By clicking “Accept Non-Essential Cookies”, you agree to the storing of cookies
on your device to enhance site navigation, analyze site usage, and assist in our

Manage Cookies

Accept Non-Essential Cookies

Reject Non-Essential Cookies



https://journals.sagepub.com/
https://journals.sagepub.com/metrics/mtq
https://journals.sagepub.com/home/MTQ
https://www.sagepub.com/privacy
https://www.sagepub.com/cookies

Crossref

Web of Science

Google Scholar

Achrol R.S., Kotler P. (2012) ‘Frontiers of the Marketing Paradigm in the Third Millennium’, Journal of the
Academy of marketing Science 40(1): 35-52.

Crossref

Web of Science

Google Scholar

Alves H. (2013) ‘Co-creation and Innovation in Public Services’, The Service Industries Journal 33(7-8). 671-82.

Crossref

Web of Science

Google Scholar

Asociacion Espafiola de Crowdfunding (2015) URL (consulted January 2015): http://web.spaincrowdfunding.or
gl
Google Scholar

Barney J., Wright M., Ketchen D. Jr (2001) ‘Resource-Based Theories of Competitive Advantage: A Ten Years
Retrospective on a Resource-Based View’, Journal of Management 27(6): 643-50.

Crossref

Web of Science

Google Scholar

Belleflamme P., Lambert T., Schwienbacher A. (2012) ‘Individual Crowdfunding Practices’, Creation et

Financement, URL (consulted April 2013): http://creationetfinancement.files.wordpress.com/2012/12/individua
I-crowdfunding-practices.pdf

Crossref

Google Scholar

Burtch G., Ghose A., Wattal S. (2013) ‘An Empirical Examination of the Antecedents and Consequences of
Contribution Patterns in Crowd-Funded Markets’, Information Systems Research 24(3): 449-519.

Crossref

Web of Science



https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_2_2_1&dbid=4&doi=10.1177%2F1470593118772213&key=10.1177%2F00222429990634s114&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000083485900014
https://scholar.google.com/scholar_lookup?title=Marketing+in+the+Network+Economy&author=R.S.+Achrol&author=P.+Kotler&publication_year=1999&journal=Journal+of+Marketing&pages=146-63&doi=10.1177%2F00222429990634s114
https://doi.org/10.1007/s11747-011-0255-4
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000300341600003
https://scholar.google.com/scholar_lookup?title=Frontiers+of+the+Marketing+Paradigm+in+the+Third+Millennium&author=R.S.+Achrol&author=P.+Kotler&publication_year=2012&journal=Journal+of+the+Academy+of+marketing+Science&pages=35-52&doi=10.1007%2Fs11747-011-0255-4
https://doi.org/10.1080/02642069.2013.740468
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000318773300002
https://scholar.google.com/scholar_lookup?title=Co-creation+and+Innovation+in+Public+Services&author=H.+Alves&publication_year=2013&journal=The+Service+Industries+Journal&pages=671-82&doi=10.1080%2F02642069.2013.740468
http://web.spaincrowdfunding.org/
https://scholar.google.com/scholar?q=Asociaci%C3%B3n+Espa%C3%B1ola+de+Crowdfunding+%282015%29+URL+%28consulted+January+2015%29%3A+http%3A%2F%2Fweb.spaincrowdfunding.org%2F
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_2_6_1&dbid=4&doi=10.1177%2F1470593118772213&key=10.1177%2F014920630102700602&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000172894200002
https://scholar.google.com/scholar_lookup?title=Resource-Based+Theories+of+Competitive+Advantage%3A+A+Ten+Years+Retrospective+on+a+Resource-Based+View&author=J.+Barney&author=M.+Wright&author=D.+Ketchen&publication_year=2001&journal=Journal+of+Management&pages=643-50&doi=10.1177%2F014920630102700602
http://creationetfinancement.files.wordpress.com/2012/12/individual-crowdfunding-practices.pdf
https://doi.org/10.2139/ssrn.2151179
https://scholar.google.com/scholar_lookup?title=Individual+Crowdfunding+Practices&author=P.+Belleflamme&author=T.+Lambert&author=A.+Schwienbacher&publication_year=2012&doi=10.2139%2Fssrn.2151179
https://doi.org/10.1287/isre.1120.0468
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000324010300001

Google Scholar

Chandler J.D., Vargo S.L. (2011) ‘Contextualization and Value-in-Context: How Context Frames Exchange’,
Marketing Theory 11(1): 35-49.

