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Many goods are marketed after �rst stating a list price, with the expectation that the eventual sales
price will di�er. In this article, we �rst present a simple model of search behavior that includes the
seller setting a list price. Holding constant the mean of the buyers’ distribution of potential o�ers
for a good, we assume that the greater the list price, the slower the arrival rate of o�ers but the
greater is the maximal o�er. This trade-o� determines the optimal list price, which is set
simultaneously with the seller's reservation price. Comparative statics are derived through a set of
numerical sensitivity tests, where we show that the greater the variance of the distribution of
buyers’ potential o�ers, the greater is the ratio of the list price to expected sales price. Thus, sellers
of atypical goods will tend to set a relatively high list price compared with standard goods. We test
this hypothesis using data from the Columbus, Ohio, housing market and �nd substantial support.
We also �nd empirical support for another hypothesis of the model: atypical dwellings take longer
to sell.

https://onlinelibrary.wiley.com/journal/15406229
https://onlinelibrary.wiley.com/toc/15406229/2010/38/4
https://doi.org/10.1111/j.1540-6229.2010.00279.x
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=000179774800006&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.1023%2FA%3A1021526332732&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D26%26publication_year%3D2003%26pages%3D95-111%26journal%3DThe%2BJournal%2Bof%2BReal%2BEstate%2BFinance%2Band%2BEconomics%26author%3DP.%2BAnglin%26author%3DR.%2BRutherford%26author%3DT.%2BSpringer%26title%3DThe%2BTrade%25E2%2580%2590Off%2Bbetween%2Bthe%2BSelling%2BPrice%2Bof%2BResidential%2BProperties%2Band%2BTime%25E2%2580%2590on%25E2%2580%2590the%25E2%2580%2590Market%253A%2BThe%2BImpact%2Bof%2BPrice%2BSetting&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.1023%2FA%3A1021526332732&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=000082638900004&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.1111%2F1540-6229.00780&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D27%26publication_year%3D1999%26pages%3D453-482%26journal%3DReal%2BEstate%2BEconomics%26author%3DM.A.%2BArnold%26title%3DSearch%252C%2BBargaining%2Band%2BOptimal%2BAsking%2BPrice&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.1111%2F1540-6229.00780&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1970%26author%3DM.%2BDeGroot%26title%3DOptimal%2BStatistical%2BDecisions&doi=10.1111%2Fj.1540-6229.2010.00279.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=000240199200004&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.1111%2Fj.1540-6229.2006.00173.x&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D34%26publication_year%3D2006%26pages%3D439-456%26journal%3DReal%2BEstate%2BEconomics%26author%3DJ.%2BDumbrow%26author%3DC.F.%2BSirmans%26author%3DG.K.%2BTurnbull%26title%3DBig%2BHouse%252C%2BLittle%2BHouse%253A%2BRelative%2BSize%2Band%2BValue&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.1111%2Fj.1540-6229.2006.00173.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/authored-by/Haurin/Donald+R.
https://onlinelibrary.wiley.com/authored-by/Haurin/Jessica+L.
https://onlinelibrary.wiley.com/authored-by/Nadauld/Taylor
https://onlinelibrary.wiley.com/authored-by/Sanders/Anthony


Feinberg, R. and W. Johnson. 1977. The Superiority of Sequential Search: A Calculation. Southern Economic

Journal 43: 1594–1598.

Web of Science® Google Scholar

Genesove, D. and C.J. Mayer. 1997. Equity and Time to Sale in the Real Estate Market. American Economic

Review 87: 255–269.

Web of Science® Google Scholar

Glower, M., D.R. Haurin and P.H. Hendershott. 1998. Selling Price and Selling Time: The Impact of Seller
Motivation. Real Estate Economics 26: 719–740.

Web of Science® Google Scholar

Green, R. and K. Vandell. 1994. Optimal Asking Price and Bid Strategies for Residential Sales. Working Paper.
University of Wisconsin , Madison .

Google Scholar

Greene, W.H. 2003. Econometric Analysis. 5th ed. Pearson Education: Upper Saddle River , NJ .

Google Scholar

Haurin, D.R. 1988. The Duration of Marketing Time of Residential Housing. Journal of the American Real

Estate and Urban Economics Association 16: 396–410.

Web of Science® Google Scholar

Heckman, J.J. 1979. Sample Selection Bias as a Speci�cation Error. Econometrica 47: 153–161.

Web of Science® Google Scholar

Horowitz, J.L. 1992. The Role of List Price in Housing Markets: Theory and an Econometric Model. Journal of

Applied Econometrics 7: 115–129.

Web of Science® Google Scholar

HUD User. 2008. U.S. Housing Market Conditions. Spring. Available at http://www.huduser.org/periodicals/us
hmc/spring08/hist_data.pdf.

