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Abstract

In this study we address three questions concerning socially responsible investing. First, is the
average return of a socially screened equity universe statistically different from the average return
of an unscreened universe for the 1987-94 period? Second, do analysts' earnings per share
forecasts aid a manager in selecting stocks in socially screened and unscreened universes? Third,
can one use an expected return model incorporating both value and growth components to select
stocks and create portfolios in the socially screened and unscreened equity universes such that
one can outperform both universe benchmarks? We find no statistically significant differences in
the mean returns of unscreened and screened equity universes for the 1987-94 period. Earnings
forecasts and the knowledge of those forecasts add value in the creation of portfolios. We find few
statistically significant differences in the predictive power of the composite model to select stocks
in both unscreened and screened equity universes. The estimated composite model offers the
potential for substantial outperformance of socially screened and unscreened equity universes. ©
1997 John Wiley & Sons, Ltd.

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential


https://onlinelibrary.wiley.com/doi/pdf/10.1002/%28SICI%291099-131X%28199712%2916%3A7%3C475%3A%3AAID-FOR668%3E3.0.CO%3B2-X
https://onlinelibrary.wiley.com/journal/1099131x
https://onlinelibrary.wiley.com/toc/1099131x/1997/16/7
https://doi.org/10.1002/(SICI)1099-131X(199712)16:7%3C475::AID-FOR668%3E3.0.CO;2-X
https://onlinelibrary.wiley.com/authored-by/Guerard/John+B./Jr
https://onlinelibrary.wiley.com/doi/epdf/10.1002/%28SICI%291099-131X%28199712%2916%3A7%3C475%3A%3AAID-FOR668%3E3.0.CO%3B2-X
https://www.wiley.com/privacy
https://onlinelibrary.wiley.com/terms-and-conditions
https://onlinelibrary.wiley.com/cookies
https://onlinelibrary.wiley.com/accessibility
https://www.wiley.com/privacy

Wiley Research DE&I Statement and Publishing Policies

HELP & SUPPORT

Contact Us
Training and Support
DMCA & Reporting Piracy

Sitemap

OPPORTUNITIES

Subscription Agents

Advertisers & Corporate Partners

CONNECT WITH WILEY

The Wiley Network

Wiley Press Room

Copyright © 1999-2026 John Wiley & Sons, Inc or related companies. All rights reserved, including rights for text and data mining and training
of artificial intelligence technologies or similar technologies.

WILEY

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies.



https://onlinelibrary.wiley.com/publishing-policies
https://hub.wiley.com/community/support/onlinelibrary
https://www.wiley.com/customer-success/wiley-online-library-training-hub
https://onlinelibrary.wiley.com/dmca-notification-policy
https://onlinelibrary.wiley.com/sitemap
https://onlinelibrary.wiley.com/agents
https://onlinelibrary.wiley.com/advertisers
https://www.wiley.com/network
https://newsroom.wiley.com/
https://www.wiley.com/
https://www.wiley.com/
https://www.wiley.com/privacy

