
Editors:

Overview
Jing Jian Xiao

3.12m Accesses 246 Citations 137 Altmetric

 This is a preview of subscription content, log in via an institution  to check access.

Access this book

Log in

Menu Search Cart

Provides an overview of current consumer finance research

Offers multidisciplinary perspectives

Updates the 2008 handbook with new material including new chapters

Includes supplementary material: sn.pub/extras

Log in via an institution

Home  Textbook

Handbook of Consumer Finance Research
Textbook © 2016

http://citations.springer.com/book?doi=10.1007/978-3-319-28887-1
https://link.altmetric.com/details/8442765
https://wayf.springernature.com/?redirect_uri=https%3A%2F%2Flink.springer.com%2Fbook%2F10.1007%2F978-3-319-28887-1
https://link.springer.com/
https://idp.springer.com/auth/personal/springernature?redirect_uri=https://link.springer.com/book/10.1007/978-3-319-28887-1
https://order.springer.com/public/cart
https://extras.springer.com/?query=978-3-319-28885-7
https://wayf.springernature.com/?redirect_uri=https%3A%2F%2Flink.springer.com%2Fbook%2F10.1007%2F978-3-319-28887-1
https://link.springer.com/
https://link.springer.com/book/10.1007/978-3-319-28887-1/cover


eBook EUR 67.40
Price includes VAT (Poland)

Softcover Book EUR 85.59
Price includes VAT (Poland)

Hardcover Book EUR 117.69
Price includes VAT (Poland)

Tax calculation will be finalised at checkout

Other ways to access

Licence this eBook for your library 

Institutional subscriptions 

Search within this book

Table of contents (30 chapters)

Available as EPUB and PDF

Read on any device

Instant download

Own it forever

Buy eBook

Compact, lightweight edition

Dispatched in 3 to 5 business days

Free shipping worldwide - see info

Buy Softcover Book

Durable hardcover edition

Dispatched in 3 to 5 business days

Free shipping worldwide - see info

Buy Hardcover Book

 Search

Front Matter

https://single-ebooks.springernature.com/search?query=10.1007/978-3-319-28887-1
https://www.springernature.com/gp/librarians/licensing/agc/ebooks
https://support.springernature.com/en/support/solutions/articles/6000233448-coronavirus-disease-covid-19-delivery-information
https://support.springernature.com/en/support/solutions/articles/6000233448-coronavirus-disease-covid-19-delivery-information


Concept and Theories of Consumer Finance

Pages i-xxi Download chapter PDF 

Front Matter

Pages 1-1 Download chapter PDF 

Jing Jian Xiao

Pages 3-17

Consumer Financial Capability and Wellbeing

John E. Grable

Pages 19-31

Financial Risk Tolerance

Sherman D. Hanna, Kyoung Tae Kim, Samuel Cheng-Chung Chen

Pages 33-43

Retirement Savings

Suzanne Bartholomae, Jonathan J. Fox

Pages 45-59

Advancing Financial Literacy Education Using a Framework for Evaluation

Clinton G. Gudmunson, Sara K. Ray, Jing Jian Xiao

Pages 61-72

Financial Socialization

Kristy L. Archuleta, Sonya L. Britt, Bradley T. Klontz

Pages 73-82

Financial Therapy

Financial Counseling and Financial Health

https://link.springer.com/content/pdf/bfm:978-3-319-28887-1/1?pdf=chapter%20toc
https://link.springer.com/content/pdf/bfm:978-3-319-28887-1/1/1?pdf=chapter%20toc
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_1
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_2
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_3
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_4
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_5
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_6
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_7


Consumer Finances of Special Populations

Lucy M. Delgadillo

Pages 83-91

J. Michael Collins, Peggy Olive

Pages 93-102

Financial Coaching: Defining an Emerging Field

Chris Browning, Michael S. Finke

Pages 103-114

Conducting Research in Financial Planning

Margaret S. Sherraden, Jodi Jacobson Frey, Julie Birkenmaier

Pages 115-127

Financial Social Work

Front Matter

Pages 129-129 Download chapter PDF 

William B. Walstad, Ashley Tharayil, Jamie Wagner

Pages 131-140

Financial Literacy and Financial Education in High School

Brenda J. Cude, Donna Danns, M. J. Kabaci

Pages 141-153

Financial Knowledge and Financial Education of College Students

Sharon A. DeVaney

Pages 155-166

Financial Issues of Older Adults

https://link.springer.com/chapter/10.1007/978-3-319-28887-1_8
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_9
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_10
https://link.springer.com/content/pdf/bfm:978-3-319-28887-1/2/1?pdf=chapter%20toc
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_11
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_12
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_13


