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Abstract

This paper investigates consumers’ use of store-issued credit cards with particular attention to
their function as an alternative payment and financing medium. Using 1998 Survey of Consumer
Finances data, the researchers found that credit availability through bankcards is negatively
correlated with consumers’ use of store cards as a financing medium, suggesting the role of store
cards as a supplementary credit line. A negative relationship is also found to exist between
consumers’ bankcard usage and their use of store cards for a transaction purpose, indicating that
store cards function as a substitute payment medium. Consumers’ usage of store cards varies
according to function and is related to a number of variables, including the use of bank cards,
credit history, attitude toward credit, income, education, and ethnicity.

REFERENCES

|

A Painful Guilty Plea by Sears. 1999. Credit Card Management, 11(2): 8.

Web of Science® & Google Scholar &

Adcock, William O. Jr., Elizabeth, C. Hirschman, and Jac, C. Goldstucker. 1977. Bank credit card users: An

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential


https://onlinelibrary.wiley.com/journal/17456606
https://onlinelibrary.wiley.com/toc/17456606/2002/36/2
https://doi.org/10.1111/j.1745-6606.2002.tb00432.x
https://onlinelibrary.wiley.com/action/showRequestAccessibilityUpdate?doi=10.1111%2Fj.1745-6606.2002.tb00432.x
https://onlinelibrary.wiley.com/authored-by/LEE/JINKOOK
https://onlinelibrary.wiley.com/authored-by/KWON/KYOUNG%E2%80%90NAN
https://onlinelibrary.wiley.com/doi/epdf/10.1111/j.1745-6606.2002.tb00432.x
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=000084310700003&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=e_1_2_1_2_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250AA%2BPainful%2BGuilty%2BPlea%2Bby%2BSears.%2B1999.%2BCredit%2BCard%2BManagement%252C%2B11%25282%2529%253A%2B8.%250A&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D4%26publication_year%3D1977%26pages%3D236-241%26journal%3DAdvances%2Bin%2BConsumer%2BResearch%26author%3DWilliam%2BO.%2BAdcock%26author%3DC.%2BHirschman%2BElizabeth%26author%3DC.%2BGoldstucker.%2BJac%26title%3DBank%2Bcredit%2Bcard%2Busers%253A%2BAn%2Bupdated%2Bprofile&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D11%26publication_year%3D1998%26pages%3D26-32%26journal%3DCredit%2BCard%2BManagement%26issue%3D2%26author%3DJane.%2BAdler%26title%3DLessons%2Blearned&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy

Ausubel, Lawrence M. 1991. The failure of competition in the credit card market. American Economic Review,
March: 50-81.

Web of Science® & Google Scholar &

Awh, Robert Y. and D. Waters. 1974. A discriminant analysis of economic, demographic and attitudinal
characteristics of bank charge-card holders: A case study. The Journal of Finance, 29 (June): 973-980.

Web of Science® & Google Scholar &

Bird, Edward J., Paul A. Hagstrom, and Robert, Wild. 1999. Credit card debts of the poor: High and rising.
Journal of Policy Analysis and Management, 18 (1): 125-33.

Web of Science® &  Google Scholar &

Brito, Dagobert. L. and Peter, R. Hartley. 1995. Consumer rationality and credit cards. Journal of Political
Economy, 103(4); 400-433.

Web of Science® & Google Scholar &

Calem, Paul. S. 1992. The strange behavior of the credit card market. Business Review, January/February, 3-
14, Federal Reserve Bank of Philadelphia.

Google Scholar 4

Canner, Glenn B. 1987. Consumer Use of Credit Cards: Evidence from Recent Surveys. Working papers in
Banking, Finance and Microeconomics No. 87-3, Washington D.C. : Division of Research and Statistics,
Board of Governors of the Federal Reserve System.

Google Scholar 4

Canner, Glenn B. and Anthony, W. Cyrnak. 1985. Recent developments in credit card holding and use patterns
among U.S. families. Journal of Retail Banking, 7(3): 63-74.