Crossref

Web of Science

Google Scholar

Chesborough H. (2003) Open Innovation: The New Imperative for Creating and Profiting from Technology.
Cambridge: Harvard Business School Press.

Google Scholar
Dubois A., Gadde L. (2002) ‘Systematic Combining: An Abductive Approach to Case Research’, Journal of
Business Research 55(7): 553-60.

Crossref

Web of Science

Google Scholar

Edvardsson B., Kleinaltenkamp M., Tronvoll B., et al. (2014) ‘Institutional Logics Matter When Coordinating
Resource Integration’, Marketing Theory 14(3): 291-309.

Crossref

Web of Science

Google Scholar

European Commission. (2014) Crowdfunding and the role of Managers in Ensuring the Sustainability of
Crowdfunding Platforms JRC Scientific and Policy Reports. Seville, Spain: Instituto Complutense de Estudios
Internacionales.

Google Scholar
Felzensztein C., Gimmon E. (2009) ‘Social Networks and Marketing Cooperation in Entrepreneurial Clusters:
An International Comparative Study’, Journal of International Entrepreneurship 7(4): 281-91.

Crossref

Web of Science

Google Scholar

Frow P., Payne A. (2011) ‘A Stakeholder Perspective of the Value Proposition Concept’, European Journal of
Marketing 45(1/2): 223-40.


https://scholar.google.com/scholar_lookup?title=An+Empirical+Examination+of+the+Antecedents+and+Consequences+of+Contribution+Patterns+in+Crowd-Funded+Markets&author=G.+Burtch&author=A.+Ghose&author=S.+Wattal&publication_year=2013&journal=Information+Systems+Research&pages=449-519&doi=10.1287%2Fisre.1120.0468
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_2_9_1&dbid=4&doi=10.1177%2F1470593118772213&key=10.1177%2F1470593110393713&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000289198600003
https://scholar.google.com/scholar_lookup?title=Contextualization+and+Value-in-Context%3A+How+Context+Frames+Exchange&author=J.D.+Chandler&author=S.L.+Vargo&publication_year=2011&journal=Marketing+Theory&pages=35-49&doi=10.1177%2F1470593110393713
https://scholar.google.com/scholar_lookup?title=Open+Innovation%3A+The+New+Imperative+for+Creating+and+Profiting+from+Technology&author=H.+Chesborough&publication_year=2003
https://doi.org/10.1016/S0148-2963(00)00195-8
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000176620200004
https://scholar.google.com/scholar_lookup?title=Systematic+Combining%3A+An+Abductive+Approach+to+Case+Research&author=A.+Dubois&author=L.+Gadde&publication_year=2002&journal=Journal+of+Business+Research&pages=553-60&doi=10.1016%2FS0148-2963%2800%2900195-8
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_2_12_1&dbid=4&doi=10.1177%2F1470593118772213&key=10.1177%2F1470593114534343&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000342584100005
https://scholar.google.com/scholar_lookup?title=Institutional+Logics+Matter+When+Coordinating+Resource+Integration&author=B.+Edvardsson&author=M.+Kleinaltenkamp&author=B.+Tronvoll&publication_year=2014&journal=Marketing+Theory&pages=291-309&doi=10.1177%2F1470593114534343
https://scholar.google.com/scholar_lookup?title=Crowdfunding+and+the+role+of+Managers+in+Ensuring+the+Sustainability+of+Crowdfunding+Platforms+JRC+Scientific+and+Policy+Reports&publication_year=2014
https://doi.org/10.1007/s10843-009-0041-2
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000409727100002
https://scholar.google.com/scholar_lookup?title=Social+Networks+and+Marketing+Cooperation+in+Entrepreneurial+Clusters%3A+An+International+Comparative+Study&author=C.+Felzensztein&author=E.+Gimmon&publication_year=2009&journal=Journal+of+International+Entrepreneurship&pages=281-91&doi=10.1007%2Fs10843-009-0041-2

Crossref

Web of Science

Google Scholar

Frow P., McColl-Kennedy J.R., Hilton T., et al. (2014) ‘Value Propositions: A Service Ecosystems Perspective’,
Marketing Theory 14(3): 327-51.

