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Abstract

The U-Mart is a collaborative study in artificial markets by economists and
computer scientists. Since its start in 1998, the study has continued for 20 years.
Design and development of an artificial market system also named U-Mart is the
central activity in this study. From the beginning, it aimed to provide the artificial
market a testbed for studies in financial markets and considered to model actual
mechanism of real markets. With its hybrid design of agent-based simulation and

gaming simulation, it is effectively used for education as well as research. This
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paper shows the experience of 20-year study of the artificial market and discusses

its future.

0 This is a preview of subscription content, log_in via an institution (2 to check access.

Access this chapter

Log in via an institution —

Subscribe and save

® Springer+ from €37.37 /Month

® Starting from 10 chapters or articles per month
® Access and download chapters and articles from more than 300k books and 2,500 journals

® Cancel anytime

< View plans - >

Buy Now
A Chapter EUR 29.95 A eBook EUR 93.08
Price includes VAT (Poland) Price includes VAT (Poland)
® Available as PDF ® Available as EPUB and PDF
® Read on any device ® Read on any device
® Instant download ® Instant download
® Own it forever ® Own it forever

Buy Chapter - Buy eBook -

A Hardcover Book EUR 117.69
Price includes VAT (Poland)

® Durable hardcover edition


https://wayf.springernature.com/?redirect_uri=https%3A%2F%2Flink.springer.com%2Fchapter%2F10.1007%2F978-981-13-1849-8_9
https://wayf.springernature.com/?redirect_uri=https%3A%2F%2Flink.springer.com%2Fchapter%2F10.1007%2F978-981-13-1849-8_9
https://link.springer.com/product/springer-plus

® Dispatched in 3 to 5 business days

® Free shipping worldwide - see info

Buy Hardcover Book -

Tax calculation will be finalised at checkout

Purchases are for personal use only

Institutional subscriptions >

Similar content being viewed by others

— ] — — ]

Digital Designs
for Money,
Markets, and

Digital Designs
for Money,
Markets, and

Digital Designs
for Money,
Markets, and

Sodial Dilemmas Social Dilemmas Social Dilemmas

Trading Agents for Artificial Programmed Trading Agents The Emergence of Markets and
Futures Markets and Market Microstructure in Artificial Market Experiments
an Artificial Futures Market

Chapter © 2022 Chapter © 2022 Chapter © 2022

Explore related subjects

Discover the latest articles, books and news in related subjects, suggested using machine learning.

Behavioral Economics Computational Economics Experimental Economics
Market Psychology Artificial Intelligence Agent-based Economics
Notes

1. http://www.robocup.org/ (Last access Feb. 20, 2018)



https://www.springernature.com/gp/librarians/licensing/agc/ebooks
https://link.springer.com/subjects/behavioral-economics
https://link.springer.com/subjects/computational-economics
https://link.springer.com/subjects/experimental-economics
https://link.springer.com/subjects/market-psychology
https://link.springer.com/subjects/artificial-intelligence
https://link.springer.com/subjects/agent-based-economics
http://www.robocup.org/
https://support.springernature.com/en/support/solutions/articles/6000233448-coronavirus-disease-covid-19-delivery-information
https://link.springer.com/10.1007/978-981-19-0937-5_10?fromPaywallRec=true
https://link.springer.com/10.1007/978-981-19-0937-5_12?fromPaywallRec=true
https://link.springer.com/10.1007/978-981-19-0937-5_9?fromPaywallRec=true

2. In this sense, it is similar to protocols such as POP (post office protocol) for e-
mail. These days, WWW is used for most of the information systems, but the
basic design of http, a protocol used for WWW, is session less. So as to achieve
session-oriented communication over WWW, various additional techniques are

used.
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