Sage Journals
We value your privacy

We and our partners store and/or access information on a device, such as cookies and process personal data, such as
unique identifiers and standard information sent by a device for personalised advertising and content, advertising and content
measurement, audience research and services development. With your permission we and our partners may use precise
geolocation data and identification through device scanning. You may click to consent to our and our 1462 partners’
processing as described above. Alternatively you may click to refuse to consent or access more detailed information and
change your preferences before consenting. Please note that some processing of your personal data may not require your
consent, but you have a right to object to such processing. Your preferences will apply to this website only. You can change
your preferences or withdraw your consent at any time by returning to this site and clicking the "Privacy" button at the bottom

of the webpage.

ACCEPT ALL

MORE OPTIONS

DECLINE ALL



https://journals.sagepub.com/metrics/gem
https://journals.sagepub.com/home/GEM
https://journals.sagepub.com/




8,

Get full access to this article

View all access and purchase options for this article.

Get Access @

References

1. American Institute of Certified Public Accountants, Cost Analysis for Product Line Decisions, New York,
1965.

Google Scholar

2. Levy H. and Sarnat M., Investment and Portfolio Analysis, New York: John Wiley & Sons, 1972.

Google Scholar

3. Modigliani F. and Miller M. H., “The Cost of Capital, Corporation Finance and the Theory of
Investment”, American Economic Review (June 1958).

Web of Science

Google Scholar

4. Paton W. A., “Make or Buy Decisions—Factors and Measurements”, Michigan Business Review (March
1966).

Google Scholar

Similar articles:
ﬂ Restricted access

The Myth of China as a Single Market - the Influence of Personal Value Differences on Buying Decisions

Show Details

ﬂ Restricted access

The Make or Buy Decision in the Context of Manufacturing Strategy Development

Show Detaile Vv


https://scholar.google.com/scholar_lookup?publication_year=1965&journal=Cost+Analysis+for+Product+Line+Decisions
https://scholar.google.com/scholar_lookup?publication_year=1972&journal=Investment+and+Portfolio+Analysis
https://gateway.webofknowledge.com/gateway/Gateway.cgi?GWVersion=2&DestApp=WOS_CPL&UsrCustomerID=5e3815c904498985e796fc91436abd9a&SrcAuth=atyponcel&SrcApp=literatum&DestLinkType=FullRecord&KeyUT=A1958CAG7200001
https://scholar.google.com/scholar_lookup?title=%E2%80%9CThe+Cost+of+Capital%2C+Corporation+Finance+and+the+Theory+of+Investment%E2%80%9D&publication_year=1958&journal=American+Economic+Review
https://scholar.google.com/scholar_lookup?title=%E2%80%9CMake+or+Buy+Decisions%E2%80%94Factors+and+Measurements%E2%80%9D&publication_year=1966&journal=Michigan+Business+Review
https://journals.sagepub.com/doi/10.1177/147078530805000307?icid=int.sj-abstract.similar-articles.1
https://journals.sagepub.com/doi/10.1243/PIME_PROC_1993_207_086_02?icid=int.sj-abstract.similar-articles.2

ﬁ Restricted access

Driving Revenue during Turbulent Times

Show Details

View More

Sage recommends:

SAGE Knowledge
Literature review

Make, Buy, or Ally: A Transaction Cost Theory Meta-Analysis

Show Details

SAGE Knowledge
Business skills

Social and Consumer Insights

Show Details

SAGE Knowledge
Literature review

Knowledge of the Firm, Combinative Capabilities, and the Replication of Technology.

Show Details

View More

You currently have no access to this content. Visit the access options page to authenticate.

Download PDF

Also from Sage


https://journals.sagepub.com/doi/10.1177/0194599814541629?icid=int.sj-abstract.similar-articles.3
http://dx.doi.org/10.4135/9781446286296.n18
http://dx.doi.org/10.4135/9781071866832
http://dx.doi.org/10.4135/9781446262016.n42
https://journals.sagepub.com/action/showLogin?uri=/doi/10.1177/030630707600400104
https://journals.sagepub.com/doi/pdf/10.1177/030630707600400104?download=true
https://library.cqpress.com/index.php?utm_source=cross-product-footer&utm_medium=cross-product
https://www.data-planet.com/?utm_source=cross-product-footer&utm_medium=cross-product

CQ Library Sage Data

Elevating debate Uncovering insight
Sage Business Cases Sage Campus
Shaping futures Unleashing potential
Sage Knowledge Sage Research Methods
Multimedia learning resources Supercharging research
Sage Video Technology from Sage
Streaming knowledge Library digital services

We value your privacy We and our partners store and/or access information on a device, such as cookies and
process personal data, such as unique identifiers and standard information sent by a device for personalised
advertising and content, advertising and content measurement, audience research and services
development. With your permission we and our partners may use precise geolocation data and identification
through device scanning. You may click to consent to our and our 1462 partners’ processing as described
above. Alternatively you may click to refuse to consent or access more detailed information and change your
preferences before consenting. Please note that some processing of your personal data may not require your
consent, but you have a right to object to such processing. Your preferences will apply to this website only.
You can change your preferences or withdraw your consent at any time by returning to this site and clicking
the "Privacy" button at the bottom of the webpage.


https://library.cqpress.com/index.php?utm_source=cross-product-footer&utm_medium=cross-product
https://www.data-planet.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://sk.sagepub.com/cases?utm_source=cross-product-footer&utm_medium=cross-product
https://classroom.sagepub.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://sk.sagepub.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://methods.sagepub.com/?utm_source=cross-product-footer&utm_medium=cross-product
https://sk.sagepub.com/video?utm_source=cross-product-footer&utm_medium=cross-product
https://www.technologyfromsage.com/?utm_source=cross-product-footer&utm_medium=cross-product

