
Abstract
This article uses multimethod approaches to develop a conceptual foundation for and empirical evidence of

the performance implications of business-to-government (B2G) relationships. In-depth interviews reveal

unique characteristics that di�erentiate B2G exchanges from commercial exchanges (e.g., procurement

mission; regulations and oversight; scale, scope, and planning horizon) and highlight the resultant cost–

bene�t trade-o�s for �rms in this environment. Empirical longitudinal analyses of secondary data show that a

�rm’s government customer emphasis (�rm revenue dependence on B2G relationships) exerts a positive

nonlinear e�ect on �rm value but also increases �rm risk (idiosyncratic and systematic). Government

customer breadth and depth are two critical customer portfolio characteristics that moderate these e�ects.

High government customer breadth creates more costs associated with an increasing government customer

emphasis, mitigating the positive nonlinear e�ect on �rm value. However, breadth provides diversi�cation

bene�ts that alleviate the increase in idiosyncratic risk that comes with greater government customer

emphasis. Deep B2G relationships give �rms key customer domain knowledge and insights, which help

counteract the increased idiosyncratic and systematic risks of government customer emphasis. The authors

discuss the implications for marketing theory and practice.

󩉦󩉧󩉨󩉩
Get full access to this article
View all access and purchase options for this article.

Get Access 󩌤

Journal of Marketing

󩊻 Contents 󩉦󩉧󩉨󩉩 Get access 󩃿 More

Impact Factor: 10.6
5-Year Impact Factor: 18.9

Journal Menu

By clicking “Accept Non-Essential Cookies”, you agree to the storing of cookies
on your device to enhance site navigation, analyze site usage, and assist in our
marketing e�orts. Privacy Policy Cookie Policy

Manage Cookies

Reject Non-Essential Cookies

Accept Non-Essential Cookies

https://journals.sagepub.com/home/JMX
https://journals.sagepub.com/metrics/jmx
https://journals.sagepub.com/
https://www.sagepub.com/privacy
https://www.sagepub.com/cookies


References
Andrews J. Craig, Burton Scot, Kees Jeremy (2011), “Is Simpler Always Better? Consumer Evaluations of Front-
of-Package Nutrition Symbols,” Journal of Public Policy & Marketing, 30 (2), 175–90.

Crossref

Web of Science

Google Scholar

Apgar Mahlon, Keane John M. (2004), “New Business with the New Military,” Harvard Business Review, 82 (9),
45–56.

PubMed

Web of Science

Google Scholar

Arellano Manuel, Bond Stephen (1991), “Some Tests of Speci�cation for Panel Data: Monte Carlo Evidence
and an Application to Employment Equations,” Review of Economic Studies, 58 (2), 277–97.

Crossref

Web of Science

Google Scholar

Arellano Manuel, Bover Olympia (1995), “Another Look at the Instrumental Variable Estimation of Error-
Components Models,” Journal of Econometrics, 68 (1), 29–51.

Crossref

Web of Science

Google Scholar

Bansal Naresh, Joseph Kissan, Ma Minghui, Babajide Wintoki M. (2017), “Do CMO Incentives Matter? An
Empirical Investigation of CMO Compensation and Its Impact on Firm Performance,” Management Science, 63
(6), 1993–2015.

Crossref

Web of Science

Google Scholar

https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_2_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjppm.30.2.175&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000296943500004
https://scholar.google.com/scholar_lookup?title=Is+Simpler+Always+Better%3F+Consumer+Evaluations+of+Front-of-Package+Nutrition+Symbols&author=J.+Craig+Andrews&author=Scot+Burton&author=Jeremy+Kees&publication_year=2011&journal=Journal+of+Public+Policy+%26+Marketing&pages=175-90&doi=10.1509%2Fjppm.30.2.175
https://pubmed.ncbi.nlm.nih.gov/15449854/
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000223584900015
https://scholar.google.com/scholar_lookup?title=New+Business+with+the+New+Military&author=Mahlon+Apgar&author=John+M.+Keane&publication_year=2004&journal=Harvard+Business+Review&pages=45-56&pmid=15449854
https://doi.org/10.2307/2297968
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3AA1991FG98300005
https://scholar.google.com/scholar_lookup?title=Some+Tests+of+Specification+for+Panel+Data%3A+Monte+Carlo+Evidence+and+an+Application+to+Employment+Equations&author=Manuel+Arellano&author=Stephen+Bond&publication_year=1991&journal=Review+of+Economic+Studies&pages=277-97&doi=10.2307%2F2297968
https://doi.org/10.1016/0304-4076(94)01642-D
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3AA1995RF39200003
https://scholar.google.com/scholar_lookup?title=Another+Look+at+the+Instrumental+Variable+Estimation+of+Error-Components+Models&author=Manuel+Arellano&author=Olympia+Bover&publication_year=1995&journal=Journal+of+Econometrics&pages=29-51&doi=10.1016%2F0304-4076%2894%2901642-D
https://doi.org/10.1287/mnsc.2015.2418
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000402733100018
https://scholar.google.com/scholar_lookup?title=Do+CMO+Incentives+Matter%3F+An+Empirical+Investigation+of+CMO+Compensation+and+Its+Impact+on+Firm+Performance&author=Naresh+Bansal&author=Kissan+Joseph&author=Minghui+Ma&author=M.+Babajide+Wintoki&publication_year=2017&journal=Management+Science&pages=1993-2015&doi=10.1287%2Fmnsc.2015.2418


Blundell Richard, Bond Stephen (1998), “Initial Conditions and Moment Restrictions in Dynamic Panel Data
Models,” Journal of Econometrics, 87 (1), 115–43.

Crossref

Web of Science

Google Scholar

Braun Virginia, Clarke Victoria (2006), “Using Thematic Analysis in Psychology,” Qualitative Research in
Psychology, 3 (2), 77–101.

Crossref

Google Scholar

Campello Murillo, Gao Janet (2017), “Customer Concentration and Loan Contract Terms,” Journal of Financial
Economics, 123 (1), 108–36.

Crossref

Web of Science

Google Scholar

Casuga Jay-Anne B. (2016), “Sta�ng Firms, Federal Contractors Must Beware Pitfalls,” Bloomberg BNA Daily
Labor Report (September 2).

Google Scholar

Chatterjee Samprit, Hadi Ali S. (2006), Regression Analysis by Example. Hoboken, NJ: Wiley-Interscience.

Crossref

Google Scholar

Chung Kee H., Pruitt Stephen W. (1994), “A Simple Approximation of Tobin’s Q,” Financial Management, 23 (3),
70–74.

Crossref

Web of Science

Google Scholar

Ciccotello Conrad S., Hornyak Martin J. (2000), “Cooperation via Contract: An Analysis of Research and
Development Agreements,” Journal of Corporate Finance, 6 (1), 1–24.

