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Abstract

Advances in the study of both markets and platforms contribute to economics. Platforms are
typically digital markets, although platforms can designate markets generally. So, the economics of
markets and the economics of platforms are one and the same. Platforms show the critical role of
intermediaries in endogenous price adjustment and market clearing. The platform model remedies
problems with general equilibrium analysis by combining and extending the basic Walrasian and
Marshalian market models. The analysis of platforms provides explanations for the bid-ask spread,
including market power, search costs, matching costs, adverse selection, and moral hazard. The
study of platforms demonstrates the importance of participation and coordination in the
formation of markets. The discussion emphasizes that platforms have significant implications for
the theory of the firm. The analysis further considers how platforms affect innovation and
entrepreneurship.

REFERENCES %

Adner, R. (2017). Ecosystem as structure: An actionable construct for strategy. Journal of Management, 43(1),
39-58.

Web of Science® Google Scholar

Arrow, K. J., & Hahn, F. H. (1971). General competitive analysis. San Francisco, CA: Holden Day.

Web of Science® Google Scholar



https://cat.fr3.eu.criteo.com/delivery/ck.php?cppv=3&cpp=teIsFyBbY_vZXdfm9j-lGDnWt62B_x_ffjgW_r2dObmrgFwbQE5nPwKcLSTEH02b3RNhCknaW1jwRFs2uI9TcP1TnbubzS90TCmY3M-KSLYj4VlGt314fyuwMzo_fn0TjU9Vgk0zrRe1dBeTRZusWZCJKfuwJ3P-JiP7DhSJPO6jMqLRslgjjg1jAhwSHvGqHOEsxdrZajyeN2iuX5TPPfJiFoUxDt74rTKq9KU3JI9nm9AWVU3Vl0l6n9xSdNta6TfZCzPahcHZPGQect8wqRyXCCA1xBEbxNkKq3fKBAhe9wOiq2zJ1bZrBJORVjMLQuLqDpAO31MaAAm8qvDXkn-NVJYbLxtbDXWVIon3ieWRhE9Tw0ZknJYVkgWxJjm9OmGxnCkfj4JyNQZaG6RVkhsOgSO-CEp54OgOiFbLJx3pguDidq6h20pDQboXyQ6jSa5tiiTQAw4FMFbHIQQd6egB1qZuhQxxerAfAa16150lgQkylifWg9rEDbzVNgXSDN6KeLdUrSllKoWjd_S9nvgI3Mq0oNFSZ22QQ5m7EC8WR_0NDo-qoILMMIb3zecgqPUQxKjjlb1ItDCyXpqFaJgbQtjxlr7l-XvrcfU2XLGDCXYS&maxdest=https%3A%2F%2Feobuwie.com.pl%2F%3Futm_source%3Dcriteonew_int%26utm_medium%3Dcpc%26utm_campaign%3Dprospecting_nonbuyers%26is_retargeting%3Dtrue%26pid%3Dcriteonew_int%26af_sub1%3Dcpc%26c%3Dprospecting_nonbuyers%26af_click_lookback%3D1d%26af_reengagement_window%3D7d%26utm_id%3D330803%26cto_pld%3D_VBJX7JMAACerFaW5eAtwQ
https://cat.fr3.eu.criteo.com/delivery/ck.php?cppv=3&cpp=ekfP9yBbY_vZXdfm9j-lGDnWt62B_x_ffjgW_r2dObmrgFwbQE5nPwKcLSTEH02b3RNhCknaW1jwRFs2uI9TcP1TnbubzS90TCmY3M-KSLYj4VlGt314fyuwMzo_fn0TjU9Vgk0zrRe1dBeTRZusWZCJKfuK9IflL3Au0N3ZzeOdnP52WJCHBNheYc_1IQK261rQCti_YEXjNm3W0JaNRwOn_cOmrZmJFaNYA9C1AwqwfjqKy_V7pzAyju4LeCCcbE3MFuRrQMxKmpBbR55KIlnOBhcwigyC9Y0Va-8p_ejaT8Cx_j5fN-VLnXLTTVi1MG5Isdi07U_R7Dg6UDPK53ZQvQbUu9trdI9qa0wfRgdgNjVqxgHLE-ck4ndvYBe_Fbg4gy8zAxP242SiSpNJwY4z8tTEomzwLcsr4Hy_Q2oP2Sed8Oycyy5SahLS1cxrgswO0m0FI5SgniwW8vZeq62C_ORKj_D2XsdvWEEX3B-GKnLR9WkdQ64VdQFTZ5dOqJ8rzIUOhZ-HxBwqNoqszcXZ-XiW5GervkLs5j6g9UIhygWW61AzND-TJIamK5UdUg1tEiF8Zj2Ljv0uaDR6cvi8oiWnBglW18_H-5p2_piQinqZT8kr73CG6rUNa9Hei0UQtg&maxdest=https%3A%2F%2Feobuwie.com.pl%2Fp%2Fbuty-adidas-tensaur-sport-2-0-k-gw6424-core-black-core-black-grey-six-0000209994674%3Futm_source%3Dcriteonew_int%26utm_medium%3Dcpc%26utm_campaign%3Dprospecting_nonbuyers%26is_retargeting%3Dtrue%26pid%3Dcriteonew_int%26af_sub1%3Dcpc%26c%3Dprospecting_nonbuyers%26af_click_lookback%3D1d%26af_reengagement_window%3D7d%26utm_id%3D330803%26cto_pld%3DqlWMT7JMAAAG56Qq3u505Q
https://onlinelibrary.wiley.com/journal/15309134
https://onlinelibrary.wiley.com/toc/15309134/2019/28/1
https://doi.org/10.1111/jems.12290
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000390573400003&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1177%2F0149206316678451&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D43%26publication_year%3D2017%26pages%3D39-58%26journal%3DJournal%2Bof%2BManagement%26issue%3D1%26author%3DR.%2BAdner%26title%3DEcosystem%2Bas%2Bstructure%253A%2BAn%2Bactionable%2Bconstruct%2Bfor%2Bstrategy&doi=10.1111%2Fjems.12290&doiOfLink=10.1177%2F0149206316678451&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=A1971J906600004&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=e_1_2_9_1_3_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1971%26author%3DK.%2BJ.%2BArrow%26author%3DF.%2BH.%2BHahn%26title%3DGeneral%2Bcompetitive%2Banalysis&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/authored-by/Spulber/Daniel+F.

