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Read this artcle

The American film industry no longer addresses a national audience. Hollywood's
domination of international trade has altered its relationship with the domestic market.
This study locates and elaborates a postwar disassociation between films and the
domestic audience in changing finance and marketing practices. The development in
the nineteen seventies of pre-selling unproduced films to worldwide territories eroded
the previous classic Hollywood emphasis on the American viewer. The economic history
of this trans-nationalization is an important clue to the problem of why American films

contribute so little to the social fabric.

( Previous article View issue table of contents Next article )

Further reading @

People also read Recommended articles Cited by

Cultural globalization and the dominance of the American film industry: cultural policies, national film
industries, and transnational film >



https://nca.tandfonline.com/
https://nca.tandfonline.com/action/showCart?FlowID=1
https://nca.tandfonline.com/action/showLogin?uri=%2Fdoi%2Fabs%2F10.1080%2F15295039509366949
https://nca.tandfonline.com/action/registration?redirectUri=%2F
https://nca.tandfonline.com/
https://nca.tandfonline.com/journals/rcsm19
https://nca.tandfonline.com/loi/rcsm19
https://nca.tandfonline.com/toc/rcsm19/12/4
https://nca.tandfonline.com/toc/rcsm19/12/4
https://nca.tandfonline.com/journals/rcsm19
https://doi.org/10.1080/15295039509366949
https://nca.tandfonline.com/author/Wasser%2C+Frederick
https://nca.tandfonline.com/doi/ref/10.1080/15295039509366949?scroll=top
https://nca.tandfonline.com/doi/citedby/10.1080/15295039509366949?scroll=top&needAccess=true
https://nca.tandfonline.com/doi/metrics/10.1080/15295039509366949?scroll=top
https://nca.tandfonline.com/doi/permissions/10.1080/15295039509366949?scroll=top
https://nca.tandfonline.com/doi/abs/10.1080/15295039509366949
https://www.addtoany.com/share#url=https%3A%2F%2Fnca.tandfonline.com%2Fdoi%2Fabs%2F10.1080%2F15295039509366949&title=Is%20Hollywood%20America%3F%20The%20trans%E2%80%90nationalization%20of%20the%20American%20film%20industry%3A%20Critical%20Studies%20in%20Mass%20Communication%3A%20Vol%2012%2C%20No%204
https://nca.tandfonline.com/doi/full/10.1080/15295039509366948
https://nca.tandfonline.com/toc/rcsm19/12/4?nav=tocList
https://nca.tandfonline.com/doi/full/10.1080/15295039509366950
https://nca.tandfonline.com/doi/full/10.1080/10286632.2013.832233?src=recsys

Diana Crane
International Journal of Cultural Policy
Published online: 11 Sep 2013

© Informa Group plc eTaonr&Francis Group

an informa business

Privacy policy
Cookies

Terms & conditions

Accessibility
Help
Contact us

Registered in England & Wales No. 3099067
5 Howick Place | London | SW1P 1WG


https://nca.tandfonline.com/author/Crane%2C+Diana
http://www.tandfonline.com/privacy-policy
https://privacy.informa.com/trackers/en/
http://www.tandfonline.com/terms-and-conditions
http://www.tandfonline.com/accessibility
http://www.tandfonline.com/page/help
http://www.tandfonline.com/action/contactUs
http://taylorandfrancis.com/