Google Scholar

Knight, J. 2002. Listing Price, Time on Market, and Ultimate Selling Price: Causes and E�ects of Listing Price
Changes. Real Estate Economics 30: 213–237.

https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=A1977DB01000017&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.2307%2F1057125&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D43%26publication_year%3D1977%26pages%3D1594-1598%26journal%3DSouthern%2BEconomic%2BJournal%26author%3DR.%2BFeinberg%26author%3DW.%2BJohnson%26title%3DThe%2BSuperiority%2Bof%2BSequential%2BSearch%253A%2BA%2BCalculation&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.2307%2F1057125&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=A1997XJ11600001&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=e_1_2_8_7_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D87%26publication_year%3D1997%26pages%3D255-269%26journal%3DAmerican%2BEconomic%2BReview%26author%3DD.%2BGenesove%26author%3DC.J.%2BMayer%26title%3DEquity%2Band%2BTime%2Bto%2BSale%2Bin%2Bthe%2BReal%2BEstate%2BMarket&doi=10.1111%2Fj.1540-6229.2010.00279.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=000078105000007&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.1111%2F1540-6229.00763&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D26%26publication_year%3D1998%26pages%3D719-740%26journal%3DReal%2BEstate%2BEconomics%26author%3DM.%2BGlower%26author%3DD.R.%2BHaurin%26author%3DP.H.%2BHendershott%26title%3DSelling%2BPrice%2Band%2BSelling%2BTime%253A%2BThe%2BImpact%2Bof%2BSeller%2BMotivation&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.1111%2F1540-6229.00763&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250AGreen%252C%2BR.%2Band%2B%250AK.%2BVandell.%2B1994.%2BOptimal%2BAsking%2BPrice%2Band%2BBid%2BStrategies%2Bfor%2BResidential%2BSales.%2BWorking%2BPaper.%2B%250A%2BUniversity%2Bof%2BWisconsin%250A%2B%252C%2B%250A%2BMadison%250A%2B.%250A&doi=10.1111%2Fj.1540-6229.2010.00279.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2003%26author%3DW.H.%2BGreene%26title%3DEconometric%2BAnalysis&doi=10.1111%2Fj.1540-6229.2010.00279.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=A1988U896800005&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.1111%2F1540-6229.00463&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D16%26publication_year%3D1988%26pages%3D396-410%26journal%3DJournal%2Bof%2Bthe%2BAmerican%2BReal%2BEstate%2Band%2BUrban%2BEconomics%2BAssociation%26author%3DD.R.%2BHaurin%26title%3DThe%2BDuration%2Bof%2BMarketing%2BTime%2Bof%2BResidential%2BHousing&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.1111%2F1540-6229.00463&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=A1979GH66400010&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.2307%2F1912352&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D47%26publication_year%3D1979%26pages%3D153-161%26journal%3DEconometrica%26author%3DJ.J.%2BHeckman%26title%3DSample%2BSelection%2BBias%2Bas%2Ba%2BSpecification%2BError&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.2307%2F1912352&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=A1992HX07100001&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.1002%2Fjae.3950070202&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D7%26publication_year%3D1992%26pages%3D115-129%26journal%3DJournal%2Bof%2BApplied%2BEconometrics%26author%3DJ.L.%2BHorowitz%26title%3DThe%2BRole%2Bof%2BList%2BPrice%2Bin%2BHousing%2BMarkets%253A%2BTheory%2Band%2Ban%2BEconometric%2BModel&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.1002%2Fjae.3950070202&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
http://www.huduser.org/periodicals/ushmc/spring08/hist_data.pdf
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250A%2BHUD%2BUser.%2B2008.%2BU.S.%2BHousing%2BMarket%2BConditions.%2BSpring.%2BAvailable%2Bat%250A%2509%2509%2509%2509%2509http%253A%252F%252Fwww.huduser.org%252Fperiodicals%252Fushmc%252Fspring08%252Fhist_data.pdf.%250A&doi=10.1111%2Fj.1540-6229.2010.00279.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT


Download PDF

Web of Science® Google Scholar

Knight, J., C.F. Sirmans and G.K. Turnbull. 1994. List Price Signaling and Buyer Behavior in the Housing Market.
The Journal of Real Estate Finance and Economics 9: 177–192.

Web of Science® Google Scholar

Lazear, E. 1986. Retail Pricing and Clearance Sales. American Economic Review 76: 14–32.

Web of Science® Google Scholar

McCall, J.J. 1970. Economics of Information and Job Search. Quarterly Journal of Economics 84: 113–126.

Web of Science® Google Scholar

Merlo, A. and F. Ortalo-Magné. 2004. Bargaining over Residential Real Estate: Evidence from England. Journal

of Urban Economics 56: 192–216.

Web of Science® Google Scholar

Woolridge, J.M. 2000. Introductory Econometrics, A Modern Approach. South-Western College Publishing:
Cincinnati , OH .