Crossref

Google Scholar

https://doi.org/10.1016/S0304-4076(98)00009-8
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000075691500005
https://scholar.google.com/scholar_lookup?title=Initial+Conditions+and+Moment+Restrictions+in+Dynamic+Panel+Data+Models&author=Richard+Blundell&author=Stephen+Bond&publication_year=1998&journal=Journal+of+Econometrics&pages=115-43&doi=10.1016%2FS0304-4076%2898%2900009-8
https://doi.org/10.1191/1478088706qp063oa
https://scholar.google.com/scholar_lookup?title=Using+Thematic+Analysis+in+Psychology&author=Virginia+Braun&author=Victoria+Clarke&publication_year=2006&journal=Qualitative+Research+in+Psychology&pages=77-101&doi=10.1191%2F1478088706qp063oa
https://doi.org/10.1016/j.jfineco.2016.03.010
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000390637700006
https://scholar.google.com/scholar_lookup?title=Customer+Concentration+and+Loan+Contract+Terms&author=Murillo+Campello&author=Janet+Gao&publication_year=2017&journal=Journal+of+Financial+Economics&pages=108-36&doi=10.1016%2Fj.jfineco.2016.03.010
https://scholar.google.com/scholar_lookup?title=Staffing+Firms%2C+Federal+Contractors+Must+Beware+Pitfalls&author=Jay-Anne+B+Casuga&publication_year=2016
https://doi.org/10.1002/0470055464
https://scholar.google.com/scholar_lookup?title=Regression+Analysis+by+Example&author=Samprit+Chatterjee&author=Ali+S.+Hadi&publication_year=2006&doi=10.1002%2F0470055464
https://doi.org/10.2307/3665623
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=A1994PW25300007
https://scholar.google.com/scholar_lookup?title=A+Simple+Approximation+of+Tobin%E2%80%99s+Q&author=Kee+H.+Chung&author=Stephen+W.+Pruitt&publication_year=1994&journal=Financial+Management&pages=70-74&doi=10.2307%2F3665623
https://doi.org/10.1016/S0929-1199(99)00014-0
https://scholar.google.com/scholar_lookup?title=Cooperation+via+Contract%3A+An+Analysis+of+Research+and+Development+Agreements&author=Conrad+S.+Ciccotello&author=Martin+J.+Hornyak&publication_year=2000&journal=Journal+of+Corporate+Finance&pages=1-24&doi=10.1016%2FS0929-1199%2899%2900014-0


CNN Money (2013), “Spending Cuts Are Hurting Economy,” CNN Business (October 18), http://money.cnn.co
m/2013/10/18/news/economy/sequester-economy-shutdown/index.html.

Google Scholar

Co�ey Amanda, Atkinson Paul (1996), Making Sense of Qualitative Data: Complementary Research Strategies.
Thousand Oaks, CA: SAGE Publications.

Google Scholar

Dhaliwal Dan, Scott Judd J., Ser�ing Matthew, Shaikh Sarah (2016), “Customer Concentration Risk and the
Cost of Equity Capital,” Journal of Accounting and Economics, 61 (1), 23–48.

Crossref

Web of Science

Google Scholar

Dotzel Thomas, Shankar Venkatesh, Berry Leonard L. (2013), “Service Innovativeness and Firm Value,” Journal
of Marketing Research, 50 (2), 259–76.

Crossref

Web of Science

Google Scholar

Eisenhardt Kathleen M., Santos Filipe M. (2002), “Knowledge-Based View: A New Theory of Strategy,” in
Handbook of Strategy and Management, Pettigrew Andrew, Thomas Howard, Whittington Richard, eds.
Thousand Oaks, CA: SAGE Publications, 139–64.

Google Scholar

Fama Eugene F., MacBeth James D. (1973), “Risk, Return, and Equilibrium: Empirical Tests,” Journal of Political
Economy, 81 (3), 607–36.

Crossref

Web of Science

Google Scholar

Fang Eric, Lee Jongkuk, Palmatier Robert, Han Shunping (2016), “If It Takes a Village to Foster Innovation,
Success Depends on the Neighbors: The E�ects of Global and Ego Networks on New Product Launches,”
Journal of Marketing Research, 53 (3), 319–37.

Crossref

Web of Science

Google Scholar

http://money.cnn.com/2013/10/18/news/economy/sequester-economy-shutdown/index.html
https://scholar.google.com/scholar_lookup?title=Spending+Cuts+Are+Hurting+Economy&publication_year=2013
https://scholar.google.com/scholar_lookup?title=Making+Sense+of+Qualitative+Data%3A+Complementary+Research+Strategies&author=Amanda+Coffey&author=Paul+Atkinson&publication_year=1996
https://doi.org/10.1016/j.jacceco.2015.03.005
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000371936500003
https://scholar.google.com/scholar_lookup?title=Customer+Concentration+Risk+and+the+Cost+of+Equity+Capital&author=Dan+Dhaliwal&author=J.+Scott+Judd&author=Matthew+Serfling&author=Sarah+Shaikh&publication_year=2016&journal=Journal+of+Accounting+and+Economics&pages=23-48&doi=10.1016%2Fj.jacceco.2015.03.005
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_17_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmr.10.0426&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000316586200008
https://scholar.google.com/scholar_lookup?title=Service+Innovativeness+and+Firm+Value&author=Thomas+Dotzel&author=Venkatesh+Shankar&author=Leonard+L.+Berry&publication_year=2013&journal=Journal+of+Marketing+Research&pages=259-76&doi=10.1509%2Fjmr.10.0426
https://scholar.google.com/scholar_lookup?title=%E2%80%9CKnowledge-Based+View%3A+A+New+Theory+of+Strategy&author=Kathleen+M.+Eisenhardt&author=Filipe+M.+Santos&publication_year=2002&pages=139-64
https://doi.org/10.1086/260061
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3AA1973P698200004
https://scholar.google.com/scholar_lookup?title=Risk%2C+Return%2C+and+Equilibrium%3A+Empirical+Tests&author=Eugene+F.+Fama&author=James+D.+MacBeth&publication_year=1973&journal=Journal+of+Political+Economy&pages=607-36&doi=10.1086%2F260061
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_20_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmr.13.0226&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000377983300002
https://scholar.google.com/scholar_lookup?title=If+It+Takes+a+Village+to+Foster+Innovation%2C+Success+Depends+on+the+Neighbors%3A+The+Effects+of+Global+and+Ego+Networks+on+New+Product+Launches&author=Eric+Fang&author=Jongkuk+Lee&author=Robert+Palmatier&author=Shunping+Han&publication_year=2016&journal=Journal+of+Marketing+Research&pages=319-37&doi=10.1509%2Fjmr.13.0226


Fang Eric, Palmatier Robert W., Grewal Rajdeep (2011), “E�ects of Customer and Innovation Asset
Con�guration Strategies on Firm Performance,” Journal of Marketing Research, 48 (3), 587–602.