Google Scholar 4

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential



https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=A1991FL24500004&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=e_1_2_1_5_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1991%26pages%3D50-81%26journal%3DAmerican%2BEconomic%2BReview%26author%3DLawrence%2BM.%2BAusubel%26title%3DThe%2Bfailure%2Bof%2Bcompetition%2Bin%2Bthe%2Bcredit%2Bcard%2Bmarket&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=A1974T459300016&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=10.1111%2Fj.1540-6261.1974.tb01495.x&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D29%26publication_year%3D1974%26pages%3D973-980%26journal%3DThe%2BJournal%2Bof%2BFinance%26author%3DRobert%2BY.%2BAwh%26author%3DD.%2BWaters%26title%3DA%2Bdiscriminant%2Banalysis%2Bof%2Beconomic%252C%2Bdemographic%2Band%2Battitudinal%2Bcharacteristics%2Bof%2Bbank%2Bcharge%25E2%2580%2590card%2Bholders%253A%2BA%2Bcase%2Bstudy&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.1111%2Fj.1540-6261.1974.tb01495.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=000077883700007&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=10.1002%2F%28SICI%291520-6688%28199924%2918%3A1%3C125%3A%3AAID-PAM8%3E3.0.CO%3B2-7&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D18%26publication_year%3D1999%26pages%3D125-33%26journal%3DJournal%2Bof%2BPolicy%2BAnalysis%2Band%2BManagement%26issue%3D1%26author%3DEdward%2BJ.%2BBird%26author%3DPaul%2BA.%2BHagstrom%26author%3DWild.%2BRobert%26title%3DCredit%2Bcard%2Bdebts%2Bof%2Bthe%2Bpoor%253A%2BHigh%2Band%2Brising&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.1002%2F%28SICI%291520-6688%28199924%2918%3A1%3C125%3A%3AAID-PAM8%3E3.0.CO%3B2-7&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=A1995QU10400007&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=10.1086%2F261988&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D103%26publication_year%3D1995%26pages%3D400-433%26journal%3DJournal%2Bof%2BPolitical%2BEconomy%26issue%3D4%26author%3DDagobert.%2BL.%2BBrito%26author%3DR.%2BHartley.%2BPeter%26title%3DConsumer%2Brationality%2Band%2Bcredit%2Bcards&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.1086%2F261988&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1992%26author%3DPaul.%2BS.%2BCalem%26title%3DThe%2Bstrange%2Bbehavior%2Bof%2Bthe%2Bcredit%2Bcard%2Bmarket&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1987%26author%3DGlenn%2BB.%2BCanner%26title%3DWorking%2Bpapers%2Bin%2BBanking%252C%2BFinance%2Band%2BMicroeconomics%2BNo.%2B87%25E2%2580%25903&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D7%26publication_year%3D1985%26pages%3D63-74%26journal%3DJournal%2Bof%2BRetail%2BBanking%26issue%3D3%26author%3DGlenn%2BB.%2BCanner%26author%3DW.%2BCyrnak.%2BAnthony%26title%3DRecent%2Bdevelopments%2Bin%2Bcredit%2Bcard%2Bholding%2Band%2Buse%2Bpatterns%2Bamong%2BU.S.%2Bfamilies&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D78%26publication_year%3D1992%26pages%3D652-666%26journal%3DFederal%2BReserve%2BBulletin%26issue%3D9%26author%3DGlenn%2BB.%2BCanner%26author%3DA.%2BLuckett.%2BCharles%26title%3DDevelopments%2Bin%2Bthe%2Bpricing%2Bof%2Bcredit%2Bcard%2Bservices&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy

Google Scholar 4

Chakravorti, Sujit. 2000. Why has stored value not caught on Emerging Issues Series, Supervision and
Regulation Department of Federal Reserve Bank of Chicago, S&R-2000-6.

Google Scholar @

Chakravorti, Sujit and William, R. Emmons. 2001. Who Pays for Credit Cards Policy Studies, Emerging
Payments Occasional Paper Series, EPS-2001-1, Federal Reserve Bank of Chicago.