Crossref

Web of Science

Google Scholar

Gronroos C. (2006) ‘What can Service offer to Marketing Theory’, in Lusch R. F., Vargo S. L. (eds) The Service -
Dominant Logic of Marketing: Dialog, Debate and Directions, pp. 354-64. New York: ME Sharpe.

Google Scholar
Gummesson E. (2001) ‘Are Current Research Approaches in Marketing Leading us Ashytray’, Marketing theory
1(1): 27-48.

Crossref

Google Scholar

Gummesson E. (2006a) ‘Many to Many Marketing as Grand Theory: A Nordic School Contribution’, in: Lusch R.
F., Vargo S. L. (eds) The Service - Dominant Logic of Marketing: Dialog, Debate and Directions, pp. 339-53. New
York: ME Sharpe.

Google Scholar
Gummesson E. (2006b) ‘Qualitative Research in Management’, Management Decision 44(2): 167-79.

Crossref

Google Scholar

Gummesson E. (2008a) ‘Extending the Service-Dominant Logic: From Customer Centricity to Balanced
Centricity’, Journal of the Academy of Marketing Science 36: 1-10.

Crossref

Web of Science

Google Scholar

Gummesson E. (2008b) Total Relationship Marketing. Oxford: Butterworth-Heinemann.

Google Scholar
Gummesson E. (2008c) ‘Quality, Service-Dominant Logic and Many-to-Many Marketing’, The TQM Journal
20(2): 143-53.



https://doi.org/10.1108/03090561111095676
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000288528700011
https://scholar.google.com/scholar_lookup?title=A+Stakeholder+Perspective+of+the+Value+Proposition+Concept&author=P.+Frow&author=A.+Payne&publication_year=2011&journal=European+Journal+of+Marketing&pages=223-40&doi=10.1108%2F03090561111095676
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_2_16_1&dbid=4&doi=10.1177%2F1470593118772213&key=10.1177%2F1470593114534346&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000342584100007
https://scholar.google.com/scholar_lookup?title=Value+Propositions%3A+A+Service+Ecosystems+Perspective&author=P.+Frow&author=J.R.+McColl-Kennedy&author=T.+Hilton&publication_year=2014&journal=Marketing+Theory&pages=327-51&doi=10.1177%2F1470593114534346
https://scholar.google.com/scholar_lookup?title=What+can+Service+offer+to+Marketing+Theory&author=C.+Gr%C3%B6nroos&publication_year=2006&pages=354-64
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_2_18_1&dbid=4&doi=10.1177%2F1470593118772213&key=10.1177%2F147059310100100102&site=sage
https://scholar.google.com/scholar_lookup?title=Are+Current+Research+Approaches+in+Marketing+Leading+us+Ashytray&author=E.+Gummesson&publication_year=2001&journal=Marketing+theory&pages=27-48&doi=10.1177%2F147059310100100102
https://scholar.google.com/scholar_lookup?title=Many+to+Many+Marketing+as+Grand+Theory%3A+A+Nordic+School+Contribution&author=E.+Gummesson&publication_year=2006&pages=339-53
https://doi.org/10.1108/00251740610650175
https://scholar.google.com/scholar_lookup?title=Qualitative+Research+in+Management&author=E.+Gummesson&publication_year=2006&journal=Management+Decision&pages=167-79&doi=10.1108%2F00251740610650175
https://doi.org/10.1007/s11747-007-0065-x
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000252976600003
https://scholar.google.com/scholar_lookup?title=Extending+the+Service-Dominant+Logic%3A+From+Customer+Centricity+to+Balanced+Centricity&author=E.+Gummesson&publication_year=2008&journal=Journal+of+the+Academy+of+Marketing+Science&pages=1-10&doi=10.1007%2Fs11747-007-0065-x
https://scholar.google.com/scholar_lookup?title=Total+Relationship+Marketing&author=E.+Gummesson&publication_year=2008

Crossref

Google Scholar

Gummesson E., Polese F. (2009) ‘B2B is not an Island’, Journal of Business and Industrial Marketing 24(5/6):
337-50.

Crossref

Web of Science

Google Scholar

Hume M., Mort G.S. (2008) ‘Satisfaction in Performing Arts: The Role of Value?’, European Journal of Marketing
42(3/4): 311-26.