Keywords

Consumer Psychology Consumer Science Financial Literacy

Financial Behaviors Financial Health of Households Consumer Well-being

Risk Tolerance Financial Therapy Financial Counseling Financial Planning

Financial Social Work Financial Issues and Marriage Personal Finance Education

Robert B. Nielsen, Cynthia Needles Fletcher, Suzanne Bartholomae

Pages 167-178

Consumer Finances of Low-Income Families

Sharon M. Danes, George W. Haynes, Deborah C. Haynes

Pages 179-193

Business-Owning Families: Challenges at the Intersection of Business and Family

Cäzilia Loibl, Tahira K. Hira

Pages 195-203

Financial Issues of Women

Nilton Porto

Pages 205-214

Financial Issues of Hispanic Americans

1 2 Next

Back to top 

https://link.springer.com/search?query=Consumer%20Psychology&facet-discipline=%22Psychology%22
https://link.springer.com/search?query=Consumer%20Science&facet-discipline=%22Psychology%22
https://link.springer.com/search?query=Financial%20Literacy&facet-discipline=%22Psychology%22
https://link.springer.com/search?query=Financial%20Behaviors&facet-discipline=%22Psychology%22
https://link.springer.com/search?query=Financial%20Health%20of%20Households&facet-discipline=%22Psychology%22
https://link.springer.com/search?query=Consumer%20Well-being&facet-discipline=%22Psychology%22
https://link.springer.com/search?query=Risk%20Tolerance&facet-discipline=%22Psychology%22
https://link.springer.com/search?query=Financial%20Therapy&facet-discipline=%22Psychology%22
https://link.springer.com/search?query=Financial%20Counseling&facet-discipline=%22Psychology%22
https://link.springer.com/search?query=Financial%20Planning&facet-discipline=%22Psychology%22
https://link.springer.com/search?query=Financial%20Social%20Work&facet-discipline=%22Psychology%22
https://link.springer.com/search?query=Financial%20Issues%20and%20Marriage&facet-discipline=%22Psychology%22
https://link.springer.com/search?query=Personal%20Finance%20Education&facet-discipline=%22Psychology%22
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_14
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_15
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_16
https://link.springer.com/chapter/10.1007/978-3-319-28887-1_17
https://link.springer.com/book/10.1007/978-3-319-28887-1?page=1#toc
https://link.springer.com/book/10.1007/978-3-319-28887-1?page=2#toc
https://link.springer.com/book/10.1007/978-3-319-28887-1?page=2#toc


About this book

This second edition of the authoritative resource summarizes the state of

consumer finance research across disciplines for expert findings on—and

strategies for enhancing—consumers’ economic health. New and revised chapters

offer current research insights into familiar concepts (retirement saving,

bankruptcy, marriage and finance) as well as the latest findings in emerging areas,

including healthcare costs, online shopping, financial therapy, and the

neuroscience behind buyer behavior. The expanded coverage also reviews

economic challenges of diverse populations such as ethnic groups, youth, older

adults, and entrepreneurs, reflecting the ubiquity of monetary issues and

concerns. Underlying all chapters is the increasing importance of financial literacy

training and other large-scale interventions in an era of economic transition.

Among the topics covered:

Consumer financial capability and well-being.

Advancing financial literacy education using a framework for evaluation.

Financial coaching: defining an emerging field.

Consumer finance of low-income families.

Financial parenting: promoting financial self-reliance of young consumers.

Financial sustainability and personal finance education.

Accessibly written for researchers and practitioners, this Second Edition of the

Handbook of Consumer Finance Research will interest professionals involved in

improving consumers’ fiscal competence. It also makes a worthwhile text for

graduate and advanced undergraduate courses in economics, family and consumer

studies, and related fields.
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Jing Jian Xiao



About the editor

Dr. Jing Jian Xiao is Professor of Family Finance in the Department of Human

Development and Family Studies at University of Rhode Island, teaching courses

and conducting research in consumer economics and personal finance. He edited

and contributed to books such as The Mathematics of Personal Finance and

Handbook of Consumer Finance Research. He is the editor-in-chief of Journal of

Financial Counseling and Planning,the official research journal of Association for

Financial Counseling and Planning Education. He serves on editorial boards of

International Journal of Bank Marketing, Journal of Consumer Affairs, Journal of

Consumer Education, and Journal of Personal Finance. He is also editing a book

series entitled International Series on Consumer Science. He served as the

president of American Council on Consumer Interests, president of Asian

Consumer and Family Economics Association, the board member of National

Consumer League, among others. He served as consultant and guest speaker for

several financial literacy projects sponsored by the U.S. Department of Treasury

and National Endowment for Financial Education. He has been invited to give

lectures on consumer financial behavior research in China, Japan, South Korea,

and other countries. He received his Ph.D. in consumer economics from Oregon

State University and M.S. and B.S. in economics from Zhongnan University of

Economics and Law.
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