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club) in the top 10 schools, and (4) several schools are teaching these topics using

experiential learning and immersion techniques. We note a fivefold increase in the

number of stand-alone ethics courses since a 1988 investigation on ethics, and we
include other findings about institutional support of centers or special programs;
as well as a discussion of integration, teaching techniques, and notable practices

in relation to all three topics.
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