Google Scholar &

Chien, Yi-Wen and Sharon, A. Devaney. 2001. The effects of credit attitude and socioeconomic factors on credit
card and installment debt. Journal of Consumer Affairs, 35 (1): 162-179.

Web of Science® &  Google Scholar &

Clark, Ken. 2000. Credit where credit is due. Chain Store Age, 76(9): 132.

Google Scholar &

Courtless, Joan C. 1993. Trends in consumer credit. Family Economics Review, 6(3): 8-17.

Google Scholar &

Danes, Sharon M. and Tahira, K. Hira. 1990. Knowledge, beliefs, and practices in the use of credit cards. Home
Economics Research Journal, 18(3): 223-235.

Google Scholar @

Delener, Nejdet and Herbert, Katzenstein. 1994. Credit card possession and other payment systems: Use
patterns among Asian and Hispanic consumers. International Journal of Bank Marketing, 12(4): 13-24.

Google Scholar &

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential



https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1997%26author%3DSujit.%2BChakravorti%26title%3DHow%2Bdo%2Bwe%2Bpay&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2000%26author%3DSujit.%2BChakravorti%26title%3DWhy%2Bhas%2Bstored%2Bvalue%2Bnot%2Bcaught%2Bon&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2001%26author%3DSujit%2BChakravorti%26author%3DR.%2BEmmons.%2BWilliam%26title%3DWho%2BPays%2Bfor%2BCredit%2BCards&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=000173229200008&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=10.1111%2Fj.1745-6606.2001.tb00107.x&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D35%26publication_year%3D2001%26pages%3D162-179%26journal%3DJournal%2Bof%2BConsumer%2BAffairs%26issue%3D1%26author%3DYi%25E2%2580%2590Wen%2BChien%26author%3DA.%2BDevaney.%2BSharon%26title%3DThe%2Beffects%2Bof%2Bcredit%2Battitude%2Band%2Bsocioeconomic%2Bfactors%2Bon%2Bcredit%2Bcard%2Band%2Binstallment%2Bdebt&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.1111%2Fj.1745-6606.2001.tb00107.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D76%26publication_year%3D2000%26pages%3D132%26journal%3DChain%2BStore%2BAge%26issue%3D9%26author%3DKen.%2BClark%26title%3DCredit%2Bwhere%2Bcredit%2Bis%2Bdue&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D6%26publication_year%3D1993%26pages%3D8-17%26journal%3DFamily%2BEconomics%2BReview%26issue%3D3%26author%3DJoan%2BC.%2BCourtless%26title%3DTrends%2Bin%2Bconsumer%2Bcredit&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D18%26publication_year%3D1990%26pages%3D223-235%26journal%3DHome%2BEconomics%2BResearch%2BJournal%26issue%3D3%26author%3DSharon%2BM.%2BDanes%26author%3DK.%2BHira.%2BTahira%26title%3DKnowledge%252C%2Bbeliefs%252C%2Band%2Bpractices%2Bin%2Bthe%2Buse%2Bof%2Bcredit%2Bcards&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.1177%2F1077727X9001800304&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D12%26publication_year%3D1994%26pages%3D13-24%26journal%3DInternational%2BJournal%2Bof%2BBank%2BMarketing%26issue%3D4%26author%3DNejdet%2BDelener%26author%3DKatzenstein.%2BHerbert%26title%3DCredit%2Bcard%2Bpossession%2Band%2Bother%2Bpayment%2Bsystems%253A%2BUse%2Bpatterns%2Bamong%2BAsian%2Band%2BHispanic%2Bconsumers&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.1108%2F02652329410058003&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1974%26author%3DWilliam%2BC.%2BDunkelberg%26author%3DP.%2BShay.%2BRobert%26title%3DRetail%2BStore%2BCredit%2BCard%2BUse%253A%2BA%2BStudy%2Bof%2BNew%2BYork%2BConsumers&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy

Google Scholar 4

Ellis, Diane. 1998. Bank trends: Analysis of emerging risks in banking. Washington, D.C. : Federal
Depository Insurance Corporation.