Crossref

Web of Science

Google Scholar

Fang Eric, Palmatier Robert W., Steenkamp Jan-Benedict E.M. (2008), “E�ect of Service Transition Strategies
on Firm Value,” Journal of Marketing, 72 (5), 1–14.

Crossref

Web of Science

Google Scholar

Feng Hui, Morgan Neil A., Rego Lopo L. (2015), “Marketing Department Power and Firm Performance,” Journal
of Marketing, 79 (5), 1–20.

Crossref

Web of Science

Google Scholar

Frazier Gary L., Maltz Elliot, Antia Kersi D., Rind�eisch Aric (2009), “Distributor Sharing of Strategic Information
with Suppliers,” Journal of Marketing, 73 (4), 31–43.

Crossref

Web of Science

Google Scholar

French Kenneth R. (2018), “Current Research Returns” (accessed February 22, 2018), http://mba.tuck.dartmo
uth.edu/pages/faculty/ken.french/data_library.html.

Google Scholar

Germann Frank, Ebbes Peter, Grewal Rajdeep (2015), “The Chief Marketing O�cer Matters!” Journal of
Marketing, 79 (3), 1–22.

Crossref

Web of Science

Google Scholar

https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_21_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkr.48.3.587&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000291076900013
https://scholar.google.com/scholar_lookup?title=Effects+of+Customer+and+Innovation+Asset+Configuration+Strategies+on+Firm+Performance&author=Eric+Fang&author=Robert+W.+Palmatier&author=Rajdeep+Grewal&publication_year=2011&journal=Journal+of+Marketing+Research&pages=587-602&doi=10.1509%2Fjmkr.48.3.587
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_22_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkg.72.5.001&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000259274400001
https://scholar.google.com/scholar_lookup?title=Effect+of+Service+Transition+Strategies+on+Firm+Value&author=Eric+Fang&author=Robert+W.+Palmatier&author=Jan-Benedict+E.M.+Steenkamp&publication_year=2008&journal=Journal+of+Marketing&pages=1-14&doi=10.1509%2Fjmkg.72.5.001
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_23_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjm.13.0522&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000365415800001
https://scholar.google.com/scholar_lookup?title=Marketing+Department+Power+and+Firm+Performance&author=Hui+Feng&author=Neil+A.+Morgan&author=Lopo+L.+Rego&publication_year=2015&journal=Journal+of+Marketing&pages=1-20&doi=10.1509%2Fjm.13.0522
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_24_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkg.73.4.031&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000267062600003
https://scholar.google.com/scholar_lookup?title=Distributor+Sharing+of+Strategic+Information+with+Suppliers&author=Gary+L.+Frazier&author=Elliot+Maltz&author=Kersi+D.+Antia&author=Aric+Rindfleisch&publication_year=2009&journal=Journal+of+Marketing&pages=31-43&doi=10.1509%2Fjmkg.73.4.031
http://mba.tuck.dartmouth.edu/pages/faculty/ken.french/data_library.html
https://scholar.google.com/scholar_lookup?title=Current+Research+Returns&author=Kenneth+R.+French&publication_year=2018
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_26_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjm.14.0244&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000355553200001
https://scholar.google.com/scholar_lookup?title=The+Chief+Marketing+Officer+Matters%21&author=Frank+Germann&author=Peter+Ebbes&author=Rajdeep+Grewal&publication_year=2015&journal=Journal+of+Marketing&pages=1-22&doi=10.1509%2Fjm.14.0244


Government Executive (2003), “Northrop Grumman Settles Overbilling Claim for $60 Million,” (accessed
October 20, 2017), http://www.govexec.com/defense/2003/08/northrop-grumman-settles-overbilling-claim-fo
r-60-million/14819/.

Google Scholar

Government Executive (2018), “Agency-by-Agency Spending Levels Under Trump’s 2019 Budget,” (accessed
April 29, 2018), https://www.govexec.com/management/2018/02/agency-agency-spending-levels-under-trum
ps-2019-budget/145932/.

Google Scholar

Grewal Rajdeep, Chandrashekaran Murali, Citrin Alka V. (2010), “Customer Satisfaction Heterogeneity and
Shareholder Value,” Journal of Marketing Research, 47 (4), 612–26.

Crossref

Web of Science

Google Scholar

Grewal Rajdeep, Lilien Gary L. (2012), “Business-to-Business Marketing: Looking Back, Looking Forward,” in
Handbook of Business-to-Business Marketing. Cheltenham, England: Edward Elgar, 3–14.

Crossref

Google Scholar

Hadani Michael, Schuler Douglas A. (2013), “In Search of El Dorado: The Elusive Financial Returns on
Corporate Political Investments,” Strategic Management Journal, 34 (2), 165–81.

Crossref

Web of Science

Google Scholar

Haruvy Ernan, Jap Sandy D. (2013), “Di�erentiated Bidders and Bidding Behavior in Procurement Auctions,”
Journal of Marketing Research, 50 (2), 241–58.

Crossref

Web of Science

Google Scholar

H.A.S.C. No. 112-99 (2012), “Doing Business with DOD: Contracting and Regulatory Issues, Hearing Before the
Committee on Armed Services.” House of Representatives, 112th Congress, 2nd Session, (February 6).

Google Scholar

Heckman James J (1979), “Sample Selection Bias as a Speci�cation Error,” Econometrica, 47 (1), 153–62.

Crossref

http://www.govexec.com/defense/2003/08/northrop-grumman-settles-overbilling-claim-for-60-million/14819/
https://scholar.google.com/scholar_lookup?title=Northrop+Grumman+Settles+Overbilling+Claim+for+%2460+Million&publication_year=2003
https://www.govexec.com/management/2018/02/agency-agency-spending-levels-under-trumps-2019-budget/145932/
https://scholar.google.com/scholar_lookup?title=Agency-by-Agency+Spending+Levels+Under+Trump%E2%80%99s+2019+Budget&publication_year=2018
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_29_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkr.47.4.612&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000282599600003
https://scholar.google.com/scholar_lookup?title=Customer+Satisfaction+Heterogeneity+and+Shareholder+Value&author=Rajdeep+Grewal&author=Murali+Chandrashekaran&author=Alka+V.+Citrin&publication_year=2010&journal=Journal+of+Marketing+Research&pages=612-26&doi=10.1509%2Fjmkr.47.4.612
https://doi.org/10.4337/9781781002445.00008
https://scholar.google.com/scholar_lookup?title=Business-to-Business+Marketing%3A+Looking+Back%2C+Looking+Forward&author=Rajdeep+Grewal&author=Gary+L.+Lilien&publication_year=2012&pages=3-14&doi=10.4337%2F9781781002445.00008
https://doi.org/10.1002/smj.2006
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000312812100003
https://scholar.google.com/scholar_lookup?title=In+Search+of+El+Dorado%3A+The+Elusive+Financial+Returns+on+Corporate+Political+Investments&author=Michael+Hadani&author=Douglas+A.+Schuler&publication_year=2013&journal=Strategic+Management+Journal&pages=165-81&doi=10.1002%2Fsmj.2006
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_32_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmr.10.0036&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000316586200007
https://scholar.google.com/scholar_lookup?title=Differentiated+Bidders+and+Bidding+Behavior+in+Procurement+Auctions&author=Ernan+Haruvy&author=Sandy+D.+Jap&publication_year=2013&journal=Journal+of+Marketing+Research&pages=241-58&doi=10.1509%2Fjmr.10.0036
https://scholar.google.com/scholar_lookup?title=Doing+Business+with+DOD%3A+Contracting+and+Regulatory+Issues%2C+Hearing+Before+the+Committee+on+Armed+Services&publication_year=2012&journal=House+of+Representatives%2C+112th+Congress
https://doi.org/10.2307/1912352


