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An understanding of the yield potential of di�erent source markets and segments can underpin
destination marketing by both public and private sector organisations. The standard yield measure
relates to expenditure injected into a destination from di�erent market segments. This measure
has several limitations, which are discussed in the paper. With the increasing sophistication of
economic models such as computable general equilibrium, models, it is now feasible to develop
new and more useful measures of tourism yield, which directly measure the gains to di�erent
stakeholders. Several economy-wide impact measures of yield are developed and contrasted for
selected Australian inbound tourism markets. The measures produce con�icting signals for public
and private sector tourism marketers and planners. The reward from further research in
developing and operationalising yield measures is more informed policy-making by destination
managers in respect of destination marketing and new product development, resulting in greater
economic gains from inbound tourism. Copyright © 2008 John Wiley & Sons, Ltd.

Google Scholar

Google Scholar

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

https://onlinelibrary.wiley.com/journal/15221970
https://onlinelibrary.wiley.com/toc/15221970/2008/10/2
https://doi.org/10.1002/jtr.648
https://onlinelibrary.wiley.com/authored-by/Dwyer/Larry
https://onlinelibrary.wiley.com/authored-by/Forsyth/Peter
https://onlinelibrary.wiley.com/doi/epdf/10.1002/jtr.648
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250A%2BAustralian%2BGovernment.%2B2004.%2BA%2BMedium%2Bto%2BLong%2BTerm%2BStrategy%2Bfor%2BTourism%253A%2BThe%2BFuture%2BView%2Bof%2BAustralian%2BTourism%252C%2BWhite%2BPaper%252C%2BCanberra%252C%2BAustralia.%250A&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2004%26author%3DS%2BBecken%26author%3DG.%2BButcher%26title%3DEconomic%2Byield%2Bassociated%2Bwith%2Bdifferent%2Btypes%2Bof%2Btourists%25E2%2580%2594a%2Bpilot%2Banalysis&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy


Blake A, Sinclair MT. 2003. Tourism crisis management: responding to September 11. Annals of Tourism

Research 30(4): 813–832.

Briassoulis H. 1991. Methodological issues: tourism input–output analysis. Annals of Tourism Research 18:
435–449.

British Tourism Partnership. 2005. Business Tourism Leads the Way. British Tourism Partnership: London.

Buhalis D. 2000. Marketing the competitive destination of the future. Tourism Management 21(1): 97–116.

Collins D, Salma U, Suridge T. 2004. Economic contribution by inbound market segments. Tourism Research

Report 6(1): 1–29.

Crouch G, Shultz L, Valerio P. 1992. Marketing international tourism to Australia: a regression analysis. Tourism

Management 13(2): 196–213.

Dixon P, Parmenter B. 1996. Computable General Equilibrium Modelling for Policy Analysis and Forecasting. In
Handbook of Computational Economics, Volume 1, H Aman, D Kendrick, J. Rust (eds). Elsevier Science B.V.
pp. 4–85.

Dwyer L, Deery M, Fredline L, Jago L. 2007. Corporate responsibility as essential to sustainable tourism yield.
Tourism Economics 13(3): 421–440.

Dwyer L, Forsyth P. 1993. Assessing the bene�ts and costs of inbound tourism. Annals of Tourism Research

20(4): 751–768.