Crossref

Web of Science

Google Scholar

Infocrowdsourcing. (2013) The crowdfunding in Spain doubles: 19 million euros in 2013. Avalilable at: http://w
ww.infocrowdsourcing.com/the-crowdfunding/ (accessed April 2018).

Google Scholar
Jarvensivu T., Tornroos J.A. (2010) ‘Case Study Research with Moderate Constructionism: Conceptualization
and Practical lllustration’, Industrial Marketing Management 39(1): 100-8.

Crossref

Web of Science

Google Scholar

Karpen I.O., Bove L.L., Lukas B.A. (2012) ‘Linking Service Dominant Logic and Strategic Business Practice: A
Conceptual Model of a Service-Dominant Orientation’, Journal of Service Research 15(1): 21-38.

Crossref

Web of Science

Google Scholar

Kought B. (2009) ‘The Network of Knowledge: Generative Rules and the Emergence of Structure’, Strategic
Management Journal 21: 405-25.

Google Scholar
Kozinets R. (2002) ‘The Field Behind the Screen: Using Netnography for Marketing Research in Online
Communities’, Journal of Marketing Research 39(1): 61-72.



https://doi.org/10.1108/17542730810857372
https://scholar.google.com/scholar_lookup?title=Quality%2C+Service-Dominant+Logic+and+Many-to-Many+Marketing&author=E.+Gummesson&publication_year=2008&journal=The+TQM+Journal&pages=143-53&doi=10.1108%2F17542730810857372
https://doi.org/10.1108/08858620910966228
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000269471900006
https://scholar.google.com/scholar_lookup?title=B2B+is+not+an+Island&author=E.+Gummesson&author=F.+Polese&publication_year=2009&journal=Journal+of+Business+and+Industrial+Marketing&pages=337-50&doi=10.1108%2F08858620910966228
https://doi.org/10.1108/03090560810852959
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000255432600005
https://scholar.google.com/scholar_lookup?title=Satisfaction+in+Performing+Arts%3A+The+Role+of+Value%3F&author=M.+Hume&author=G.S.+Mort&publication_year=2008&journal=European+Journal+of+Marketing&pages=311-26&doi=10.1108%2F03090560810852959
http://www.infocrowdsourcing.com/the-crowdfunding/
https://scholar.google.com/scholar_lookup?title=The+crowdfunding+in+Spain+doubles%3A+19+million+euros+in+2013&publication_year=2013
https://doi.org/10.1016/j.indmarman.2008.05.005
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000274971100011
https://scholar.google.com/scholar_lookup?title=Case+Study+Research+with+Moderate+Constructionism%3A+Conceptualization+and+Practical+Illustration&author=T.+J%C3%A4rvensivu&author=J.A.+T%C3%B6rnroos&publication_year=2010&journal=Industrial+Marketing+Management&pages=100-8&doi=10.1016%2Fj.indmarman.2008.05.005
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_2_28_1&dbid=4&doi=10.1177%2F1470593118772213&key=10.1177%2F1094670511425697&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000300506500002
https://scholar.google.com/scholar_lookup?title=Linking+Service+Dominant+Logic+and+Strategic+Business+Practice%3A+A+Conceptual+Model+of+a+Service-Dominant+Orientation&author=I.O.+Karpen&author=L.L.+Bove&author=B.A.+Lukas&publication_year=2012&journal=Journal+of+Service+Research&pages=21-38&doi=10.1177%2F1094670511425697
https://scholar.google.com/scholar_lookup?title=The+Network+of+Knowledge%3A+Generative+Rules+and+the+Emergence+of+Structure&author=B.+Kought&publication_year=2009&journal=Strategic+Management+Journal&pages=405-25

Crossref

Web of Science

Google Scholar

Kumar S. (2015) ‘Co-authorship networks: A review of the literature’, Aslib Journal of Information 67(1): 55-73.

Crossref

Web of Science

Google Scholar

Laamanen M., Skalen P. (2014) Collective-Conflictual Value Co-creation: A strategic action field approach’,
Marketing Theory 14 (3): 1-20.

Google Scholar
Lanzanos, (2015) URL (consulted September 2014): http://www.lanzanos.com/

Google Scholar
Lawton K., Marom D. (2013) Crowd-funding Revolution. USA: Mc-Graw Hill.

Google Scholar
Lusch R.F., Vargo S.L., Tanniru M. (2010) ‘Service Value Networks and Learning’, Journal of the Academy of
Marketing Science 38(1): 19-31.

