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Abstract

Corporate sustainability reports are supposed to provide a complete and balanced
picture of corporate sustainability performance. They are, however, usually
voluntary and thus prone to interpretation and even greenwashing tendencies. To
overcome this problem, the Global Reporting Initiative (GRI) provides
standardized reporting guidelines challenging companies to report positive and
negative aspects of an organization’s sustainability performance. However, the
reporting of “negative aspects” in particular can endanger corporate legitimacy if

perceived by the stakeholders as not being in line with societal norms and values.
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Starting from the theoretical lenses of economics-based disclosure theories and
socio-political theories of disclosure, the focus of this study therefore was to
analyze the communicative legitimation strategies companies use to report
“negative aspects,” i.e., negative ecological and social impact caused by corporate
activity. Using qualitative content analysis of GRI-oriented sustainability reports
from companies listed on the US Dow Jones Industrial Average Index and on the
German DAX Index, we identified six legitimation strategies. We discuss these
strategies regarding to symbolic and substantial management of legitimacy. We
show that symbolic legitimation strategies aiming at modifying the perception of
legitimizing stakeholders dominate in the reports at hand. Such persuasion,
however, does not meet the requirement of impartiality as postulated by the GRI
guidelines. Building upon this conclusion we propose a concise characterization of
“negative aspects” and develop a GRI-compliant schema of reporting about them.
In doing so, we offer a way to improve the overall “balance” of sustainability

reporting contributing to a true and fair view in sustainability disclosure.

o This is a preview of subscription content, log_in via an institution [2 to check access.

Access this article

Log in via an institution —

Subscribe and save

@ Springer+ from €37.37 /Month

® Starting from 10 chapters or articles per month
® Access and download chapters and articles from more than 300k books and 2,500 journals

® Cancel anytime

( View plans — >

Buy Now



https://wayf.springernature.com/?redirect_uri=https%3A%2F%2Flink.springer.com%2Farticle%2F10.1007%2Fs10551-013-1801-4
https://wayf.springernature.com/?redirect_uri=https%3A%2F%2Flink.springer.com%2Farticle%2F10.1007%2Fs10551-013-1801-4
https://link.springer.com/product/springer-plus

( Buy article PDF 39,95 € )

Price includes VAT (Poland)

Instant access to the full article PDF.

Institutional subscriptions >

Similar content being viewed by others

Susianabiity Report f P S00R-Basad Sconng

— o ||ri:\:|.1-!
b :_ networks [
. Exchanps r, I!:}Jtll
¥ '-__..Eomrr'ﬁlu||.__." £ EensysTEM rr.uIl.::-.--:
e ) \St— A 4
v ¥ agencles :.anr:u_r..lm:fa. 5
R — - “'h:;" L=\ oot/
An Integrated GRI-SCOR The Quality of Information of Corporate uptake of the
Framework for Assessing GRI Standards in an Emerging Sustainable Development
Green Purchasing Disclosure Economy: Evidence from Goals: Mere greenwashing or
and Implementation in... Green Accounting Practices ... an advent of institutional...
Article 30 March 2026 Chapter © 2021 Article 25 January 2021

Explore related subjects

Discover the latest articles, books and news in related subjects, suggested using machine learning.

Business Ethics Communication of NGOs Corporate Social Responsibility

Discourse Analysis Public Relations Sustainability

Corporate Sustainability Assessment and Performance Evaluation

Notes

1. Corporate reports on non-financial issues offer plenty of labels, such as
Corporate Citizenship Report, Corporate (Social) Responsibility Report,
Sustainable Development Report, Sustainable Value Report, and Sustainability
Report, while all referring to the same issues. We use the aforementioned

terms interchangeably to reflect the reality of corporate non-financial
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reporting (see Table 3 in Appendix). This handling of terms is backed by recent
characterizations of corporate sustainability and CSR that are gradually
converging (see, e.g., Hahn 2011). Dyllick and Hockerts (2002) define
corporate sustainability as “meeting the needs of a firm’s direct and indirect
stakeholders [...], without compromising its ability to meet the needs of future
stakeholders as well” (p. 131). To achieve this goal, they note that companies
need “to maintain their economic, social, and environmental capital base” (p.
132). Similarly, the European Commission (2011), for example, defines CSR as
“the responsibility of enterprises for their impacts on society [...] to integrate
social, environmental, ethical, human rights, and consumer concerns into their
business operations and core strategy” (p. 6). The International Organization
for Standardization (2010) characterizes it as the “responsibility of an
organization for the impacts of its decisions and activities on society and the
environment” (p. 3) while directly referring to the maximization of the
contribution to sustainable development as the “overarching objective for an

organization” (p. 10).

. L.e., offering a picture of the reporting company that provides comparative
truth by complying with all relevant accounting principles. For a historical
overview in financial reporting see Georgiou and Jack (2011) or Chambers and
Wolnizer (1991).

. We computed the liberal Holsti coefficient of reliability with 0.86 and the more
conservative Krippendorff’s alpha with 0.834 (Krippendorff 2004).

. According to the GRI, “relevant topics and Indicators are those that may
reasonably be considered important for reflecting the organization’s economic,
environmental, and social impacts, or influencing the decisions of
stakeholders, and, therefore, potentially merit inclusion in the report.
Materiality is the threshold at which topics or Indicators become sufficiently
important that they should be reported” (GRI 2011, p. 8).
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