Web of Science® Google Scholar

Web of Science® Google Scholar

Google Scholar

Web of Science® Google Scholar

Google Scholar

Google Scholar

Web of Science® Google Scholar

Google Scholar

Web of Science® Google Scholar

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1002%2Fjtr.648&key=000186140400003&getFTLinkType=true&doiForPubOfPage=10.1002%2Fjtr.648&refDoi=10.1016%2FS0160-7383%2803%2900056-2&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D30%26publication_year%3D2003%26pages%3D813-832%26journal%3DAnnals%2Bof%2BTourism%2BResearch%26issue%3D4%26author%3DA%2BBlake%26author%3DMT.%2BSinclair%26title%3DTourism%2Bcrisis%2Bmanagement%253A%2Bresponding%2Bto%2BSeptember%2B11&doi=10.1002%2Fjtr.648&doiOfLink=10.1016%2FS0160-7383%2803%2900056-2&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1002%2Fjtr.648&key=A1991GA19900008&getFTLinkType=true&doiForPubOfPage=10.1002%2Fjtr.648&refDoi=10.1016%2F0160-7383%2891%2990054-F&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D18%26publication_year%3D1991%26pages%3D435-449%26journal%3DAnnals%2Bof%2BTourism%2BResearch%26author%3DH.%2BBriassoulis%26title%3DMethodological%2Bissues%253A%2Btourism%2Binput%25E2%2580%2593output%2Banalysis&doi=10.1002%2Fjtr.648&doiOfLink=10.1016%2F0160-7383%2891%2990054-F&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250A%2BBritish%2BTourism%2BPartnership.%2B2005.%2BBusiness%2BTourism%2BLeads%2Bthe%2BWay.%2BBritish%2BTourism%2BPartnership%253A%2BLondon.%250A&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1002%2Fjtr.648&key=000084410900010&getFTLinkType=true&doiForPubOfPage=10.1002%2Fjtr.648&refDoi=10.1016%2FS0261-5177%2899%2900095-3&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D21%26publication_year%3D2000%26pages%3D97-116%26journal%3DTourism%2BManagement%26issue%3D1%26author%3DD.%2BBuhalis%26title%3DMarketing%2Bthe%2Bcompetitive%2Bdestination%2Bof%2Bthe%2Bfuture&doi=10.1002%2Fjtr.648&doiOfLink=10.1016%2FS0261-5177%2899%2900095-3&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D6%26publication_year%3D2004%26pages%3D1-29%26journal%3DTourism%2BResearch%2BReport%26issue%3D1%26author%3DD%2BCollins%26author%3DU%2BSalma%26author%3DT.%2BSuridge%26title%3DEconomic%2Bcontribution%2Bby%2Binbound%2Bmarket%2Bsegments&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D13%26publication_year%3D1992%26pages%3D196-213%26journal%3DTourism%2BManagement%26issue%3D2%26author%3DG%2BCrouch%26author%3DL%2BShultz%26author%3DP.%2BValerio%26title%3DMarketing%2Binternational%2Btourism%2Bto%2BAustralia%253A%2Ba%2Bregression%2Banalysis&doi=10.1002%2Fjtr.648&doiOfLink=10.1016%2F0261-5177%2892%2990061-B&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1002%2Fjtr.648&key=A1996UW50700002&getFTLinkType=true&doiForPubOfPage=10.1002%2Fjtr.648&refDoi=e_1_2_1_10_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1996%26pages%3D4-85%26author%3DP%2BDixon%26author%3DB.%2BParmenter%26title%3DHandbook%2Bof%2BComputational%2BEconomics%252C%2BVolume%2B1&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D13%26publication_year%3D2007%26pages%3D421-440%26journal%3DTourism%2BEconomics%26issue%3D3%26author%3DL%2BDwyer%26author%3DM%2BDeery%26author%3DL%2BFredline%26author%3DL.%2BJago%26title%3DCorporate%2Bresponsibility%2Bas%2Bessential%2Bto%2Bsustainable%2Btourism%2Byield&doi=10.1002%2Fjtr.648&doiOfLink=10.5367%2F000000007781497809&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1002%2Fjtr.648&key=A1993LZ34000009&getFTLinkType=true&doiForPubOfPage=10.1002%2Fjtr.648&refDoi=10.1016%2F0160-7383%2893%2990095-K&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D20%26publication_year%3D1993%26pages%3D751-768%26journal%3DAnnals%2Bof%2BTourism%2BResearch%26issue%3D4%26author%3DL%2BDwyer%26author%3DP.%2BForsyth%26title%3DAssessing%2Bthe%2Bbenefits%2Band%2Bcosts%2Bof%2Binbound%2Btourism&doi=10.1002%2Fjtr.648&doiOfLink=10.1016%2F0160-7383%2893%2990095-K&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy


Dwyer L, Forsyth P. 1997. Measuring the bene�ts and yield from foreign tourism. International Journal of

Social Economics 24(1/2/3): 223–236.