Crossref

Web of Science

Google Scholar

Lusch R.F., Vargo S.L. (2006) ‘Service-Dominant Logic as a Foundation for a General Theory’, in: Lusch R. F.,
Vargo S. L. (eds) The Service Dominant Logic of Marketing: Dialog, Debate and Directions, pp. 406-20. NY: ME
Sharpe.

Google Scholar
Lusch R.F., Vargo S.L., Malter AJ. (2006) ‘Marketing as a Service Exchange: Taking a Leadership Role in Global
Marketing Management’, Organizational Dynamics 35(3): 264-78.

Crossref

Web of Science

Google Scholar

Madhavaran S., Hunt S. (2008) ‘The Service Dominant Logic and a Hierarchy of Operant Resources:
Developing Masterful Operant Resources and Implications for Marketing Strategy’, Journal of the Academy of
Marketing Science 36: 67-82.


https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_2_30_1&dbid=4&doi=10.1177%2F1470593118772213&key=10.1509%2Fjmkr.39.1.61.18935&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000173669200005
https://scholar.google.com/scholar_lookup?title=The+Field+Behind+the+Screen%3A+Using+Netnography+for+Marketing+Research+in+Online+Communities&author=R.+Kozinets&publication_year=2002&journal=Journal+of+Marketing+Research&pages=61-72&doi=10.1509%2Fjmkr.39.1.61.18935
https://doi.org/10.1108/AJIM-09-2014-0116
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000349640700003
https://scholar.google.com/scholar_lookup?title=Co-authorship+networks%3A+A+review+of+the+literature&author=S.+Kumar&publication_year=2015&journal=Aslib+Journal+of+Information&pages=55-73&doi=10.1108%2FAJIM-09-2014-0116
https://scholar.google.com/scholar_lookup?title=Collective-Conflictual+Value+Co-creation%3A+A+strategic+action+field+approach%E2%80%99&author=M.+Laamanen&author=P.+Skalen&publication_year=2014&journal=Marketing+Theory&pages=1-20
http://www.lanzanos.com/
https://scholar.google.com/scholar?q=L%C3%A1nzanos%2C+%282015%29+URL+%28consulted+September+2014%29%3A+http%3A%2F%2Fwww.lanzanos.com%2F
https://scholar.google.com/scholar_lookup?title=Crowd-funding+Revolution&author=K.+Lawton&author=D.+Marom&publication_year=2013
https://doi.org/10.1007/s11747-008-0131-z
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000274687100003
https://scholar.google.com/scholar_lookup?title=Service+Value+Networks+and+Learning&author=R.F.+Lusch&author=S.L.+Vargo&author=M.+Tanniru&publication_year=2010&journal=Journal+of+the+Academy+of+Marketing+Science&pages=19-31&doi=10.1007%2Fs11747-008-0131-z
https://scholar.google.com/scholar_lookup?title=Service-Dominant+Logic+as+a+Foundation+for+a+General+Theory&author=R.F.+Lusch&author=S.L.+Vargo&publication_year=2006&pages=406-20
https://doi.org/10.1016/j.orgdyn.2006.05.008
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000239755700006
https://scholar.google.com/scholar_lookup?title=Marketing+as+a+Service+Exchange%3A+Taking+a+Leadership+Role+in+Global+Marketing+Management&author=R.F.+Lusch&author=S.L.+Vargo&author=A.J.+Malter&publication_year=2006&journal=Organizational+Dynamics&pages=264-78&doi=10.1016%2Fj.orgdyn.2006.05.008

Crossref

Web of Science

Google Scholar

Ordiani A., Miceli L., Pizzetti M., et al. (2011) ‘Crowd-funding: Transforming Customers into Investors Through
innovative Service Platforms’, Journal of Service Management 22(4). 443-470.

Crossref

Web of Science

Google Scholar

Prahalad C.K., Ramashwamy V. (2004) ‘Co-opting Customer Competence’, Harvard Business Review 78(1): 79-
90.

Google Scholar
Quero M.J., Ventura R. (2009) ‘The Role of Stakeholders in the Management of Cultural Organisations. The
Case of Performing Arts Organisations in Spain’, Journal of Relationship Marketing 8: 19-37.