Alexandrov, A., Deltas, G., & Spulber, D. F. (2011). Competition and antitrust in two-sided markets. Journal of
Competition Law and Economics, December, 7(4), 775-812.

Web of Science® Google Scholar

Alexandrov, A., & Spulber, D. F. (2017). Sufficient decisions in multi-sided and multi-product markets. Journal of
Industrial Economics, 65(4), 739-766.

Web of Science® Google Scholar

Baldwin, C. Y., & Woodard, C. J. (2009). The architecture of platforms: A unified view. In A. Gower (Ed.),
Platforms, markets and innovation ( pp. 19-44). Cheltenham, UK: Edward Elgar.

Google Scholar

Braudel, F., & Reynold, S. (1992). Civilization and capitalism, 15th to 18th century: The wheels of
commerce. Berkely, CA: University of California Press.

Google Scholar

Cabral, L., & Hortagsu, A. (2010). The dynamics of seller reputation: Evidence from eBay. Journal of Industrial
Economics, 58(1), 54-78.

Web of Science® Google Scholar

Caillaud, B., &]Jullien, B. (2003). Chicken and egg: Competition among intermediation service providers. Rand
Journal of Economics, 34(2), 309-328.

Web of Science® Google Scholar

Casadesus-Masanell, R., & Ghemawat, P. (2006). Dynamic mixed duopoly: A model motivated by Linux vs.
Windows. Management Science, 52(7), 1072-1084.

Web of Science® Google Scholar

Casadesus-Masanell, R., & Hataburda, H. (2014). When does a platform create value by limiting choice? Journal
of Economics & Management Strategy, 23(2), 259-293.

Web of Science® Google Scholar

Casson, M., & Lee, J. (1992). The origin and development of markets: A business history perspective. Business
History Review, 85, 9-37.