Dwyer L, Forsyth P, Madden J, Spurr R. 2000. Economic impact of inbound tourism under di�erent assumptions
about the macroeconomy. Current Issues in Tourism 3(4): 325–363.

Dwyer L, Forsyth P, Spurr R. 2004. Evaluating tourism's economic e�ects: new and old approaches. Tourism

Management 25: 307–317.

Dwyer L, Forsyth P, Spurr R, Ho T. 2003. Contribution of tourism by origin market to a state economy: a multi-
regional general equilibrium analysis. Tourism Economics 9(4): 431–448.

Dwyer L, Forsyth P, Spurr R, Ho T. 2005. Economic impacts and bene�ts of tourism in Australia: a general
equilibrium approach. STCRC Sustainable Tourism Monograph Series, February. ISBN 1920704108.

Dwyer L, Forsyth P, Fredline L, Jago L, Deery M, Lundie S. 2006a. Concepts of tourism yield and their
measurement. STCRC Technical Report, December, Gold Coast ISBN 9781920965181.

Dwyer L, Forsyth P, Spurr R. 2006b. Assessing the economic impacts of special events. In International

Handbook of Tourism Economics, L Dwyer, P Forsyth (eds). Edward Elgar: Cheltenham, UK and Northampton,
MA, USA; pp. 1–560.

Dwyer L, Forsyth P, Spurr R, Ho T. 2007. Tourism's economic contribution vs economic impact assessment:
di�ering roles for satellite accounts and economic modeling. In Tourism Management: analysis, behaviour

and strategy. CABI, Oxfordshire, UK. A Woodside, D Martin (eds).

Google Scholar

Google Scholar

Web of Science® Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D24%26publication_year%3D1997%26pages%3D223-236%26journal%3DInternational%2BJournal%2Bof%2BSocial%2BEconomics%26issue%3D1%252F2%252F3%26author%3DL%2BDwyer%26author%3DP.%2BForsyth%26title%3DMeasuring%2Bthe%2Bbenefits%2Band%2Byield%2Bfrom%2Bforeign%2Btourism&doi=10.1002%2Fjtr.648&doiOfLink=10.1108%2F03068299710161232&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D3%26publication_year%3D2000%26pages%3D325-363%26journal%3DCurrent%2BIssues%2Bin%2BTourism%26issue%3D4%26author%3DL%2BDwyer%26author%3DP%2BForsyth%26author%3DJ%2BMadden%26author%3DR.%2BSpurr%26title%3DEconomic%2Bimpact%2Bof%2Binbound%2Btourism%2Bunder%2Bdifferent%2Bassumptions%2Babout%2Bthe%2Bmacroeconomy&doi=10.1002%2Fjtr.648&doiOfLink=10.1080%2F13683500008667877&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1002%2Fjtr.648&key=000221821800002&getFTLinkType=true&doiForPubOfPage=10.1002%2Fjtr.648&refDoi=10.1016%2FS0261-5177%2803%2900131-6&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D25%26publication_year%3D2004%26pages%3D307-317%26journal%3DTourism%2BManagement%26author%3DL%2BDwyer%26author%3DP%2BForsyth%26author%3DR.%2BSpurr%26title%3DEvaluating%2Btourism%2527s%2Beconomic%2Beffects%253A%2Bnew%2Band%2Bold%2Bapproaches&doi=10.1002%2Fjtr.648&doiOfLink=10.1016%2FS0261-5177%2803%2900131-6&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D9%26publication_year%3D2003%26pages%3D431-448%26journal%3DTourism%2BEconomics%26issue%3D4%26author%3DL%2BDwyer%26author%3DP%2BForsyth%26author%3DR%2BSpurr%26author%3DT.%2BHo%26title%3DContribution%2Bof%2Btourism%2Bby%2Borigin%2Bmarket%2Bto%2Ba%2Bstate%2Beconomy%253A%2Ba%2Bmulti%25E2%2580%2590regional%2Bgeneral%2Bequilibrium%2Banalysis&doi=10.1002%2Fjtr.648&doiOfLink=10.5367%2F000000003322663140&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2005%26author%3DL%2BDwyer%26author%3DP%2BForsyth%26author%3DR%2BSpurr%26author%3DT.%2BHo%26title%3DEconomic%2Bimpacts%2Band%2Bbenefits%2Bof%2Btourism%2Bin%2BAustralia%253A%2Ba%2Bgeneral%2Bequilibrium%2Bapproach&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2006a%26author%3DL%2BDwyer%26author%3DP%2BForsyth%26author%3DL%2BFredline%26author%3DL%2BJago%26author%3DM%2BDeery%26author%3DS.%2BLundie%26title%3DConcepts%2Bof%2Btourism%2Byield%2Band%2Btheir%2Bmeasurement&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2006b%26pages%3D1-560%26author%3DL%2BDwyer%26author%3DP%2BForsyth%26author%3DR.%2BSpurr%26title%3DInternational%2BHandbook%2Bof%2BTourism%2BEconomics&doi=10.1002%2Fjtr.648&doiOfLink=10.4337%2F9781847201638&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2007%26author%3DL%2BDwyer%26author%3DP%2BForsyth%26author%3DR%2BSpurr%26author%3DT.%2BHo%26title%3DTourism%2BManagement%253A%2Banalysis%252C%2Bbehaviour%2Band%2Bstrategy&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy


HKTB to focus on high-yield tourism, eTurbo News, 24 April 2007. < http://www.eturbonews.com/> accessed 2
May 2007.

Lundie S, Dwyer L, Forsyth P. 2007. Environmental-economic measures of tourism yield. Journal of

Sustainable Tourism 15(5): 1–18.

Madden J. 2006. Economic and �scal impacts of mega sporting events: a general equilibrium assessment.
Public Finance and Management 6(3): 346–394.

Narayan P. 2004. Economic impact of tourism on Fiji's economy: empirical evidence from the computable
general equilibrium model. Tourism Economics 10(4): 419–433.

Northcote J, Macbeth J. 2006. Conceptualising yield: sustainable tourism management. Annals of Tourism

Research 33(1): 199–220.

Organisation of American States. 1997. Sustainable Tourism by Managing Its Natural And Heritage

Resources. XVII Inter-American Travel Congress Permanent Secretariat: San Jose, Costa Rica.

Salma U, Heaney L. 2004. Proposed methodology for measuring yield. Tourism Research Report 6(1): 73–81.

TCP. 2000. The Tourism Cluster: The Competitive Context of the Sri Lanka Tourism Industry, the
Competitiveness Program, USAID < http://www.competitiveness.lk/gcr.htm> accessed 30 April 2007.

TIANZ. 2003. Improving Financial and Economic Sustainability. New Zealand Tourism Strategy 2010.
Tourism Industry Association of New Zealand: Wellington, New Zealand.

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Web of Science® Google Scholar