Web of Science

Google Scholar

Heide Jan B., John George (1988), “The Role of Dependence Balancing in Safeguarding Transaction-Speci�c
Assets in Conventional Channels,” Journal of Marketing, 52 (1), 20–35.

Crossref

Web of Science

Google Scholar

Hennig-Thurau Thorsten, Houston Mark B., Heitjans Torsten (2009), “Conceptualizing and Measuring the
Monetary Value of Brand Extensions: The Case of Motion Pictures,” Journal of Marketing, 73 (6), 167–83.

Crossref

Web of Science

Google Scholar

Hirschey Mark, Richardson Vernon J., Scholz Susan (2001), “Value Relevance of Non�nancial Information: The
Case of Patent Data,” Review of Quantitative Finance and Accounting, 17 (3), 223–35.

Crossref

Google Scholar

Honek Kenneth, Azar Elie, Menassa Carol C. (2012), “Recession E�ects in United States Public Sector
Construction Contracting: Focus on the American Recovery and Reinvestment Act of 2009,” Journal of
Management in Engineering, 28 (4), 354–61.

Crossref

Web of Science

Google Scholar

Jap Sandy D. (2003), “An Exploratory Study of the Introduction of Online Reverse Auctions,” Journal of
Marketing, 67 (3), 96–107.

Crossref

Web of Science

Google Scholar

Jindal Niket, McAlister Leigh (2015), “The Impacts of Advertising Assets and R&D Assets on Reducing
Bankruptcy Risk,” Marketing Science, 34 (4), 555–72.

https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3AA1979GH66400010
https://scholar.google.com/scholar_lookup?title=Sample+Selection+Bias+as+a+Specification+Error&author=James+J+Heckman&publication_year=1979&journal=Econometrica&pages=153-62&doi=10.2307%2F1912352
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_35_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1177%2F002224298805200103&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3AA1988L889500002
https://scholar.google.com/scholar_lookup?title=The+Role+of+Dependence+Balancing+in+Safeguarding+Transaction-Specific+Assets+in+Conventional+Channels&author=Jan+B.+Heide&author=George+John&publication_year=1988&journal=Journal+of+Marketing&pages=20-35&doi=10.1177%2F002224298805200103
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_36_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkg.73.6.167&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000271442800013
https://scholar.google.com/scholar_lookup?title=Conceptualizing+and+Measuring+the+Monetary+Value+of+Brand+Extensions%3A+The+Case+of+Motion+Pictures&author=Thorsten+Hennig-Thurau&author=Mark+B.+Houston&author=Torsten+Heitjans&publication_year=2009&journal=Journal+of+Marketing&pages=167-83&doi=10.1509%2Fjmkg.73.6.167
https://doi.org/10.1023/A:1012223625399
https://scholar.google.com/scholar_lookup?title=Value+Relevance+of+Nonfinancial+Information%3A+The+Case+of+Patent+Data&author=Mark+Hirschey&author=Vernon+J.+Richardson&author=Susan+Scholz&publication_year=2001&journal=Review+of+Quantitative+Finance+and+Accounting&pages=223-35&doi=10.1023%2FA%3A1012223625399
https://doi.org/10.1061/(ASCE)ME.1943-5479.0000075
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000313411700002
https://scholar.google.com/scholar_lookup?title=Recession+Effects+in+United+States+Public+Sector+Construction+Contracting%3A+Focus+on+the+American+Recovery+and+Reinvestment+Act+of+2009&author=Kenneth+Honek&author=Elie+Azar&author=Carol+C.+Menassa&publication_year=2012&journal=Journal+of+Management+in+Engineering&pages=354-61&doi=10.1061%2F%28ASCE%29ME.1943-5479.0000075
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_39_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkg.67.3.96.18651&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000184177600007
https://scholar.google.com/scholar_lookup?title=An+Exploratory+Study+of+the+Introduction+of+Online+Reverse+Auctions&author=Sandy+D.+Jap&publication_year=2003&journal=Journal+of+Marketing&pages=96-107&doi=10.1509%2Fjmkg.67.3.96.18651


Crossref

Web of Science

Google Scholar

John Kose, Li Yuanzhi, Pang Jiaren (2017), “Does Corporate Governance Matter More for High Financial Slack
Firms?” Management Science, 63 (6), 1872–91.

Crossref

Web of Science

Google Scholar

Johnson Michael D., Selnes Fred (2004), “Customer Portfolio Management: Toward a Dynamic Theory of
Exchange Relationships,” Journal of Marketing, 68 (2), 1–17.

Crossref

Web of Science

Google Scholar

Johnston Wesley J., Bonoma Thomas V. (1981), “The Buying Center: Structure and Interaction Patterns,”
Journal of Marketing, 45 (3), 143–56.

Crossref

Web of Science

Google Scholar

Josephson Brett W., Johnson Jean L., Mariadoss Babu John (2016), “Strategic Marketing Ambidexterity:
Antecedents and Financial Consequences,” Journal of the Academy of Marketing Science, 44 (4), 539–54.

Crossref

Web of Science

Google Scholar

Kale Jayant R., Reis Ebru, Venkateswaran Anand (2009), “Rank-Order Tournaments and Incentive Alignment:
The E�ect on Firm Performance,” Journal of Finance, 64 (3), 1479–1512.