Web of Science® Google Scholar



https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000297855800002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1093%2Fjoclec%2Fnhr012&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D7%26publication_year%3D2011%26pages%3D775-812%26journal%3DJournal%2Bof%2BCompetition%2BLaw%2Band%2BEconomics%252C%2BDecember%26issue%3D4%26author%3DA.%2BAlexandrov%26author%3DG.%2BDeltas%26author%3DD.%2BF.%2BSpulber%26title%3DCompetition%2Band%2Bantitrust%2Bin%2Btwo%25E2%2580%2590sided%2Bmarkets&doi=10.1111%2Fjems.12290&doiOfLink=10.1093%2Fjoclec%2Fnhr012&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000418244900003&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1111%2Fjoie.12159&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D65%26publication_year%3D2017%26pages%3D739-766%26journal%3DJournal%2Bof%2BIndustrial%2BEconomics%26issue%3D4%26author%3DA.%2BAlexandrov%26author%3DD.%2BF.%2BSpulber%26title%3DSufficient%2Bdecisions%2Bin%2Bmulti%25E2%2580%2590sided%2Band%2Bmulti%25E2%2580%2590product%2Bmarkets&doi=10.1111%2Fjems.12290&doiOfLink=10.1111%2Fjoie.12159&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2009%26pages%3Dpp.%2B19-44%26author%3DC.%2BY.%2BBaldwin%26author%3DC.%2BJ.%2BWoodard%26title%3DPlatforms%252C%2Bmarkets%2Band%2Binnovation&doi=10.1111%2Fjems.12290&doiOfLink=10.4337%2F9781849803311.00008&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1992%26author%3DF.%2BBraudel%26author%3DS.%2BReynold%26title%3DCivilization%2Band%2Bcapitalism%252C%2B15th%2Bto%2B18th%2Bcentury%253A%2BThe%2Bwheels%2Bof%2Bcommerce&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000275099300003&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1111%2Fj.1467-6451.2010.00405.x&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D58%26publication_year%3D2010%26pages%3D54-78%26journal%3DJournal%2Bof%2BIndustrial%2BEconomics%26issue%3D1%26author%3DL.%2BCabral%26author%3DA.%2BHorta%25C3%25A7su%26title%3DThe%2Bdynamics%2Bof%2Bseller%2Breputation%253A%2BEvidence%2Bfrom%2BeBay&doi=10.1111%2Fjems.12290&doiOfLink=10.1111%2Fj.1467-6451.2010.00405.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000184164000007&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.2307%2F1593720&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D34%26publication_year%3D2003%26pages%3D309-328%26journal%3DRand%2BJournal%2Bof%2BEconomics%26issue%3D2%26author%3DB.%2BCaillaud%26author%3DB.%2BJullien%26title%3DChicken%2Band%2Begg%253A%2BCompetition%2Bamong%2Bintermediation%2Bservice%2Bproviders&doi=10.1111%2Fjems.12290&doiOfLink=10.2307%2F1593720&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000238691100008&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1287%2Fmnsc.1060.0548&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D52%26publication_year%3D2006%26pages%3D1072-1084%26journal%3DManagement%2BScience%26issue%3D7%26author%3DR.%2BCasadesus%25E2%2580%2590Masanell%26author%3DP.%2BGhemawat%26title%3DDynamic%2Bmixed%2Bduopoly%253A%2BA%2Bmodel%2Bmotivated%2Bby%2BLinux%2Bvs.%2BWindows&doi=10.1111%2Fjems.12290&doiOfLink=10.1287%2Fmnsc.1060.0548&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000333811500002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1111%2Fjems.12052&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D23%26publication_year%3D2014%26pages%3D259-293%26journal%3DJournal%2Bof%2BEconomics%2B%2526%2BManagement%2BStrategy%26issue%3D2%26author%3DR.%2BCasadesus%25E2%2580%2590Masanell%26author%3DH.%2BHa%25C5%2582aburda%26title%3DWhen%2Bdoes%2Ba%2Bplatform%2Bcreate%2Bvalue%2Bby%2Blimiting%2Bchoice%253F&doi=10.1111%2Fjems.12290&doiOfLink=10.1111%2Fjems.12052&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000290004800002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1017%2FS0007680511000018&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D85%26publication_year%3D1992%26pages%3D9-37%26journal%3DBusiness%2BHistory%2BReview%26author%3DM.%2BCasson%26author%3DJ.%2BLee%26title%3DThe%2Borigin%2Band%2Bdevelopment%2Bof%2Bmarkets%253A%2BA%2Bbusiness%2Bhistory%2Bperspective&doi=10.1111%2Fjems.12290&doiOfLink=10.1017%2FS0007680511000018&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT

Cournot, A. A. (1838). Recherches sur les principes mathématique de la théorie des richesse. English edition, N.
T. Bacon, Translation 1897, Researches into the mathematical principles of the theory of wealth. New

York: Macmillan.

Google Scholar

Cusumano, M. A., & Selby, R. W. (1995). Microsoft secrets: How the world’s most powerful software
company creates technology, shapes markets and manages people. New York, NY: Free Press.

Google Scholar

Debreu, G. (1959). Theory of value: An axiomatic analysis of economic equilibrium, cowles foundation
monographs series. New Haven, CT: Yale University Press.

Google Scholar

Dyer, C. (1996). Market towns and the countryside in late medieval England. Canadian Journal of History,
31(1), 17-35.

Google Scholar

Economides, N., & Katsamakas, E. (2006). Two-sided competition of proprietary vs. open source technology
platforms and the implications for the software industry. Management Science, 52(7), 1057-1071.

Web of Science® Google Scholar

Einav, L., Farronato, C., & Levin, J. (2016). Peer-to-peer markets. Annual Review of Economics. October, 31(8),
615-635.