Google Scholar

Google Scholar

Google Scholar

Google Scholar

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

http://www.eturbonews.com/
http://www.competitiveness.lk/gcr.htm
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250AHKTB%2Bto%2Bfocus%2Bon%2Bhigh%25E2%2580%2590yield%2Btourism%252C%2BeTurbo%2BNews%252C%2B24%2BApril%2B2007.%2B%253Chttp%253A%252F%252Fwww.eturbonews.com%252F%253E%2Baccessed%2B2%2BMay%2B2007.%250A&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D15%26publication_year%3D2007%26pages%3D1-18%26journal%3DJournal%2Bof%2BSustainable%2BTourism%26issue%3D5%26author%3DS%2BLundie%26author%3DL%2BDwyer%26author%3DP.%2BForsyth%26title%3DEnvironmental%25E2%2580%2590economic%2Bmeasures%2Bof%2Btourism%2Byield&doi=10.1002%2Fjtr.648&doiOfLink=10.2167%2Fjost713.0&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D6%26publication_year%3D2006%26pages%3D346-394%26journal%3DPublic%2BFinance%2Band%2BManagement%26issue%3D3%26author%3DJ.%2BMadden%26title%3DEconomic%2Band%2Bfiscal%2Bimpacts%2Bof%2Bmega%2Bsporting%2Bevents%253A%2Ba%2Bgeneral%2Bequilibrium%2Bassessment&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D10%26publication_year%3D2004%26pages%3D419-433%26journal%3DTourism%2BEconomics%26issue%3D4%26author%3DP.%2BNarayan%26title%3DEconomic%2Bimpact%2Bof%2Btourism%2Bon%2BFiji%2527s%2Beconomy%253A%2Bempirical%2Bevidence%2Bfrom%2Bthe%2Bcomputable%2Bgeneral%2Bequilibrium%2Bmodel&doi=10.1002%2Fjtr.648&doiOfLink=10.5367%2F0000000042430971&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1002%2Fjtr.648&key=000235114400011&getFTLinkType=true&doiForPubOfPage=10.1002%2Fjtr.648&refDoi=10.1016%2Fj.annals.2005.10.012&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D33%26publication_year%3D2006%26pages%3D199-220%26journal%3DAnnals%2Bof%2BTourism%2BResearch%26issue%3D1%26author%3DJ%2BNorthcote%26author%3DJ.%2BMacbeth%26title%3DConceptualising%2Byield%253A%2Bsustainable%2Btourism%2Bmanagement&doi=10.1002%2Fjtr.648&doiOfLink=10.1016%2Fj.annals.2005.10.012&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250A%2BOrganisation%2Bof%2BAmerican%2BStates.%2B1997.%2BSustainable%2BTourism%2Bby%2BManaging%2BIts%2BNatural%2BAnd%2BHeritage%2BResources.%2BXVII%2BInter%25E2%2580%2590American%2BTravel%2BCongress%2BPermanent%2BSecretariat%253A%2BSan%2BJose%252C%2BCosta%2BRica.%250A&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D6%26publication_year%3D2004%26pages%3D73-81%26journal%3DTourism%2BResearch%2BReport%26issue%3D1%26author%3DU%2BSalma%26author%3DL.%2BHeaney%26title%3DProposed%2Bmethodology%2Bfor%2Bmeasuring%2Byield&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250A%2BTCP.%2B2000.%2BThe%2BTourism%2BCluster%253A%2BThe%2BCompetitive%2BContext%2Bof%2Bthe%2BSri%2BLanka%2BTourism%2BIndustry%252C%2Bthe%2BCompetitiveness%2BProgram%252C%2BUSAID%2B%253Chttp%253A%252F%252Fwww.competitiveness.lk%252Fgcr.htm%253E%2Baccessed%2B30%2BApril%2B2007.%250A&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250A%2BTIANZ.%2B2003.%2BImproving%2BFinancial%2Band%2BEconomic%2BSustainability.%2BNew%2BZealand%2BTourism%2BStrategy%2B2010.%2BTourism%2BIndustry%2BAssociation%2Bof%2BNew%2BZealand%253A%2BWellington%252C%2BNew%2BZealand.%250A&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy


Download PDF

TRREC. 2006. Enhancing Financial and Economic Yield Sector Performance and Business Benchmarks

Report. Tourism Recreation Research and Education Centre (TRREC), Lincoln University for the Ministry of
Tourism and Tourism Industry Association of New Zealand: Christchurch, New Zealand.