Google Scholar

Yavas, A. and S. Yang. 1995. The Strategic Role of Listing Price in Marketing Real Estate: Theory and Evidence.
Real Estate Economics 23: 347–368.

Web of Science® Google Scholar

Citing Literature 

ABOUT WILEY ONLINE LIBRARY

Privacy Policy
Terms of Use

About Cookies
Manage Cookies

Accessibility
Wiley Research DE&I Statement and Publishing Policies

https://onlinelibrary.wiley.com/doi/pdf/10.1111/j.1540-6229.2010.00279.x
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=000175777600003&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.1111%2F1540-6229.00038&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D30%26publication_year%3D2002%26pages%3D213-237%26journal%3DReal%2BEstate%2BEconomics%26author%3DJ.%2BKnight%26title%3DListing%2BPrice%252C%2BTime%2Bon%2BMarket%252C%2Band%2BUltimate%2BSelling%2BPrice%253A%2BCauses%2Band%2BEffects%2Bof%2BListing%2BPrice%2BChanges&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.1111%2F1540-6229.00038&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=A1994PV60000002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.1007%2FBF01099271&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D9%26publication_year%3D1994%26pages%3D177-192%26journal%3DThe%2BJournal%2Bof%2BReal%2BEstate%2BFinance%2Band%2BEconomics%26author%3DJ.%2BKnight%26author%3DC.F.%2BSirmans%26author%3DG.K.%2BTurnbull%26title%3DList%2BPrice%2BSignaling%2Band%2BBuyer%2BBehavior%2Bin%2Bthe%2BHousing%2BMarket&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.1007%2FBF01099271&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=A1986A366600002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=e_1_2_8_17_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D76%26publication_year%3D1986%26pages%3D14-32%26journal%3DAmerican%2BEconomic%2BReview%26author%3DE.%2BLazear%26title%3DRetail%2BPricing%2Band%2BClearance%2BSales&doi=10.1111%2Fj.1540-6229.2010.00279.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=A1970G049200007&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.2307%2F1879403&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D84%26publication_year%3D1970%26pages%3D113-126%26journal%3DQuarterly%2BJournal%2Bof%2BEconomics%26author%3DJ.J.%2BMcCall%26title%3DEconomics%2Bof%2BInformation%2Band%2BJob%2BSearch&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.2307%2F1879403&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=000223757600002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.1016%2Fj.jue.2004.05.004&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D56%26publication_year%3D2004%26pages%3D192-216%26journal%3DJournal%2Bof%2BUrban%2BEconomics%26author%3DA.%2BMerlo%26author%3DF.%2BOrtalo%25E2%2580%2590Magn%25C3%25A9%26title%3DBargaining%2Bover%2BResidential%2BReal%2BEstate%253A%2BEvidence%2Bfrom%2BEngland&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.1016%2Fj.jue.2004.05.004&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2000%26author%3DJ.M.%2BWoolridge%26title%3DIntroductory%2BEconometrics%252C%2BA%2BModern%2BApproach&doi=10.1111%2Fj.1540-6229.2010.00279.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1540-6229.2010.00279.x&key=A1995RZ68600004&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1540-6229.2010.00279.x&refDoi=10.1111%2F1540-6229.00668&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D23%26publication_year%3D1995%26pages%3D347-368%26journal%3DReal%2BEstate%2BEconomics%26author%3DA.%2BYavas%26author%3DS.%2BYang%26title%3DThe%2BStrategic%2BRole%2Bof%2BListing%2BPrice%2Bin%2BMarketing%2BReal%2BEstate%253A%2BTheory%2Band%2BEvidence&doi=10.1111%2Fj.1540-6229.2010.00279.x&doiOfLink=10.1111%2F1540-6229.00668&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy
https://onlinelibrary.wiley.com/terms-and-conditions
https://onlinelibrary.wiley.com/cookies
https://onlinelibrary.wiley.com/accessibility
https://onlinelibrary.wiley.com/publishing-policies


Developing World Access

HELP & SUPPORT

Contact Us
Training and Support

DMCA & Reporting Piracy

OPPORTUNITIES

Subscription Agents
Advertisers & Corporate Partners

CONNECT WITH WILEY

The Wiley Network
Wiley Press Room

Copyright © 1999-2024 John Wiley & Sons, Inc or related companies. All rights reserved, including rights for text and data mining and training
of arti�cial intelligence technologies or similar technologies.

https://onlinelibrary.wiley.com/developing-world-access
https://hub.wiley.com/community/support/onlinelibrary
https://www.wiley.com/customer-success/wiley-online-library-training-hub
https://onlinelibrary.wiley.com/dmca-notification-policy
https://onlinelibrary.wiley.com/agents
https://onlinelibrary.wiley.com/advertisers
https://www.wiley.com/network
https://newsroom.wiley.com/
https://www.wiley.com/
https://www.wiley.com/