Crossref

Google Scholar

Quero MJJ., Ventura R. (2015) ‘The Role of Balanced Centricity in the Spanish Creative Industries Adopting a
Crowd-Funding Organizational Model’, Journal of Service Theory and Practice 25(2): 122-39.

Crossref

Web of Science

Google Scholar

Ramos J. (2014) Crowdfunding and the Role of Managers in Ensuring the Sustainability of Crowdfunding Platforms.
European Union: Institute for prospective technological studies.

Google Scholar
Russo-Spena T., Mele C. (2012) ‘Five Co-s” in Innovating: A Practice-Based View’, Journal of Service Management
23(4): 527-53.

Crossref

Web of Science

Google Scholar

Schwienbacher A., Larralde B. (2010) ‘Crowdfunding of Entrepreneurial Ventures’, in: Cumming D. (ed.) The
Oxford Handbook of Entrepreneurial Finance, pp. 369-91. Oxford: Oxford University Press.


https://doi.org/10.1007/s11747-007-0063-z
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000252976600009
https://scholar.google.com/scholar_lookup?title=The+Service+Dominant+Logic+and+a+Hierarchy+of+Operant+Resources%3A+Developing+Masterful+Operant+Resources+and+Implications+for+Marketing+Strategy&author=S.+Madhavaran&author=S.+Hunt&publication_year=2008&journal=Journal+of+the+Academy+of+Marketing+Science&pages=67-82&doi=10.1007%2Fs11747-007-0063-z
https://doi.org/10.1108/09564231111155079
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000295710200002
https://scholar.google.com/scholar_lookup?title=Crowd-funding%3A+Transforming+Customers+into+Investors+Through+innovative+Service+Platforms&author=A.+Ordiani&author=L.+Miceli&author=M.+Pizzetti&publication_year=2011&journal=Journal+of+Service+Management&pages=443-470&doi=10.1108%2F09564231111155079
https://scholar.google.com/scholar_lookup?title=Co-opting+Customer+Competence&author=C.K.+Prahalad&author=V.+Ramashwamy&publication_year=2004&journal=Harvard+Business+Review&pages=79-90
https://doi.org/10.1080/15332660802675528
https://scholar.google.com/scholar_lookup?title=The+Role+of+Stakeholders+in+the+Management+of+Cultural+Organisations.+The+Case+of+Performing+Arts+Organisations+in+Spain&author=M.J.+Quero&author=R.+Ventura&publication_year=2009&journal=Journal+of+Relationship+Marketing&pages=19-37&doi=10.1080%2F15332660802675528
https://doi.org/10.1108/JSTP-09-2013-0182
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000358714000001
https://scholar.google.com/scholar_lookup?title=The+Role+of+Balanced+Centricity+in+the+Spanish+Creative+Industries+Adopting+a+Crowd-Funding+Organizational+Model&author=M.J.+Quero&author=R.+Ventura&publication_year=2015&journal=Journal+of+Service+Theory+and+Practice&pages=122-39&doi=10.1108%2FJSTP-09-2013-0182
https://scholar.google.com/scholar_lookup?title=Crowdfunding+and+the+Role+of+Managers+in+Ensuring+the+Sustainability+of+Crowdfunding+Platforms&author=J.+Ramos&publication_year=2014
https://doi.org/10.1108/09564231211260404
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000309039100004
https://scholar.google.com/scholar_lookup?title=Five+Co-s%E2%80%9D+in+Innovating%3A+A+Practice-Based+View&author=T.+Russo-Spena&author=C.+Mele&publication_year=2012&journal=Journal+of+Service+Management&pages=527-53&doi=10.1108%2F09564231211260404

Google Scholar
Skalen P., Edvardsson B. (2016) ‘Transforming from the Goods to the Service-Dominant Logic’, Marketing
Theory 16(1): 101-21.

Crossref

Web of Science

Google Scholar

Vargo S.L. (2011) ‘Market Systems, Stakeholders and Value Propositions, Towards a Service-Dominant Logic-
Based Theory of the Market’, European Journal of Marketing 45(1/2). 217-22.

Crossref

Web of Science

Google Scholar

Vargo S.L., Lusch R.F. (2004) ‘Evolving to a New Dominant Logic for Marketing’, Journal of Marketing 68(1): 1-
17.