Google Scholar 2

Etzel, Michael J. and W. H. Jones. 1978. A method for developing promotional themes based on attitudes and
usage patterns of bank credit card holders. Journal of Bank Research, Winter: 224-232.

Google Scholar &

Federal, Reserve Board. 2000. Monthly Report on Consumer Credit (G.19 Report), April.

Google Scholar &

Goldstucker, Jac L., and Elizabeth, C. Hirschman. 1977. Bank credit card users: New market segment for
regional retailers. Michigan State University Business Topics, 25(Summer), 5-11.

Web of Science® & Google Scholar &

Hayhoe, Celia Ray, Lauren J. Leach, Pamela, R. Turner, Marilyn, J. Bruin, and Frances, C. Lawrence. 2000.
Differences in spending habits and credit use of college students, Journal of Consumer Affairs, 34 (1): 113-
133.

Web of Science® &  Google Scholar &

Heck, Ramona K. Z. 1984. Determinants of Credit Card Possession Behavior: A Test of Differences among Types
of Credit Cards. Research Paper 83-3, Department of Consumer Economics and Housing, Cornell University.

Google Scholar 4

Heck, Ramona K. Z. 1987. Differences in utilization behavior among types of credit cards. The Service
Industries Journal, 7(1): 41-64.

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential



https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D86%26publication_year%3D2000%26pages%3D623-34%26journal%3DFederal%2BReserve%2BBulletin%26issue%3D9%26author%3DThomas%2BA.%2BDurkin%26title%3DCredit%2Bcards%253A%2BUse%2Band%2Bconsumer%2Battitudes%252C%2B1970%25E2%2580%25932000&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1998%26author%3DDiane.%2BEllis%26title%3DBank%2Btrends%253A%2BAnalysis%2Bof%2Bemerging%2Brisks%2Bin%2Bbanking&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1978%26pages%3D224-232%26journal%3DJournal%2Bof%2BBank%2BResearch%26author%3DMichael%2BJ.%2BEtzel%26author%3DW.%2BH.%2BJones%26title%3DA%2Bmethod%2Bfor%2Bdeveloping%2Bpromotional%2Bthemes%2Bbased%2Bon%2Battitudes%2Band%2Busage%2Bpatterns%2Bof%2Bbank%2Bcredit%2Bcard%2Bholders&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2000%26author%3DReserve%2BBoard.%2BFederal%26title%3DMonthly%2BReport%2Bon%2BConsumer%2BCredit&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=A1977DT65100001&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=e_1_2_1_26_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D25%26publication_year%3D1977%26pages%3D5-11%26journal%3DMichigan%2BState%2BUniversity%2BBusiness%2BTopics%26author%3DJac%2BL.%2BGoldstucker%26author%3DC.%2BHirschman.%2BElizabeth%26title%3DBank%2Bcredit%2Bcard%2Busers%253A%2BNew%2Bmarket%2Bsegment%2Bfor%2Bregional%2Bretailers&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=WOS%3A000087000000007&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=10.1111%2Fj.1745-6606.2000.tb00087.x&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D34%26publication_year%3D2000%26pages%3D113-133%26journal%3DJournal%2Bof%2BConsumer%2BAffairs%26issue%3D1%26author%3DCelia%2BRay%2BHayhoe%26author%3DLauren%2BJ.%2BLeach%26author%3DR.%2BTurner%2BPamela%26author%3DJ.%2BBruin%2BMarilyn%26author%3DC.%2BLawrence.%2BFrances%26title%3DDifferences%2Bin%2Bspending%2Bhabits%2Band%2Bcredit%2Buse%2Bof%2Bcollege%2Bstudents&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.1111%2Fj.1745-6606.2000.tb00087.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1984%26author%3DRamona%2BK.%2BZ.%2BHeck%26title%3DDeterminants%2Bof%2BCredit%2BCard%2BPossession%2BBehavior%253A%2BA%2BTest%2Bof%2BDifferences%2Bamong%2BTypes%2Bof%2BCredit%2BCards&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D7%26publication_year%3D1987%26pages%3D41-64%26journal%3DThe%2BService%2BIndustries%2BJournal%26issue%3D1%26author%3DRamona%2BK.%2BZ.%2BHeck%26title%3DDifferences%2Bin%2Butilization%2Bbehavior%2Bamong%2Btypes%2Bof%2Bcredit%2Bcards&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.1080%2F02642068700000006&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D6%26publication_year%3D1993%26pages%3D22-28%26journal%3DCredit%2BCard%2BManagement%26issue%3D1%26author%3DKevin%2BT.%2BHiggins%26title%3DHo%2Bhum%2Bto%2Bhigh%2Brates&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy

Hirschman, Elizabeth C. 1981. A comparison of consumer payment systems: Some strategic implications.
Journal of Retail Banking, 3(4): 57-63.

Google Scholar &

Humphrey, David. 2001. Credit cards and payment efficiency, A paper presented at a workshop sponsored by
the Payment Cards Center at the Federal Reserve Bank of Philadelphia, May 22.

Google Scholar &

Judge Kenner in Her Own Words. 1997. Credit Card Management, 10(3): 36.

Google Scholar &

Kennickell, Arthur B. 1997. Analysis of Nonresponse Effects in the 1995 Survey of Consumer Finance. Working
Paper on Survey Methodology of Survey of Consumer Finances, Washington, D.C. : Federal Reserve
Board.

Google Scholar &

Kennickell, Arthur B., Douglas A. McManus, and R. Louise Woodburn. 1996. Weighting Design for the 1992
Survey of Consumer Finances. Working Paper on Survey Methodology of Survey of Consumer Finances,
Washington , D.C. : Federal Reserve Board.

Web of Science® &  Google Scholar &

Kennickell, Arthur B., Martha Starr-McCluer, and Brian, J. Surette. 2000. Recent changes in U.S. family finances:
Results from the 1998 Survey of Consumer Finances. Federal Reserve Bulletin, 86: 1-29.

Google Scholar &

Lee, Jinkook and Jeanne, M. Hogarth. 1999. Returns to information search: Consumer credit card shopping
decision. Financial Counseling and Planning, 10(2): 23-34.