Crossref

Web of Science

Google Scholar

https://doi.org/10.1287/mksc.2015.0913
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000358307800006
https://scholar.google.com/scholar_lookup?title=The+Impacts+of+Advertising+Assets+and+R%26D+Assets+on+Reducing+Bankruptcy+Risk&author=Niket+Jindal&author=Leigh+McAlister&publication_year=2015&journal=Marketing+Science&pages=555-72&doi=10.1287%2Fmksc.2015.0913
https://doi.org/10.1287/mnsc.2015.2392
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000402733100012
https://scholar.google.com/scholar_lookup?title=Does+Corporate+Governance+Matter+More+for+High+Financial+Slack+Firms%3F&author=Kose+John&author=Yuanzhi+Li&author=Jiaren+Pang&publication_year=2017&journal=Management+Science&pages=1872-91&doi=10.1287%2Fmnsc.2015.2392
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_42_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkg.68.2.1.27786&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000220644400001
https://scholar.google.com/scholar_lookup?title=Customer+Portfolio+Management%3A+Toward+a+Dynamic+Theory+of+Exchange+Relationships&author=Michael+D.+Johnson&author=Fred+Selnes&publication_year=2004&journal=Journal+of+Marketing&pages=1-17&doi=10.1509%2Fjmkg.68.2.1.27786
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_43_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1177%2F002224298104500312&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=A1981MG52300013
https://scholar.google.com/scholar_lookup?title=The+Buying+Center%3A+Structure+and+Interaction+Patterns&author=Wesley+J.+Johnston&author=Thomas+V.+Bonoma&publication_year=1981&journal=Journal+of+Marketing&pages=143-56&doi=10.1177%2F002224298104500312
https://doi.org/10.1007/s11747-015-0438-5
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000377376500008
https://scholar.google.com/scholar_lookup?title=Strategic+Marketing+Ambidexterity%3A+Antecedents+and+Financial+Consequences&author=Brett+W.+Josephson&author=Jean+L.+Johnson&author=Babu+John+Mariadoss&publication_year=2016&journal=Journal+of+the+Academy+of+Marketing+Science&pages=539-54&doi=10.1007%2Fs11747-015-0438-5
https://doi.org/10.1111/j.1540-6261.2009.01470.x
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000266028300012
https://scholar.google.com/scholar_lookup?title=Rank-Order+Tournaments+and+Incentive+Alignment%3A+The+Effect+on+Firm+Performance&author=Jayant+R.+Kale&author=Ebru+Reis&author=Anand+Venkateswaran&publication_year=2009&journal=Journal+of+Finance&pages=1479-1512&doi=10.1111%2Fj.1540-6261.2009.01470.x


Klein Karen E. (2012), “Getting Started in Government Contracting,” Bloomberg (July 24), https://www.bloombe
rg.com/news/articles/2012-07-24/getting-started-in-government-contracting.

Google Scholar

Kohli Ajay K., Jaworski Bernard J. (1990), “Market Orientation: The Construct Research Propositions, and
Managerial Implications,” Journal of Marketing, 54 (2), 1–18.

Crossref

Web of Science

Google Scholar

Kumar Nirmalya, Scheer Lisa K., Steenkamp Jan-Benedict E.M. (1995), “The E�ects of Perceived
Interdependence on Dealer Attitudes,” Journal of Marketing Research, 32 (3), 348–56.

Crossref

Web of Science

Google Scholar

Kumar V., Venkatesan Rajkumar (2005), “Who Are the Multichannel Shoppers and How Do They Perform?
Correlates of Multichannel Shopping Behavior,” Journal of Interactive Marketing, 19 (2), 44–62.

Crossref

Google Scholar

Lance Charles E. (1988), “Residual Centering, Exploratory and Con�rmatory Moderator Analysis, and
Decomposition of E�ects in Path Models Containing Interactions,” Applied Psychological Measurement, 12 (2),
163–175.

Crossref

Web of Science

Google Scholar

Lee Ju-Yeon, Sridhar Shrihari, Henderson Conor M., Palmatier Robert W. (2015), “E�ect of Customer-Centric
Structure on Long-Term Financial Performance,” Marketing Science, 34 (2), 250–68.

Crossref

Web of Science

Google Scholar

https://www.bloomberg.com/news/articles/2012-07-24/getting-started-in-government-contracting
https://scholar.google.com/scholar_lookup?title=Getting+Started+in+Government+Contracting&author=Klein+Karen+E.&publication_year=2012
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_47_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1177%2F002224299005400201&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=A1990CZ14400001
https://scholar.google.com/scholar_lookup?title=Market+Orientation%3A+The+Construct+Research+Propositions%2C+and+Managerial+Implications&author=Ajay+K.+Kohli&author=Bernard+J.+Jaworski&publication_year=1990&journal=Journal+of+Marketing&pages=1-18&doi=10.1177%2F002224299005400201
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_48_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1177%2F002224379503200309&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3AA1995TG54300009
https://scholar.google.com/scholar_lookup?title=The+Effects+of+Perceived+Interdependence+on+Dealer+Attitudes&author=Nirmalya+Kumar&author=Lisa+K.+Scheer&author=Jan-Benedict+E.M.+Steenkamp&publication_year=1995&journal=Journal+of+Marketing+Research&pages=348-56&doi=10.1177%2F002224379503200309
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_49_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1002%2Fdir.20034&site=sage
https://scholar.google.com/scholar_lookup?title=Who+Are+the+Multichannel+Shoppers+and+How+Do+They+Perform%3F+Correlates+of+Multichannel+Shopping+Behavior&author=V.+Kumar&author=Rajkumar+Venkatesan&publication_year=2005&journal=Journal+of+Interactive+Marketing&pages=44-62&doi=10.1002%2Fdir.20034
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_50_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1177%2F014662168801200205&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=A1988P122500005
https://scholar.google.com/scholar_lookup?title=Residual+Centering%2C+Exploratory+and+Confirmatory+Moderator+Analysis%2C+and+Decomposition+of+Effects+in+Path+Models+Containing+Interactions&author=Charles+E.+Lance&publication_year=1988&journal=Applied+Psychological+Measurement&pages=163-175&doi=10.1177%2F014662168801200205
https://doi.org/10.1287/mksc.2014.0878
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000351661900008
https://scholar.google.com/scholar_lookup?title=Effect+of+Customer-Centric+Structure+on+Long-Term+Financial+Performance&author=Ju-Yeon+Lee&author=Shrihari+Sridhar&author=Conor+M.+Henderson&author=Robert+W.+Palmatier&publication_year=2015&journal=Marketing+Science&pages=250-68&doi=10.1287%2Fmksc.2014.0878


Lichtenberg Frank R. (1988), “The Private R&D Investment Response to Federal Design and Technical
Competitions,” American Economic Review, 78 (3), 550–59.

Google Scholar

Lichtenberg Frank R. (1992), “A Perspective on Accounting for Defense Contracts,” Accounting Review, 67 (4),
741–52.

Web of Science

Google Scholar

Luo Xueming (2007), “Consumer Negative Voice and Firm-Idiosyncratic Stock Returns,” Journal of Marketing,
71 (3), 75–88.

Crossref

Web of Science

Google Scholar

McAlister Leigh, Srinivasan Raji, Kim MinChung (2007), “Advertising, Research and Development, and
Systematic Risk of the Firm,” Journal of Marketing, 71 (1), 35–48.