Crossref

Web of Science

Google Scholar

Vargo S.L., Lusch R.F. (2008a) ‘Service-Dominant Logic: Continuing the Evolution’, Journal of the Academy of
Marketing Science 36: 1-10.

Crossref

Web of Science

Google Scholar

Vargo S.L., Lusch R.F. (2008b) ‘Why “Service”?’, Journal of the Academy of Marketing Science 36: 25-38.

Crossref

Web of Science

Google Scholar

Verkami (2015) URL (consulted September 2014): http://www.verkami.com/

Google Scholar
White H. (2002) ‘Business Mobilize Production Through Markets: Parametric Modeling of Path-Dependent
Outcomes in Oriented Network Flow’, Complexity 8(1): 87-95.



https://scholar.google.com/scholar_lookup?title=Crowdfunding+of+Entrepreneurial+Ventures&author=A.+Schwienbacher&author=B.+Larralde&publication_year=2010&pages=369-91
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_2_46_1&dbid=4&doi=10.1177%2F1470593118772213&key=10.1177%2F1470593115596061&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000370667800006
https://scholar.google.com/scholar_lookup?title=Transforming+from+the+Goods+to+the+Service-Dominant+Logic&author=P.+Skalen&author=B.+Edvardsson&publication_year=2016&journal=Marketing+Theory&pages=101-21&doi=10.1177%2F1470593115596061
https://doi.org/10.1108/03090561111095667
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=000288528700010
https://scholar.google.com/scholar_lookup?title=Market+Systems%2C+Stakeholders+and+Value+Propositions%2C+Towards+a+Service-Dominant+Logic-Based+Theory+of+the+Market&author=S.L.+Vargo&publication_year=2011&journal=European+Journal+of+Marketing&pages=217-22&doi=10.1108%2F03090561111095667
https://journals.sagepub.com/servlet/linkout?suffix=e_1_3_2_48_1&dbid=4&doi=10.1177%2F1470593118772213&key=10.1509%2Fjmkg.68.1.1.24036&site=sage
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000188005600001
https://scholar.google.com/scholar_lookup?title=Evolving+to+a+New+Dominant+Logic+for+Marketing&author=S.L.+Vargo&author=R.F.+Lusch&publication_year=2004&journal=Journal+of+Marketing&pages=1-17&doi=10.1509%2Fjmkg.68.1.1.24036
https://doi.org/10.1007/s11747-007-0069-6
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000252976600001
https://scholar.google.com/scholar_lookup?title=Service-Dominant+Logic%3A+Continuing+the+Evolution&author=S.L.+Vargo&author=R.F.+Lusch&publication_year=2008&journal=Journal+of+the+Academy+of+Marketing+Science&pages=1-10&doi=10.1007%2Fs11747-007-0069-6
https://doi.org/10.1007/s11747-007-0068-7
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=WOS%3A000252976600006
https://scholar.google.com/scholar_lookup?title=Why+%E2%80%9CService%E2%80%9D%3F&author=S.L.+Vargo&author=R.F.+Lusch&publication_year=2008&journal=Journal+of+the+Academy+of+Marketing+Science&pages=25-38&doi=10.1007%2Fs11747-007-0068-7
http://www.verkami.com/
https://scholar.google.com/scholar?q=Verkami+%282015%29+URL+%28consulted+September+2014%29%3A+http%3A%2F%2Fwww.verkami.com%2F

Crossref

Google Scholar

Wieland H., Polese F., Vargo S.L., et al. (2012) ‘Toward a Service (Eco)system Perspective on Value Creation’,
International Journal of Service Science, Management Engineering, and Technology 3(3): 12-25.

Crossref

Google Scholar

World Crowdfunding Federation (2015) URL (consulted January 2015): http://www.worldcrowdfund.org/

Google Scholar
Yin R.K. (2014) Case Study Research: Design and Methods. Los Angeles, CA: SAGE.