Google Scholar &

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential



https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D3%26publication_year%3D1981%26pages%3D57-63%26journal%3DJournal%2Bof%2BRetail%2BBanking%26issue%3D4%26author%3DElizabeth%2BC.%2BHirschman%26title%3DA%2Bcomparison%2Bof%2Bconsumer%2Bpayment%2Bsystems%253A%2BSome%2Bstrategic%2Bimplications&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2001%26author%3DDavid.%2BHumphrey%26title%3DCredit%2Bcards%2Band%2Bpayment%2Befficiency&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250AJudge%2BKenner%2Bin%2BHer%2BOwn%2BWords.%2B1997.%2BCredit%2BCard%2BManagement%252C%2B10%25283%2529%253A%2B36.%250A&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1997%26author%3DArthur%2BB.%2BKennickell%26title%3DWorking%2BPaper%2Bon%2BSurvey%2BMethodology%2Bof%2BSurvey%2Bof%2BConsumer%2BFinances&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=A1996VB75100003&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=e_1_2_1_35_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1996%26author%3DArthur%2BB.%2BKennickell%26author%3DDouglas%2BA.%2BMcManus%26author%3DR.%2BLouise%2BWoodburn%26title%3DWorking%2BPaper%2Bon%2BSurvey%2BMethodology%2Bof%2BSurvey%2Bof%2BConsumer%2BFinances&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D86%26publication_year%3D2000%26pages%3D1-29%26journal%3DFederal%2BReserve%2BBulletin%26author%3DArthur%2BB.%2BKennickell%26author%3DMartha%2BStarr%25E2%2580%2590McCluer%26author%3DJ.%2BSurette.%2BBrian%26title%3DRecent%2Bchanges%2Bin%2BU.S.%2Bfamily%2Bfinances%253A%2BResults%2Bfrom%2Bthe%2B1998%2BSurvey%2Bof%2BConsumer%2BFinances&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.17016%2Fbulletin.2000.86-1&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D10%26publication_year%3D1999%26pages%3D23-34%26journal%3DFinancial%2BCounseling%2Band%2BPlanning%26issue%3D2%26author%3DJinkook%2BLee%26author%3DM.%2BHogarth.%2BJeanne%26title%3DReturns%2Bto%2Binformation%2Bsearch%253A%2BConsumer%2Bcredit%2Bcard%2Bshopping%2Bdecision&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=000165136200009&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=10.1111%2Fj.1745-6606.2000.tb00097.x&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D34%26publication_year%3D2000%26pages%3D330-360%26journal%3DJournal%2Bof%2BConsumer%2BAffairs%26issue%3D2%26author%3DJinkook%2BLee%26author%3DM.%2BHogarth.%2BJeanne%26title%3DRelationships%2Bamong%2Binformation%2Bsearch%2Bactivities%2Bwhen%2Bshopping%2Bfor%2Ba%2Bcredit%2Bcard&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.1111%2Fj.1745-6606.2000.tb00097.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1990%26author%3DLewis.%2BMandell%26title%3DThe%2BCredit%2BCard%2BIndustry%253A%2BA%2BHistory&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy

Martell, T. F. and R. L. Fitts. 1981. A quadratic discriminant analysis of bank credit card user characteristics.
Journal of Economics and Business, 33(2): 153-159.

Web of Science® & Google Scholar &

Montalto, Catherine P. and Yoonkyung, Yuh. 1998. Estimating nonlinear models with multiple imputed data.
Financial Counseling and Planning, 9(1): 97-101.

Google Scholar &

Nilson, Report. 1999. Issue 706, December.

Google Scholar &

Peter, J. Paul and Jerry, C. Olson. 1999. Consumer Behavior and Marketing Strategy, 5th ed. Boston : Irwin,
McGraw-Hill.

Google Scholar &

Private Label Card Program Boosts 1995 for Patchington 1996. Chain Store Age, June: 108.

Google Scholar &

Ring, Trudy. 1997. How retailers deal with bad debt. Credit Card Management, 10(8): 104-106.

Google Scholar 2

Roberts, James A. and Eli, Jones. 2001. Money attitudes, credit card use, and compulsive buying among
American college students, Journal of Consumer Affairs, 35 (2): 213-240.