Web of Science® Google Scholar

Hagiu, A. (2006). Pricing and commitment by two-sided platforms. Rand Journal of Economics, 37(3), 720-737.

Web of Science® Google Scholar

Hagiu, A. (2007). Merchant or two-sided platform? Review of Network Economics, 6(2), 115-133.

Google Scholar

Hagiu, A., & Wright, J. (2014). Marketplace or reseller? Management Science, 61, 184-203.

Web of Science® Google Scholar

Hagiu, A., & Spulber, D. (2013). First-party content and coordination in two-sided markets. Management
Science, 59(4), 933-949.



https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3DCournot%252C%2BA.%2BA.%2B%25281838%2529.%2BRecherches%2Bsur%2Bles%2Bprincipes%2Bmath%25C3%25A9matique%2Bde%2Bla%2Bth%25C3%25A9orie%2Bdes%2Brichesse.%2BEnglish%2Bedition%252C%2BN.%2BT.%2BBacon%252C%2BTranslation%2B1897%252C%2BResearches%2Binto%2Bthe%2Bmathematical%2Bprinciples%2Bof%2Bthe%2Btheory%2Bof%2Bwealth.%2BNew%2BYork%253A%2BMacmillan.&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1995%26author%3DM.%2BA.%2BCusumano%26author%3DR.%2BW.%2BSelby%26title%3DMicrosoft%2Bsecrets%253A%2BHow%2Bthe%2Bworld%25E2%2580%2599s%2Bmost%2Bpowerful%2Bsoftware%2Bcompany%2Bcreates%2Btechnology%252C%2Bshapes%2Bmarkets%2Band%2Bmanages%2Bpeople&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1959%26author%3DG.%2BDebreu%26title%3DTheory%2Bof%2Bvalue%253A%2BAn%2Baxiomatic%2Banalysis%2Bof%2Beconomic%2Bequilibrium%252C%2Bcowles%2Bfoundation%2Bmonographs%2Bseries&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D31%26publication_year%3D1996%26pages%3D17-35%26journal%3DCanadian%2BJournal%2Bof%2BHistory%26issue%3D1%26author%3DC.%2BDyer%26title%3DMarket%2Btowns%2Band%2Bthe%2Bcountryside%2Bin%2Blate%2Bmedieval%2BEngland&doi=10.1111%2Fjems.12290&doiOfLink=10.3138%2Fcjh.31.1.17&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000238691100007&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1287%2Fmnsc.1060.0549&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D52%26publication_year%3D2006%26pages%3D1057-1071%26journal%3DManagement%2BScience%26issue%3D7%26author%3DN.%2BEconomides%26author%3DE.%2BKatsamakas%26title%3DTwo%25E2%2580%2590sided%2Bcompetition%2Bof%2Bproprietary%2Bvs.%2Bopen%2Bsource%2Btechnology%2Bplatforms%2Band%2Bthe%2Bimplications%2Bfor%2Bthe%2Bsoftware%2Bindustry&doi=10.1111%2Fjems.12290&doiOfLink=10.1287%2Fmnsc.1060.0549&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000389577500022&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1146%2Fannurev-economics-080315-015334&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D31%26publication_year%3D2016%26pages%3D615-635%26journal%3DAnnual%2BReview%2Bof%2BEconomics.%2BOctober%26issue%3D8%26author%3DL.%2BEinav%26author%3DC.%2BFarronato%26author%3DJ.%2BLevin%26title%3DPeer%25E2%2580%2590to%25E2%2580%2590peer%2Bmarkets&doi=10.1111%2Fjems.12290&doiOfLink=10.1146%2Fannurev-economics-080315-015334&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000245694300013&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1111%2Fj.1756-2171.2006.tb00039.x&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D37%26publication_year%3D2006%26pages%3D720-737%26journal%3DRand%2BJournal%2Bof%2BEconomics%26issue%3D3%26author%3DA.%2BHagiu%26title%3DPricing%2Band%2Bcommitment%2Bby%2Btwo%25E2%2580%2590sided%2Bplatforms&doi=10.1111%2Fjems.12290&doiOfLink=10.1111%2Fj.1756-2171.2006.tb00039.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D6%26publication_year%3D2007%26pages%3D115-133%26journal%3DReview%2Bof%2BNetwork%2BEconomics%26issue%3D2%26author%3DA.%2BHagiu%26title%3DMerchant%2Bor%2Btwo%25E2%2580%2590sided%2Bplatform%253F&doi=10.1111%2Fjems.12290&doiOfLink=10.2202%2F1446-9022.1113&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000348073900012&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1287%2Fmnsc.2014.2042&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D61%26publication_year%3D2014%26pages%3D184-203%26journal%3DManagement%2BScience%26author%3DA.%2BHagiu%26author%3DJ.%2BWright%26title%3DMarketplace%2Bor%2Breseller%253F&doi=10.1111%2Fjems.12290&doiOfLink=10.1287%2Fmnsc.2014.2042&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000317196900012&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1287%2Fmnsc.1120.1577&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D59%26publication_year%3D2013%26pages%3D933-949%26journal%3DManagement%2BScience%26issue%3D4%26author%3DA.%2BHagiu%26author%3DD.%2BSpulber%26title%3DFirst%25E2%2580%2590party%2Bcontent%2Band%2Bcoordination%2Bin%2Btwo%25E2%2580%2590sided%2Bmarkets&doi=10.1111%2Fjems.12290&doiOfLink=10.1287%2Fmnsc.1120.1577&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT

Web of Science® Google Scholar

Hataburda, H., & Yehezkel, Y. (2013). Platform competition under asymmetric information. American
Economic Journal: Microeconomics, 5(3), 22-68.

Web of Science® Google Scholar

Harris, L. (2003). Trading and exchanges: Market microstructure for practitioners. Oxford, UK: Oxford
University Press.

Google Scholar

Horton, J. )., & Zeckhauser, R.J. (2016). Owning, using and renting: Some simple economics of the ‘sharing
economy’ (Report 22029). Retrieved from National Bureau of Economic Research.

Google Scholar

Gehrig, T. (1993). Intermediation in search markets. Journal of Economics & Management Strategy, 2, 97-
120.

Web of Science® Google Scholar

Jacobides, M. G., Cennamo, C., & Gawer, A. (2018). Towards a theory of ecosystems. Strategic Management
Journal, 39, 2255-2276.

Web of Science® Google Scholar

Jevons, W. S. (1957). The theory of political economy ( 5th.). New York: MacMillan. http://oll.libertyfund.org/
titles/jevons-the-theory-of-political-economy

Web of Science® Google Scholar

Levin, J., 2006, “General Equilibrium,” https://web.stanford.edu/~jdlevin/Econ%20202/General%20Equilibriu
m.pdf.

Google Scholar

Lucking-Reiley, D., & Spulber, D. F. (2001). Business-to-business electronic commerce. Journal of Economic
Perspectives, 15(Winter), 55-68.

Web of Science® Google Scholar

Marshall, A. (1920). Principles of Economics ( 8th ed.). London, UK: Macmillan and Co. 8th ed., Online Library
of Liberty. http://files.libertyfund.org/files/1676/Marshall_0197_EBk_v6.0.pdf

