title=A+Tourism+Impact+and+Planning+Model+for+Wales%3A+Final+Report&publication_year=2001
https://scholar.google.com/scholar_lookup?title=Welsh+Input-Output+Tables+for+1996&publication_year=2000
https://scholar.google.com/scholar_lookup?title=World+Travel+%26+Tourism+Council+Year+2001+Tourism+Satellite+Accounting+Research-Documentation&publication_year=2001
https://journals.sagepub.com/doi/10.1177/0047287507299592?icid=int.sj-abstract.similar-articles.1
https://journals.sagepub.com/doi/10.1177/0269094218820286?icid=int.sj-abstract.similar-articles.2
https://journals.sagepub.com/doi/10.1177/1467358419857786?icid=int.sj-abstract.similar-articles.3
http://dx.doi.org/10.4135/9788132100058.n17

SAGE Knowledge

Book chapter
Economics of Tourism

Show Details

SAGE Knowledge
Book chapter

Tourism Supply.Side Analysis

Show Details

View More

You currently have no access to this content. Visit the access options page to authenticate.

Download PDF

Also from Sage

CQ Library Sage Data
Elevating debate Uncovering insight
Sage Business Cases Sage Campus
Shaping futures Unleashing potential
Sage Knowledge Sage Research Methods
Multimedia learning resources Supercharging research

Sage Video Technology from Sage

Streaming knowledge Library digital services


http://dx.doi.org/10.4135/9781446251027.n11
http://dx.doi.org/10.4135/9781526461452.n14
https://journals.sagepub.com/action/showLogin?uri=/doi/10.1080/0042098032000146894
https://journals.sagepub.com/doi/pdf/10.1080/0042098032000146894?download=true
https://library.cqpress.com/index.php?utm_source=cross-product-footer&utm_medium=cross-product
https://www.data-planet.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://sk.sagepub.com/cases?utm_source=cross-product-footer&utm_medium=cross-product
https://classroom.sagepub.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://sk.sagepub.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://methods.sagepub.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://sk.sagepub.com/video?utm_source=cross-product-footer&utm_medium=cross-product
https://www.technologyfromsage.com/?utm_source=cross-product-footer&utm_medium=cross-product

We value your privacy We and our partners store and/or access information on a device, such as cookies and
process personal data, such as unique identifiers and standard information sent by a device for personalised
advertising and content, advertising and content measurement, audience research and services
development. With your permission we and our partners may use precise geolocation data and identification
through device scanning. You may click to consent to our and our 1470 partners’ processing as described
above. Alternatively you may click to refuse to consent or access more detailed information and change your
preferences before consenting. Please note that some processing of your personal data may not require your
consent, but you have a right to object to such processing. Your preferences will apply to this website only.
You can change your preferences or withdraw your consent at any time by returning to this site and clicking
the "Privacy" button at the bottom of the webpage.