Web of Science® & Google Scholar &

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential



https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1990%26author%3DLewis.%2BMandell%26title%3DThe%2BCredit%2BCard%2BIndustry%253A%2BA%2BHistory&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=A1981LL51800010&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=e_1_2_1_40_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D33%26publication_year%3D1981%26pages%3D153-159%26journal%3DJournal%2Bof%2BEconomics%2Band%2BBusiness%26issue%3D2%26author%3DT.%2BF.%2BMartell%26author%3DR.%2BL.%2BFitts%26title%3DA%2Bquadratic%2Bdiscriminant%2Banalysis%2Bof%2Bbank%2Bcredit%2Bcard%2Buser%2Bcharacteristics&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D9%26publication_year%3D1998%26pages%3D97-101%26journal%3DFinancial%2BCounseling%2Band%2BPlanning%26issue%3D1%26author%3DCatherine%2BP.%2BMontalto%26author%3DYuh.%2BYoonkyung%26title%3DEstimating%2Bnonlinear%2Bmodels%2Bwith%2Bmultiple%2Bimputed%2Bdata&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250ANilson%252C%2BReport.%2B%250A1999.%2BIssue%2B706%252C%2BDecember.%250A&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1999%26author%3DJ.%2BPaul%2BPeter%26author%3DC.%2BOlson.%2BJerry%26title%3DConsumer%2BBehavior%2Band%2BMarketing%2BStrategy&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3D%250APrivate%2BLabel%2BCard%2BProgram%2BBoosts%2B1995%2Bfor%2BPatchington%250A%2509%2509%2509%2509%25091996.%2BChain%2BStore%2BAge%252C%2BJune%253A%2B108.%250A&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D10%26publication_year%3D1997%26pages%3D104-106%26journal%3DCredit%2BCard%2BManagement%26issue%3D8%26author%3DTrudy.%2BRing%26title%3DHow%2Bretailers%2Bdeal%2Bwith%2Bbad%2Bdebt&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=WOS%3A000172628300001&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=10.1111%2Fj.1745-6606.2001.tb00111.x&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D35%26publication_year%3D2001%26pages%3D213-240%26journal%3DJournal%2Bof%2BConsumer%2BAffairs%26issue%3D2%26author%3DJames%2BA.%2BRoberts%26author%3DJones.%2BEli%26title%3DMoney%2Battitudes%252C%2Bcredit%2Bcard%2Buse%252C%2Band%2Bcompulsive%2Bbuying%2Bamong%2BAmerican%2Bcollege%2Bstudents&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.1111%2Fj.1745-6606.2001.tb00111.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D7%26publication_year%3D1994%26pages%3D30-34%26journal%3DCredit%2BCard%2BManagement%26issue%3D6%26author%3DAndrea%2BG.%2BRosen%26title%3DStore%2BCards%253A%2BThe%2BPrice%2BIs%2BNot%2BRight&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1987%26author%3DDonald%2BB.%2BRubin%26title%3DMultiple%2BImputation%2Bfor%2BNon%25E2%2580%2590Response%2Bin%2BSurveys&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.1002%2F9780470316696&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy

Simmonds, Cathy. 2000. Store credit cards easily put British shoppers in a bind. Financial Mail on Sunday,
August 6.

Google Scholar &

Slocum, John W., Jr., and H. Lee Matthews. 1970. Social class and income as indicators of consumer credit
behavior. Journal of Marketing, 34(2): 69-74.

Web of Science® & Google Scholar &

Spurgin, Ralph E. 1998. The dinosaur lives. Credit Card Management, 11(2): 60-61.

Google Scholar &

Starvins, Joanna. 2000. Credit card borrowing, delinquency, and personal bankruptcy. New England Economic
Review, July/August: 15-30.

Google Scholar &

Staten, Michael E., and Robert. W. Johnson (Eds.). 1995. Household Credit Data Book. West Lafayette : Credit
Research Center, Purdue University.

Google Scholar &

White, Kenneth J. 1975. Consumer choice and use of bank credit cards: A model and cross-section results.
Journal of Consumer Research, 2(1): 10-18.

Web of Science® & Google Scholar &

Whitesell, William C. 1992. Deposit banks and the market for payment media, Journal of Money, Credit and
Banking, 24(4), November: 246-250.