Google Scholar



https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000317196900012&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1287%2Fmnsc.1120.1577&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D59%26publication_year%3D2013%26pages%3D933-949%26journal%3DManagement%2BScience%26issue%3D4%26author%3DA.%2BHagiu%26author%3DD.%2BSpulber%26title%3DFirst%25E2%2580%2590party%2Bcontent%2Band%2Bcoordination%2Bin%2Btwo%25E2%2580%2590sided%2Bmarkets&doi=10.1111%2Fjems.12290&doiOfLink=10.1287%2Fmnsc.1120.1577&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000322517100002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1257%2Fmic.5.3.22&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D5%26publication_year%3D2013%26pages%3D22-68%26journal%3DAmerican%2BEconomic%2BJournal%253A%2BMicroeconomics%26issue%3D3%26author%3DH.%2BHa%25C5%2582aburda%26author%3DY.%2BYehezkel%26title%3DPlatform%2Bcompetition%2Bunder%2Basymmetric%2Binformation&doi=10.1111%2Fjems.12290&doiOfLink=10.1257%2Fmic.5.3.22&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2003%26author%3DL.%2BHarris%26title%3DTrading%2Band%2Bexchanges%253A%2BMarket%2Bmicrostructure%2Bfor%2Bpractitioners&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3DHorton%252C%2BJ.%2BJ.%252C%2B%2526%2BZeckhauser%252C%2BR.%2BJ.%2B%25282016%2529.%2BOwning%252C%2Busing%2Band%2Brenting%253A%2BSome%2Bsimple%2Beconomics%2Bof%2Bthe%2B%25E2%2580%2598sharing%2Beconomy%25E2%2580%2599%2B%2528Report%25C2%25A022029%2529.%2BRetrieved%2Bfrom%2BNational%2BBureau%2Bof%2BEconomic%2BResearch.&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000209481300007&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1111%2Fj.1430-9134.1993.00097.x&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D2%26publication_year%3D1993%26pages%3D97-120%26journal%3DJournal%2Bof%2BEconomics%2B%2526%2BManagement%2BStrategy%26author%3DT.%2BGehrig%26title%3DIntermediation%2Bin%2Bsearch%2Bmarkets&doi=10.1111%2Fjems.12290&doiOfLink=10.1111%2Fj.1430-9134.1993.00097.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000438908300007&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1002%2Fsmj.2904&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D39%26publication_year%3D2018%26pages%3D2255-2276%26journal%3DStrategic%2BManagement%2BJournal%26author%3DM.%2BG.%2BJacobides%26author%3DC.%2BCennamo%26author%3DA.%2BGawer%26title%3DTowards%2Ba%2Btheory%2Bof%2Becosystems&doi=10.1111%2Fjems.12290&doiOfLink=10.1002%2Fsmj.2904&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
http://oll.libertyfund.org/titles/jevons-the-theory-of-political-economy
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=A1957WA96900031&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=e_1_2_9_1_28_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1957%26author%3DW.%2BS.%2BJevons%26title%3DThe%2Btheory%2Bof%2Bpolitical%2Beconomy&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://web.stanford.edu/~jdlevin/Econ%20202/General%20Equilibrium.pdf
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar%3Fhl%3Den%26q%3DLevin%252C%2BJ.%252C%2B2006%252C%2B%25E2%2580%259CGeneral%2BEquilibrium%252C%25E2%2580%259D%2Bhttps%253A%252F%252Fweb.stanford.edu%252F%257Ejdlevin%252FEcon%252520202%252FGeneral%252520Equilibrium.pdf.&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000167258800005&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1257%2Fjep.15.1.55&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D15%26publication_year%3D2001%26pages%3D55-68%26journal%3DJournal%2Bof%2BEconomic%2BPerspectives%26issue%3DWinter%26author%3DD.%2BLucking%25E2%2580%2590Reiley%26author%3DD.%2BF.%2BSpulber%26title%3DBusiness%25E2%2580%2590to%25E2%2580%2590business%2Belectronic%2Bcommerce&doi=10.1111%2Fjems.12290&doiOfLink=10.1257%2Fjep.15.1.55&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
http://files.libertyfund.org/files/1676/Marshall_0197_EBk_v6.0.pdf
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1920%26author%3DA.%2BMarshall%26title%3DPrinciples%2Bof%2BEconomics&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT

Mcintyre, D. P., & Srinivasan, A. (2017). Networks, platforms, and strategy: Emerging views and next steps.
Strategic Management Journal, 38(1), 141-160.

Web of Science® Google Scholar

McKenzie, L. W. (1959). On the existence of general equilibrium for a competitive economy. Econometrica,
27(1), 54-71.

Web of Science® Google Scholar

Parker, G. G., & Van Alstyne, M. W. (2005). Two-sided network effects: A theory of information product design.
Management Science, 51(10), 1494-1504.

Web of Science® Google Scholar

Rochet, J. C., & Tirole, J. (2003). Platform competition in two-sided markets. Journal of the European Economic
Association, 1(4), 990-1029.

Web of Science® Google Scholar

Samuelson, P. A. (1941). “The stability of equilibrium: Comparative statics and dynamics. Econometrica, 9(2),
97-120.

Web of Science® Google Scholar

Schumpeter, J. A. (1934). The theory of economic development. New Brunswick, NJ: Transaction Publishers.
Reprinted 1997.

Google Scholar

Shapley, L. S., & Shubik, M. (1972). The assignment game |: The core. International Journal of Game Theory,
1(2), 111-130.

Google Scholar

Spulber, D. F. (1988). Bargaining and regulation with asymmetric information about demand and supply.
Journal of Economic Theory, 44, 251-268.

Web of Science® Google Scholar

Spulber, D. F. (1996a). Market microstructure and intermediation. Journal of Economic Perspectives, 10, 135-
152.

Web of Science® Google Scholar

Spulber, D. F. (1996b). Market making by price-setting firms. Review of Economic Studies, 63, 559-580.