Crossref

Web of Science

Google Scholar

McGowan Annie S., Vendrzyk Valaria P. (2002), “The Relation Between Cost Shifting and Segment Pro�tability
in the Defense-Contracting Industry,” Accounting Review, 77 (4), 949–69.

Crossref

Web of Science

Google Scholar

Mende Martin, Bolton Ruth N., Bitner Mary Jo (2013), “Decoding Customer–Firm Relationships: How
Attachment Styles Help Explain Customers’ Preferences for Closeness, Repurchase Intentions, and Changes
in Relationship Breadth,” Journal of Marketing Research, 50 (1), 125–42.

Crossref

Web of Science

Google Scholar

Moorman Christine, Rust Roland T. (1999), “The Role of Marketing,” Journal of Marketing, 63 (4), 180–97.

Crossref

https://scholar.google.com/scholar_lookup?title=The+Private+R%26D+Investment+Response+to+Federal+Design+and+Technical+Competitions&author=Frank+R.+Lichtenberg&publication_year=1988&journal=American+Economic+Review&pages=550-59
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3AA1992JW37400006
https://scholar.google.com/scholar_lookup?title=A+Perspective+on+Accounting+for+Defense+Contracts&author=Frank+R.+Lichtenberg&publication_year=1992&journal=Accounting+Review&pages=741-52
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_54_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkg.71.3.075&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000248706200005
https://scholar.google.com/scholar_lookup?title=Consumer+Negative+Voice+and+Firm-Idiosyncratic+Stock+Returns&author=Xueming+Luo&publication_year=2007&journal=Journal+of+Marketing&pages=75-88&doi=10.1509%2Fjmkg.71.3.075
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_55_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkg.71.1.035&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000243898000003
https://scholar.google.com/scholar_lookup?title=Advertising%2C+Research+and+Development%2C+and+Systematic+Risk+of+the+Firm&author=Leigh+McAlister&author=Raji+Srinivasan&author=MinChung+Kim&publication_year=2007&journal=Journal+of+Marketing&pages=35-48&doi=10.1509%2Fjmkg.71.1.035
https://doi.org/10.2308/accr.2002.77.4.949
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000178663500011
https://scholar.google.com/scholar_lookup?title=The+Relation+Between+Cost+Shifting+and+Segment+Profitability+in+the+Defense-Contracting+Industry&author=Annie+S.+McGowan&author=Valaria+P.+Vendrzyk&publication_year=2002&journal=Accounting+Review&pages=949-69&doi=10.2308%2Faccr.2002.77.4.949
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_57_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmr.10.0072&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000315306400010
https://scholar.google.com/scholar_lookup?title=Decoding+Customer%E2%80%93Firm+Relationships%3A+How+Attachment+Styles+Help+Explain+Customers%E2%80%99+Preferences+for+Closeness%2C+Repurchase+Intentions%2C+and+Changes+in+Relationship+Breadth&author=Martin+Mende&author=Ruth+N.+Bolton&author=Mary+Jo+Bitner&publication_year=2013&journal=Journal+of+Marketing+Research&pages=125-42&doi=10.1509%2Fjmr.10.0072
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_58_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1177%2F00222429990634s117&site=sage


Web of Science

Google Scholar

Palmatier Robert W., Dant Rajiv P., Grewal Dhruv (2007), “A Comparative Longitudinal Analysis of Theoretical
Perspectives of Interorganizational Relationship Performance,” Journal of Marketing, 71 (4), 172–94.

Crossref

Web of Science

Google Scholar

Palmatier Robert W., Gopalakrishna Srinath, Houston Mark B. (2006), “Returns on Business-to-Business
Relationship Marketing Investments: Strategies for Leveraging Pro�ts,” Marketing Science, 25 (5), 477–93.

Crossref

Web of Science

Google Scholar

Petrin Amil, Train Kenneth (2010), “A Control Function Approach to Endogeneity in Consumer Choice
Models,” Journal of Marketing Research, 47 (1), 3–13.

Crossref

Web of Science

Google Scholar

Rind�eisch Aric, Heide Jan B. (1997), “Transaction Cost Analysis: Past, Present, and Future Applications,”
Journal of Marketing, 61 (4), 30–54.

Crossref

Web of Science

Google Scholar

Rind�eisch Aric, Moorman Christine (2001), “The Acquisition and Utilization of Information in New Product
Alliances: A Strength-of-Ties Perspective,” Journal of Marketing, 65 (2), 1–18.

Crossref

Web of Science

Google Scholar

https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000083485900017
https://scholar.google.com/scholar_lookup?title=The+Role+of+Marketing&author=Christine+Moorman&author=Roland+T.+Rust&publication_year=1999&journal=Journal+of+Marketing&pages=180-97&doi=10.1177%2F00222429990634s117
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_59_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkg.71.4.172&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000250316600011
https://scholar.google.com/scholar_lookup?title=A+Comparative+Longitudinal+Analysis+of+Theoretical+Perspectives+of+Interorganizational+Relationship+Performance&author=Robert+W.+Palmatier&author=Rajiv+P.+Dant&author=Dhruv+Grewal&publication_year=2007&journal=Journal+of+Marketing&pages=172-94&doi=10.1509%2Fjmkg.71.4.172
https://doi.org/10.1287/mksc.1060.0209
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000241745700006
https://scholar.google.com/scholar_lookup?title=Returns+on+Business-to-Business+Relationship+Marketing+Investments%3A+Strategies+for+Leveraging+Profits&author=Robert+W.+Palmatier&author=Srinath+Gopalakrishna&author=Mark+B.+Houston&publication_year=2006&journal=Marketing+Science&pages=477-93&doi=10.1287%2Fmksc.1060.0209
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_61_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkr.47.1.3&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000274103900002
https://scholar.google.com/scholar_lookup?title=A+Control+Function+Approach+to+Endogeneity+in+Consumer+Choice+Models&author=Amil+Petrin&author=Kenneth+Train&publication_year=2010&journal=Journal+of+Marketing+Research&pages=3-13&doi=10.1509%2Fjmkr.47.1.3
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_62_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1177%2F002224299706100403&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3AA1997XX98900003
https://scholar.google.com/scholar_lookup?title=Transaction+Cost+Analysis%3A+Past%2C+Present%2C+and+Future+Applications&author=Aric+Rindfleisch&author=Jan+B.+Heide&publication_year=1997&journal=Journal+of+Marketing&pages=30-54&doi=10.1177%2F002224299706100403
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_63_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkg.65.2.1.18253&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000167974900001
https://scholar.google.com/scholar_lookup?title=The+Acquisition+and+Utilization+of+Information+in+New+Product+Alliances%3A+A+Strength-of-Ties+Perspective&author=Aric+Rindfleisch&author=Christine+Moorman&publication_year=2001&journal=Journal+of+Marketing&pages=1-18&doi=10.1509%2Fjmkg.65.2.1.18253


Roodman David (2006), “How to Do Xtabond2: An Introduction to Di�erence and System GMM in Stata,” Stata
Journal, 9 (1), 86–136.