Tourism Australia. 2002. International Visitor Survey 2002. Tourism Research Australia: Canberra.

Tourism Australia. 2003. International Visitor Survey 2003. Tourism Research Australia: Canberra.

Tourism Australia. 2004. International Visitor Survey 2004. Tourism Research Australia: Canberra.

Wanhill S. 1994. The measurement of tourist income multipliers. Tourism Management 15(4): 281–283.

Google Scholar

Google Scholar

Google Scholar

Google Scholar

Web of Science® Google Scholar

Citing Literature 

ABOUT WILEY ONLINE LIBRARY

Privacy Policy

Terms of Use

About Cookies

Manage Cookies
Accessibility

Wiley Research DE&I Statement and Publishing Policies

HELP & SUPPORT

Contact Us

Training and Support

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

https://onlinelibrary.wiley.com/doi/pdf/10.1002/jtr.648
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250A%2BTRREC.%2B2006.%2BEnhancing%2BFinancial%2Band%2BEconomic%2BYield%2BSector%2BPerformance%2Band%2BBusiness%2BBenchmarks%2BReport.%2BTourism%2BRecreation%2BResearch%2Band%2BEducation%2BCentre%2B%2528TRREC%2529%252C%2BLincoln%2BUniversity%2Bfor%2Bthe%2BMinistry%2Bof%2BTourism%2Band%2BTourism%2BIndustry%2BAssociation%2Bof%2BNew%2BZealand%253A%2BChristchurch%252C%2BNew%2BZealand.%250A&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250A%2BTourism%2BAustralia.%2B2002.%2BInternational%2BVisitor%2BSurvey%2B2002.%2BTourism%2BResearch%2BAustralia%253A%2BCanberra.%250A&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250A%2BTourism%2BAustralia.%2B2003.%2BInternational%2BVisitor%2BSurvey%2B2003.%2BTourism%2BResearch%2BAustralia%253A%2BCanberra.%250A&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250A%2BTourism%2BAustralia.%2B2004.%2BInternational%2BVisitor%2BSurvey%2B2004.%2BTourism%2BResearch%2BAustralia%253A%2BCanberra.%250A&doi=10.1002%2Fjtr.648&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1002%2Fjtr.648&key=A1994PA74500006&getFTLinkType=true&doiForPubOfPage=10.1002%2Fjtr.648&refDoi=10.1016%2F0261-5177%2894%2990045-0&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D15%26publication_year%3D1994%26pages%3D281-283%26journal%3DTourism%2BManagement%26issue%3D4%26author%3DS.%2BWanhill%26title%3DThe%2Bmeasurement%2Bof%2Btourist%2Bincome%2Bmultipliers&doi=10.1002%2Fjtr.648&doiOfLink=10.1016%2F0261-5177%2894%2990045-0&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy
https://onlinelibrary.wiley.com/terms-and-conditions
https://onlinelibrary.wiley.com/cookies
https://onlinelibrary.wiley.com/accessibility
https://onlinelibrary.wiley.com/publishing-policies
https://hub.wiley.com/community/support/onlinelibrary
https://www.wiley.com/customer-success/wiley-online-library-training-hub
https://www.wiley.com/privacy


DMCA & Reporting Piracy

Sitemap

OPPORTUNITIES

Subscription Agents

Advertisers & Corporate Partners

CONNECT WITH WILEY

The Wiley Network

Wiley Press Room

Copyright © 1999-2026 John Wiley & Sons, Inc or related companies. All rights reserved, including rights for text and data mining and training
of arti�cial intelligence technologies or similar technologies.

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential

https://onlinelibrary.wiley.com/dmca-notification-policy
https://onlinelibrary.wiley.com/sitemap
https://onlinelibrary.wiley.com/agents
https://onlinelibrary.wiley.com/advertisers
https://www.wiley.com/network
https://newsroom.wiley.com/
https://www.wiley.com/
https://www.wiley.com/
https://www.wiley.com/privacy