Web of Science® & Google Scholar &

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies. Privacy Policy

Manage Preferences

Accept All

Reject Non-Essential



https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2000%26author%3DCathy.%2BSimmonds%26title%3DStore%2Bcredit%2Bcards%2Beasily%2Bput%2BBritish%2Bshoppers%2Bin%2Ba%2Bbind&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=A1970Y210400013&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=10.2307%2F1250840&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D34%26publication_year%3D1970%26pages%3D69-74%26journal%3DJournal%2Bof%2BMarketing%26issue%3D2%26author%3DJohn%2BW.%2BSlocum%26author%3DH.%2BMatthews%26title%3DSocial%2Bclass%2Band%2Bincome%2Bas%2Bindicators%2Bof%2Bconsumer%2Bcredit%2Bbehavior&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.2307%2F1250840&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D11%26publication_year%3D1998%26pages%3D60-61%26journal%3DCredit%2BCard%2BManagement%26issue%3D2%26author%3DRalph%2BE.%2BSpurgin%26title%3DThe%2Bdinosaur%2Blives&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2000%26pages%3D15-30%26journal%3DNew%2BEngland%2BEconomic%2BReview%26author%3DJoanna.%2BStarvins%26title%3DCredit%2Bcard%2Bborrowing%252C%2Bdelinquency%252C%2Band%2Bpersonal%2Bbankruptcy&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1995%26author%3DMichael%2BE.%2BStaten%26author%3DRobert.%2BW.%2BJohnson%26title%3DHousehold%2BCredit%2BData%2BBook&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=A1975AH28800002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=10.1086%2F208611&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D2%26publication_year%3D1975%26pages%3D10-18%26journal%3DJournal%2Bof%2BConsumer%2BResearch%26issue%3D1%26author%3DKenneth%2BJ.%2BWhite%26title%3DConsumer%2Bchoice%2Band%2Buse%2Bof%2Bbank%2Bcredit%2Bcards%253A%2BA%2Bmodel%2Band%2Bcross%25E2%2580%2590section%2Bresults&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.1086%2F208611&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&key=A1992JV72200005&getFTLinkType=true&doiForPubOfPage=10.1111%2Fj.1745-6606.2002.tb00432.x&refDoi=10.2307%2F1992806&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D24%26publication_year%3D1992%26pages%3D246-250%26journal%3DJournal%2Bof%2BMoney%252C%2BCredit%2Band%2BBanking%26issue%3D4%26author%3DWilliam%2BC.%2BWhitesell%26title%3DDeposit%2Bbanks%2Band%2Bthe%2Bmarket%2Bfor%2Bpayment%2Bmedia&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&doiOfLink=10.2307%2F1992806&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1990%26author%3DJung%2BSung.%2BYeo%26title%3DHousehold%2BCredit%2BCard%2BChoice%2Band%2BUsage&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D80%26publication_year%3D1997%26pages%3D14-20%26journal%3DJournal%2Bof%2BLending%2Band%2BCredit%2BRisk%2BManagement%26issue%3D1%26author%3DMark.%2BZandi%26title%3DThe%2Blender%2Bof%2Bfirst%2Band%2Blast%2Bresort&doi=10.1111%2Fj.1745-6606.2002.tb00432.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://www.wiley.com/privacy

Citing Literature

Download PDF

ABOUT WILEY ONLINE LIBRARY

Privacy Policy
Terms of Use
About Cookies

Manage Cookies
Accessibility

Wiley Research DE&I Statement and Publishing Policies

HELP & SUPPORT

Contact Us
Training and Support
DMCA & Reporting Piracy

Sitemap

OPPORTUNITIES

Subscription Agents

Advertisers & Corporate Partners

CONNECT WITH WILEY

The Wiley Network

Wiley Press Room

Copyright © 1999-2026 John Wiley & Sons, Inc or related companies. All rights reserved, including rights for text and data mining and training

This website utilizes technologies such as cookies to enable essential site functionality, as well as for
analytics, personalization, and targeted advertising. You may change your settings at any time or accept
the default settings. You may close this banner to continue with only essential cookies.


https://onlinelibrary.wiley.com/doi/pdf/10.1111/j.1745-6606.2002.tb00432.x
https://www.wiley.com/privacy
https://onlinelibrary.wiley.com/terms-and-conditions
https://onlinelibrary.wiley.com/cookies
https://onlinelibrary.wiley.com/accessibility
https://onlinelibrary.wiley.com/publishing-policies
https://hub.wiley.com/community/support/onlinelibrary
https://www.wiley.com/customer-success/wiley-online-library-training-hub
https://onlinelibrary.wiley.com/dmca-notification-policy
https://onlinelibrary.wiley.com/sitemap
https://onlinelibrary.wiley.com/agents
https://onlinelibrary.wiley.com/advertisers
https://www.wiley.com/network
https://newsroom.wiley.com/
https://www.wiley.com/
https://www.wiley.com/
https://www.wiley.com/privacy