Google Scholar

Biographies

Maria José Quero is an assistant professor at the University of Malaga. Her research interests include
service-dominant logic, ecosystems, value cocreation, and arts marketing. She has published several books
on marketing management on the arts sector and has had articles published on the Journal of Service Theory
and Practice, Canadian Journal of Administrative Sciences, Service Business, and Journal of Relationship Marketing.
Address: Faculty of Economics and Business, Campus El Ejido, University of Malaga, 20171 Malaga, Spain.
[email: mgg@uma.es]

Rafael Ventura is the vice president for Innovation and Entrepreneurship at the University of Malaga and
Aassociate Professor in Business Administration. His research interests are in the areas of entrepreneurship,
innovation in business models, social responsibility, economy of culture, and new organizational forms
derived from the information technology and communication. He has had articles published on the journal of
Service Theory and Practice, Service Business, and Canadian Journal of Administrative Sciences. Address: Faculty of
Economics and Business, Campus El Ejido, University of Malaga, 20171 Malaga, Spain. [email:
rventura@uma.es]

Similar articles:

ﬂ Restricted access

Value propositions: A service ecosystems perspective

Show Details v

ﬂ Restricted access

Towards a service-dominant approach to social marketing

Show Details


https://doi.org/10.1002/cplx.10050
https://scholar.google.com/scholar_lookup?title=Business+Mobilize+Production+Through+Markets%3A+Parametric+Modeling+of+Path-Dependent+Outcomes+in+Oriented+Network+Flow&author=H.+White&publication_year=2002&journal=Complexity&pages=87-95&doi=10.1002%2Fcplx.10050
https://doi.org/10.4018/jssmet.2012070102
https://scholar.google.com/scholar_lookup?title=Toward+a+Service+%28Eco%29system+Perspective+on+Value+Creation&author=H.+Wieland&author=F.+Polese&author=S.L.+Vargo&publication_year=2012&journal=International+Journal+of+Service+Science%2C+Management+Engineering%2C+and+Technology&pages=12-25&doi=10.4018%2Fjssmet.2012070102
http://www.worldcrowdfund.org/
https://scholar.google.com/scholar?q=World+Crowdfunding+Federation+%282015%29+URL+%28consulted+January+2015%29%3A+http%3A%2F%2Fwww.worldcrowdfund.org%2F
https://scholar.google.com/scholar_lookup?title=Case+Study+Research%3A+Design+and+Methods&author=R.K.+Yin&publication_year=2014
mailto:mqg@uma.es
mailto:rventura@uma.es
https://journals.sagepub.com/doi/10.1177/1470593114534346?icid=int.sj-abstract.similar-articles.1
https://journals.sagepub.com/doi/10.1177/1470593115607941?icid=int.sj-abstract.similar-articles.2

ﬁ Restricted access

The Evolution and Prospects of Service-Dominant Logic: An Investigation of Past, Present, and Future Research

Show Details

View More

Sage recommends:

SAGE Knowledge
Whole book

The SAGE Handbook of Service-Dominant Logic

Show Details

SAGE Knowledge
Book chapter

The Study of Service: From Systems to Ecosystems to Ecology

Show Details

SAGE Knowledge
Book chapter

Relationship Marketing as Promise Management

Show Details

View More

You currently have no access to this content. Visit the access options page to authenticate.

View full text Download PDF

Also from Sage


https://journals.sagepub.com/doi/10.1177/1094670517715121?icid=int.sj-abstract.similar-articles.3
https://dx.doi.org/10.4135/9781526470355
https://dx.doi.org/10.4135/9781526470355.n14
https://dx.doi.org/10.4135/9781446222454.n23
https://journals.sagepub.com/action/showLogin?uri=/doi/10.1177/1470593118772213
https://journals.sagepub.com/doi/full/10.1177/1470593118772213
https://journals.sagepub.com/doi/pdf/10.1177/1470593118772213?download=true
https://library.cqpress.com/index.php?utm_source=cross-product-footer&utm_medium=cross-product
https://www.data-planet.com/?utm_source=cross-product-footer&utm_medium=cross-product

CQ Library

Elevating debate

Sage Business Cases

Shaping futures

Sage Knowledge

Multimedia learning resources

Sage Video

Streaming knowledge

Sage Data

Uncovering insight

Sage Campus

Unleashing potential

Sage Research Methods

Supercharging research

Technology from Sage

Library digital services


https://library.cqpress.com/index.php?utm_source=cross-product-footer&utm_medium=cross-product
https://www.data-planet.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://sk.sagepub.com/cases?utm_source=cross-product-footer&utm_medium=cross-product
https://classroom.sagepub.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://sk.sagepub.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://methods.sagepub.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://sk.sagepub.com/video?utm_source=cross-product-footer&utm_medium=cross-product
https://www.technologyfromsage.com/?utm_source=cross-product-footer&utm_medium=cross-product