Crossref

Web of Science

Google Scholar

Roodman David (2009), “A Note on the Theme of Too Many Instruments,” Oxford Bulletin of Economics and
Statistics, 71 (1), 135–58.

Crossref

Web of Science

Google Scholar

Rossi Peter E. (2014), “Invited Paper—Even the Rich Can Make Themselves Poor: A Critical Examination of IV
Methods in Marketing Applications,” Marketing Science, 33 (5), 655–72.

Crossref

Web of Science

Google Scholar

Saboo Alok R., Kumar V., Anand Ankit (2017), “Assessing the Impact of Customer Concentration on IPO and
Balance-Sheet Based Outcomes,” Journal of Marketing, 81 (6), 42–61.

Crossref

Web of Science

Google Scholar

Saldaña Johnny (2009), The Coding Manual for Qualitative Researchers. Thousand Oaks, CA: SAGE Publications.

Google Scholar

Scheer Lisa K., Fred Miao C., Palmatier Robert W. (2015), “Dependence and Interdependence in Marketing
Relationships: Meta-analytic Insights,” Journal of the Academy of Marketing Science, 43 (6), 694–712.

Crossref

Web of Science

Google Scholar

https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_64_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1177%2F1536867X0900900106&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000268680400006
https://scholar.google.com/scholar_lookup?title=How+to+Do+Xtabond2%3A+An+Introduction+to+Difference+and+System+GMM+in+Stata&author=David+Roodman&publication_year=2006&journal=Stata+Journal&pages=86-136&doi=10.1177%2F1536867X0900900106
https://doi.org/10.1111/j.1468-0084.2008.00542.x
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000262513100006
https://scholar.google.com/scholar_lookup?title=A+Note+on+the+Theme+of+Too+Many+Instruments&author=David+Roodman&publication_year=2009&journal=Oxford+Bulletin+of+Economics+and+Statistics&pages=135-58&doi=10.1111%2Fj.1468-0084.2008.00542.x
https://doi.org/10.1287/mksc.2014.0860
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000343120700003
https://scholar.google.com/scholar_lookup?title=Invited+Paper%E2%80%94Even+the+Rich+Can+Make+Themselves+Poor%3A+A+Critical+Examination+of+IV+Methods+in+Marketing+Applications&author=Peter+E.+Rossi&publication_year=2014&journal=Marketing+Science&pages=655-72&doi=10.1287%2Fmksc.2014.0860
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_67_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjm.16.0457&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000414223000003
https://scholar.google.com/scholar_lookup?title=Assessing+the+Impact+of+Customer+Concentration+on+IPO+and+Balance-Sheet+Based+Outcomes&author=Alok+R.+Saboo&author=V.+Kumar&author=Ankit+Anand&publication_year=2017&journal=Journal+of+Marketing&pages=42-61&doi=10.1509%2Fjm.16.0457
https://scholar.google.com/scholar_lookup?title=The+Coding+Manual+for+Qualitative+Researchers&author=Johnny+Salda%C3%B1a&publication_year=2009
https://doi.org/10.1007/s11747-014-0418-1
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000363937600003
https://scholar.google.com/scholar_lookup?title=Dependence+and+Interdependence+in+Marketing+Relationships%3A+Meta-analytic+Insights&author=Lisa+K.+Scheer&author=C.+Fred+Miao&author=Robert+W.+Palmatier&publication_year=2015&journal=Journal+of+the+Academy+of+Marketing+Science&pages=694-712&doi=10.1007%2Fs11747-014-0418-1


Srinivasan Shuba, Hanssens Dominique M. (2009), “Marketing and Firm Value: Metrics, Methods, Findings,
and Future Directions,” Journal of Marketing Research, 46 (3), 293–312.

Crossref

Web of Science

Google Scholar

Strauss Anselm, Corbin Juliet (1990), Basics of Qualitative Research. Newbury Park, CA: SAGE Publications.

Google Scholar

Swaminathan Vanitha, Moorman Christine (2009), “Marketing Alliances, Firm Networks, and Firm Value
Creation,” Journal of Marketing, 73 (5), 52–69.

Crossref

Web of Science

Google Scholar

Tarasi Crina O., Bolton Ruth N., Hutt Michael D., Walker Beth A. (2011), “Balancing Risk and Return in a
Customer Portfolio,” Journal of Marketing, 75 (3), 1–17.

Crossref

Web of Science

Google Scholar

Tuli Kapil R., Bharadwaj Sundar G., Kohli Ajay K. (2010), “Ties That Bind: The Impact of Multiple Types of Ties
with a Customer on Sales Growth and Sales Volatility,” Journal of Marketing Research, 47 (1), 36–50.

Crossref

Web of Science

Google Scholar

USAspending.gov (2018), “Award Data Archive,” (accessed February 8, 2018), https://www.usaspending.gov/
#/download_center/award_data_archive.

Google Scholar

The Wall Street Journal (2017a), “Pentagon Takes Control of F-35 Cost-Cutting Push,” (October 8), https://www.
wsj.com/articles/pentagon-takes-control-of-f-35-cost-cutting-push-1507464002.

Google Scholar

The Wall Street Journal (2017b), “Trump Budget Seeks Big Cuts to Environment, Arts, Foreign Aid,” (March 16),
https://www.wsj.com/articles/trump-budget-seeks-big-cuts-to-environment-arts-foreign-aid-1489636861.

https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_70_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkr.46.3.293&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000266291200001
https://scholar.google.com/scholar_lookup?title=Marketing+and+Firm+Value%3A+Metrics%2C+Methods%2C+Findings%2C+and+Future+Directions&author=Shuba+Srinivasan&author=Dominique+M.+Hanssens&publication_year=2009&journal=Journal+of+Marketing+Research&pages=293-312&doi=10.1509%2Fjmkr.46.3.293
https://scholar.google.com/scholar_lookup?title=Basics+of+Qualitative+Research&author=Anselm+Strauss&author=Juliet+Corbin&publication_year=1990
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_72_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkg.73.5.52&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000269096400004
https://scholar.google.com/scholar_lookup?title=Marketing+Alliances%2C+Firm+Networks%2C+and+Firm+Value+Creation&author=Vanitha+Swaminathan&author=Christine+Moorman&publication_year=2009&journal=Journal+of+Marketing&pages=52-69&doi=10.1509%2Fjmkg.73.5.52
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_73_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkg.75.3.1&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000289916900001
https://scholar.google.com/scholar_lookup?title=Balancing+Risk+and+Return+in+a+Customer+Portfolio&author=Crina+O.+Tarasi&author=Ruth+N.+Bolton&author=Michael+D.+Hutt&author=Beth+A.+Walker&publication_year=2011&journal=Journal+of+Marketing&pages=1-17&doi=10.1509%2Fjmkg.75.3.1
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_4_74_1&dbid=4&doi=10.1177%2F0022242918814254&key=10.1509%2Fjmkr.47.1.36&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000274103900005
https://scholar.google.com/scholar_lookup?title=Ties+That+Bind%3A+The+Impact+of+Multiple+Types+of+Ties+with+a+Customer+on+Sales+Growth+and+Sales+Volatility&author=Kapil+R.+Tuli&author=Sundar+G.+Bharadwaj&author=Ajay+K.+Kohli&publication_year=2010&journal=Journal+of+Marketing+Research&pages=36-50&doi=10.1509%2Fjmkr.47.1.36
https://www.usaspending.gov/#/download_center/award_data_archive
https://scholar.google.com/scholar_lookup?title=Award+Data+Archive&publication_year=2018
https://www.wsj.com/articles/pentagon-takes-control-of-f-35-cost-cutting-push-1507464002
https://scholar.google.com/scholar_lookup?title=Pentagon+Takes+Control+of+F-35+Cost-Cutting+Push&publication_year=2017
https://www.wsj.com/articles/trump-budget-seeks-big-cuts-to-environment-arts-foreign-aid-1489636861