https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000390677600008&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1002%2Fsmj.2596&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D38%26publication_year%3D2017%26pages%3D141-160%26journal%3DStrategic%2BManagement%2BJournal%26issue%3D1%26author%3DD.%2BP.%2BMcIntyre%26author%3DA.%2BSrinivasan%26title%3DNetworks%252C%2Bplatforms%252C%2Band%2Bstrategy%253A%2BEmerging%2Bviews%2Band%2Bnext%2Bsteps&doi=10.1111%2Fjems.12290&doiOfLink=10.1002%2Fsmj.2596&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=A1959CAL6900004&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.2307%2F1907777&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D27%26publication_year%3D1959%26pages%3D54-71%26journal%3DEconometrica%26issue%3D1%26author%3DL.%2BW.%2BMcKenzie%26title%3DOn%2Bthe%2Bexistence%2Bof%2Bgeneral%2Bequilibrium%2Bfor%2Ba%2Bcompetitive%2Beconomy&doi=10.1111%2Fjems.12290&doiOfLink=10.2307%2F1907777&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000233178100004&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1287%2Fmnsc.1050.0400&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D51%26publication_year%3D2005%26pages%3D1494-1504%26journal%3DManagement%2BScience%26issue%3D10%26author%3DG.%2BG.%2BParker%26author%3DM.%2BW.%2BAlstyne%26title%3DTwo%25E2%2580%2590sided%2Bnetwork%2Beffects%253A%2BA%2Btheory%2Bof%2Binformation%2Bproduct%2Bdesign&doi=10.1111%2Fjems.12290&doiOfLink=10.1287%2Fmnsc.1050.0400&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000208907400007&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1162%2F154247603322493212&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D1%26publication_year%3D2003%26pages%3D990-1029%26journal%3DJournal%2Bof%2Bthe%2BEuropean%2BEconomic%2BAssociation%26issue%3D4%26author%3DJ.%2BC.%2BRochet%26author%3DJ.%2BTirole%26title%3DPlatform%2Bcompetition%2Bin%2Btwo%25E2%2580%2590sided%2Bmarkets&doi=10.1111%2Fjems.12290&doiOfLink=10.1162%2F154247603322493212&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000204889000001&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.2307%2F1906872&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D9%26publication_year%3D1941%26pages%3D97-120%26journal%3DEconometrica%26issue%3D2%26author%3DP.%2BA.%2BSamuelson%26title%3D%25E2%2580%259CThe%2Bstability%2Bof%2Bequilibrium%253A%2BComparative%2Bstatics%2Band%2Bdynamics&doi=10.1111%2Fjems.12290&doiOfLink=10.2307%2F1906872&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1934%26author%3DJ.%2BA.%2BSchumpeter%26title%3DThe%2Btheory%2Bof%2Beconomic%2Bdevelopment&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D1%26publication_year%3D1972%26pages%3D111-130%26journal%3DInternational%2BJournal%2Bof%2BGame%2BTheory%26issue%3D2%26author%3DL.%2BS.%2BShapley%26author%3DM.%2BShubik%26title%3DThe%2Bassignment%2Bgame%2BI%253A%2BThe%2Bcore&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=A1988N596100003&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1016%2F0022-0531%2888%2990003-8&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D44%26publication_year%3D1988%26pages%3D251-268%26journal%3DJournal%2Bof%2BEconomic%2BTheory%26author%3DD.%2BF.%2BSpulber%26title%3DBargaining%2Band%2Bregulation%2Bwith%2Basymmetric%2Binformation%2Babout%2Bdemand%2Band%2Bsupply&doi=10.1111%2Fjems.12290&doiOfLink=10.1016%2F0022-0531%2888%2990003-8&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=A1996VD58300009&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1257%2Fjep.10.3.135&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D10%26publication_year%3D1996a%26pages%3D135-152%26journal%3DJournal%2Bof%2BEconomic%2BPerspectives%26author%3DD.%2BF.%2BSpulber%26title%3DMarket%2Bmicrostructure%2Band%2Bintermediation&doi=10.1111%2Fjems.12290&doiOfLink=10.1257%2Fjep.10.3.135&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=A1996VN78900002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.2307%2F2297793&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D63%26publication_year%3D1996b%26pages%3D559-580%26journal%3DReview%2Bof%2BEconomic%2BStudies%26author%3DD.%2BF.%2BSpulber%26title%3DMarket%2Bmaking%2Bby%2Bprice%25E2%2580%2590setting%2Bfirms&doi=10.1111%2Fjems.12290&doiOfLink=10.2307%2F2297793&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT

Web of Science® Google Scholar

Spulber, D. F. (1999). Market microstructure: Intermediaries and the theory of the firm. New York, NY:
Cambridge University Press.

Web of Science® Google Scholar

Spulber, D. F. (2002a). Market microstructure and incentives to invest. Journal of Political Economy, 110, 352-
381.

Web of Science® Google Scholar

Spulber, D. F. (2002b). Transaction innovation and the role of the firm. In M. R. Baye (Ed.), The economics of
the internet and e-commerce (Advances in Applied Micro-Economics) ( 11, pp. 159-190). JAl Press/Elsevier
Science.

Google Scholar

Spulber, D. F. (2006). Firms and networks in two-sided markets. In T. Hendershott (Ed.), Handbook of
Economics and Information Systems (1, pp. 137-200). Amsterdam, the Netherlands: Elsevier.

