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Abstract

This article examines earnings management, as well as the presentational format of graphs
(impression management) in the financial reports of sixty-three Australian listed public companies
that changed chief executive officers (CEOs). Prior U.S. evidence generally suggests downward
earnings management in the year of senior management changes and upward earnings
management in the following year (Pourciau, 1993). We argue that new managers not only have
incentives to manage earnings but also have similar incentives to manipulate the impressions
created by graphs in financial reports. Examining earnings and impression management at the
same time also provides an opportunity to distinguish between alternative explanations for any
observed earnings management. In the year of CEO change, we hypothesize and find evidence of
downward earnings management and some limited evidence of unfavourable impression
management of the key financial variables (KFVs) graphed. As posited, we find evidence of upward
earnings management and some evidence of favourable impression management in the year after
a CEO change. These results are strongest for the subsample in which the CEO change was
prompted by a resignation rather than a retirement.

Citing Literature

Download PDF

ABOUT WILEY ONLINE LIBRARY

Privacy Policy
Terms of Use
About Cookies

Manage Cookies
Accessibility

Wiley Research DE&I Statement and Publishing Policies

Developing World Access

HELP & SUPPORT


https://onlinelibrary.wiley.com/doi/pdf/10.1111/1467-6281.00122
https://onlinelibrary.wiley.com/journal/14676281
https://onlinelibrary.wiley.com/toc/14676281/2003/39/1
https://doi.org/10.1111/1467-6281.00122
https://onlinelibrary.wiley.com/authored-by/Godfrey/Jayne
https://onlinelibrary.wiley.com/authored-by/Mather/Paul
https://onlinelibrary.wiley.com/authored-by/Ramsay/Alan
https://www.wiley.com/privacy
https://onlinelibrary.wiley.com/terms-and-conditions
https://onlinelibrary.wiley.com/cookies
https://onlinelibrary.wiley.com/accessibility
https://onlinelibrary.wiley.com/publishing-policies
https://onlinelibrary.wiley.com/developing-world-access

Contact Us
Training and Support
DMCA & Reporting Piracy

OPPORTUNITIES

Subscription Agents

Advertisers & Corporate Partners

CONNECT WITH WILEY

The Wiley Network

Wiley Press Room

Copyright © 1999-2025 John Wiley & Sons, Inc or related companies. All rights reserved, including rights for text and data mining and training
of artificial intelligence technologies or similar technologies.

WILEY



https://hub.wiley.com/community/support/onlinelibrary
https://www.wiley.com/customer-success/wiley-online-library-training-hub
https://onlinelibrary.wiley.com/dmca-notification-policy
https://onlinelibrary.wiley.com/agents
https://onlinelibrary.wiley.com/advertisers
https://www.wiley.com/network
https://newsroom.wiley.com/
https://www.wiley.com/
https://www.wiley.com/