Google Scholar
The Wall Street Journal (2017c), “U.S. Asks Wal-Mart to Pay $300 Million to Settle Bribery Probe,” (May 9), http
s://www.wsj.com/articles/u-s-asks-wal-mart-to-pay-300-million-to-settle-bribery-probe-1494366397.

Google Scholar

Washington Executive (2018), “Federal Government Contract Awards in the News,” (accessed May 2018), http
s://www.washingtonexec.com/category/news/government-contract-awards/.

Google Scholar

The Washington Post (2017), “40 Years of Budgets Show Shifting National Priorities,” (March 17), https://www.
washingtonpost.com/graphics/politics/budget-history/?tid=graphics-story&utm_term=.b98bb60db18c.

Google Scholar

Windmeijer Frank (2005), “A Finite Sample Correction for the Variance of Linear E�cient Two-Step GMM
Estimators,” Journal of Econometrics, 126 (1), 25–51.

Crossref

Web of Science

Google Scholar

Woods William T. (2017), “Contracting Data Analysis: Assessment of Government-Wide Trends,” U.S.
Government Accountability O�ce, Washington D.C., United States.

Google Scholar

Supplementary Material
Please �nd the following supplemental material available below.

For Open Access articles published under a Creative Commons License, all supplemental material carries the
same license as the article it is associated with.

For non-Open Access articles published, all supplemental material carries a non-exclusive license, and
permission requests for re-use of supplemental material or any part of supplemental material shall be sent
directly to the copyright owner as speci�ed in the copyright notice associated with the article.

Similar articles:

Corporate Board Interlocks and New Product Introductions

Show Details 󩆙

ds_10.1177_0022242918814254.d 75.52 KB

Restricted access

https://scholar.google.com/scholar_lookup?title=Trump+Budget+Seeks+Big+Cuts+to+Environment%2C+Arts%2C+Foreign+Aid&publication_year=2017
https://www.wsj.com/articles/u-s-asks-wal-mart-to-pay-300-million-to-settle-bribery-probe-1494366397
https://scholar.google.com/scholar_lookup?title=U.S.+Asks+Wal-Mart+to+Pay+%24300+Million+to+Settle+Bribery+Probe&publication_year=2017
https://www.washingtonexec.com/category/news/government-contract-awards/
https://scholar.google.com/scholar_lookup?title=Federal+Government+Contract+Awards+in+the+News&publication_year=2018
https://www.washingtonpost.com/graphics/politics/budget-history/?tid=graphics-story&utm_term=.b98bb60db18c
https://scholar.google.com/scholar_lookup?title=40+Years+of+Budgets+Show+Shifting+National+Priorities&publication_year=2017
https://doi.org/10.1016/j.jeconom.2004.02.005
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000226532600002
https://scholar.google.com/scholar_lookup?title=A+Finite+Sample+Correction+for+the+Variance+of+Linear+Efficient+Two-Step+GMM+Estimators&author=Frank+Windmeijer&publication_year=2005&journal=Journal+of+Econometrics&pages=25-51&doi=10.1016%2Fj.jeconom.2004.02.005
https://scholar.google.com/scholar_lookup?title=Contracting+Data+Analysis%3A+Assessment+of+Government-Wide+Trends&author=William+T.+Woods&publication_year=2017
https://creativecommons.org/licenses/
https://journals.sagepub.com/doi/10.1509/jm.16.0120?icid=int.sj-abstract.similar-articles.0
https://journals.sagepub.com/doi/suppl/10.1177/0022242918814254/suppl_file/ds_10.1177_0022242918814254.docx


Investigating the e�ect of tendering capabilities on SME activity and performance in public contract competitions

Show Details 󩆙

Forging connections: The role of ‘boundary spanners’ in globalising clusters and shaping cluster evolution

Show Details 󩆙

View More

Sage recommends:

Consumer Well-Being

Show Details 󩆙

Export Marketing and Sourcing in Emerging Economies

Show Details 󩆙

Turbulence’s Survivor: Unveil The Story of Fisherman Family Sdn. Bhd.

Show Details 󩆙

View More

You currently have no access to this content. Visit the access options page to authenticate.

View full text | Download PDF

Restricted access

Restricted access

SAGE Knowledge

SAGE Knowledge
Book chapter

SAGE Knowledge
Case

https://journals.sagepub.com/doi/10.1177/0266242616630035?icid=int.sj-abstract.similar-articles.1
https://journals.sagepub.com/doi/10.1177/03091325211038714?icid=int.sj-abstract.similar-articles.2
https://dx.doi.org/10.4135/9781071897614
https://dx.doi.org/10.4135/9781483328720.n4
https://dx.doi.org/10.4135/9781529619508
https://journals.sagepub.com/action/showLogin?uri=/doi/10.1177/0022242918814254
https://journals.sagepub.com/doi/full/10.1177/0022242918814254
https://journals.sagepub.com/doi/pdf/10.1177/0022242918814254?download=true


Also from Sage

CQ Library

Elevating debate

Sage Data

Uncovering insight

Sage Business Cases

Shaping futures

Sage Campus

Unleashing potential

Sage Knowledge

Multimedia learning resources

Sage Research Methods

Supercharging research

Sage Video

Streaming knowledge

Technology from Sage

Library digital services

https://library.cqpress.com/index.php?utm_source=cross-product-footer&utm_medium=cross-product
https://www.data-planet.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://sk.sagepub.com/cases?utm_source=cross-product-footer&utm_medium=cross-product
https://classroom.sagepub.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://sk.sagepub.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://methods.sagepub.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://sk.sagepub.com/video?utm_source=cross-product-footer&utm_medium=cross-product
https://www.technologyfromsage.com/?utm_source=cross-product-footer&utm_medium=cross-product

