
Economic Inquiry / Volume 25, Issue 1 /  p. 135-144

SENSATIONALISM, NEWSPAPER PROFITS AND THE MARGINAL VALUE OF WATERGATE

First published: January 1987
https://doi.org/10.1111/j.1465-7295.1987.tb00728.x
Citations: 10

Abstract

References 

Alchian, Armen. Information Costs, Pricing, and Resource Unemployment. Western Economic Journal, June
1969, 109–28.

Google Scholar

American Newspaper Publishers Association, Bureau of Advertising. A Study Comparing Reader Interest

Levels in Advertising and Editorial Copy. New York, 1966.

Google Scholar

Borden, Neil H. The Economic Effects of Advertising. Chicago : Richard D. Irwin, 1942.

Google Scholar

Brown, Stephen J. and Jerold, B. Warner. Measuring Security Price Performance. Journal of Financial

Economics, September 1980, 205–58.

Google Scholar

Corden, W. M. The Maximisation of Pro�t by a Newspaper. Review of Economic Studies 3, 1953, 181–90.

Google Scholar

FRED S. McCHESNEY

Newspaper publishers supposedly pro�t some sensational events. Focusing on the two di�erent
products sold by publishers, newspapers and advertising space, this paper shows why sensational
events do not necessarily increase publishers' wealth. It also uses �nancial market analysis to
examine the wealth e�ects of one sensational event, Watergate, on a portfolio of newspaper stocks
and on the Washington Post in particular. No signi�cant e�ects are found.
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