Google Scholar

Spulber, D. F. (2009a). The theory of the firm: Microeconomics with endogenous entrepreneurs, firms,
markets, and organizations. Cambridge, UK: Cambridge University Press.

Web of Science® Google Scholar

Spulber, D. F. (2009b). Discovering the role of the firm: The separation criterion and corporate law. Berkeley
Business Law Journal, 6(2), 298-347.

Google Scholar

Spulber, D. F. (2009c). The map of commerce: Internet search, competition, and the circular flow of
information. Journal of Competition Law and Economics, 5(4), 633-682.

Web of Science® Google Scholar

Spulber, D. F. (2009d). Economics and management of competitive strategy. Singapore: World Scientific.

Google Scholar

Spulber, D. F. (2010). Solving the circular conundrum: Communication and coordination in two-sided networks.
Northwestern University Law Review, 104(2), 537-591.

Web of Science® Google Scholar



https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=A1996VN78900002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.2307%2F2297793&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D63%26publication_year%3D1996b%26pages%3D559-580%26journal%3DReview%2Bof%2BEconomic%2BStudies%26author%3DD.%2BF.%2BSpulber%26title%3DMarket%2Bmaking%2Bby%2Bprice%25E2%2580%2590setting%2Bfirms&doi=10.1111%2Fjems.12290&doiOfLink=10.2307%2F2297793&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000083431700013&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1017%2FCBO9780511625930&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D1999%26author%3DD.%2BF.%2BSpulber%26title%3DMarket%2Bmicrostructure%253A%2BIntermediaries%2Band%2Bthe%2Btheory%2Bof%2Bthe%2Bfirm&doi=10.1111%2Fjems.12290&doiOfLink=10.1017%2FCBO9780511625930&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000174482600004&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1086%2F338749&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D110%26publication_year%3D2002a%26pages%3D352-381%26journal%3DJournal%2Bof%2BPolitical%2BEconomy%26author%3DD.%2BF.%2BSpulber%26title%3DMarket%2Bmicrostructure%2Band%2Bincentives%2Bto%2Binvest&doi=10.1111%2Fjems.12290&doiOfLink=10.1086%2F338749&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2002b%26pages%3Dpp.%2B159-190%26author%3DD.%2BF.%2BSpulber%26title%3DThe%2Beconomics%2Bof%2Bthe%2Binternet%2Band%2Be%25E2%2580%2590commerce%2B%2528Advances%2Bin%2BApplied%2BMicro%25E2%2580%2590Economics%2529&doi=10.1111%2Fjems.12290&doiOfLink=10.1016%2FS0278-0984%2802%2911031-5&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2006%26pages%3Dpp.%2B137-200%26author%3DD.%2BF.%2BSpulber%26title%3DHandbook%2Bof%2BEconomics%2Band%2BInformation%2BSystems&doi=10.1111%2Fjems.12290&doiOfLink=10.1016%2FS1574-0145%2806%2901003-8&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000310448500015&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1017%2FCBO9780511819902&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2009a%26author%3DD.%2BF.%2BSpulber%26title%3DThe%2Btheory%2Bof%2Bthe%2Bfirm%253A%2BMicroeconomics%2Bwith%2Bendogenous%2Bentrepreneurs%252C%2Bfirms%252C%2Bmarkets%252C%2Band%2Borganizations&doi=10.1111%2Fjems.12290&doiOfLink=10.1017%2FCBO9780511819902&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D6%26publication_year%3D2009b%26pages%3D298-347%26journal%3DBerkeley%2BBusiness%2BLaw%2BJournal%26issue%3D2%26author%3DD.%2BF.%2BSpulber%26title%3DDiscovering%2Bthe%2Brole%2Bof%2Bthe%2Bfirm%253A%2BThe%2Bseparation%2Bcriterion%2Band%2Bcorporate%2Blaw&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000208094200002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1093%2Fjoclec%2Fnhp011&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D5%26publication_year%3D2009c%26pages%3D633-682%26journal%3DJournal%2Bof%2BCompetition%2BLaw%2Band%2BEconomics%26issue%3D4%26author%3DD.%2BF.%2BSpulber%26title%3DThe%2Bmap%2Bof%2Bcommerce%253A%2BInternet%2Bsearch%252C%2Bcompetition%252C%2Band%2Bthe%2Bcircular%2Bflow%2Bof%2Binformation&doi=10.1111%2Fjems.12290&doiOfLink=10.1093%2Fjoclec%2Fnhp011&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2009d%26author%3DD.%2BF.%2BSpulber%26title%3DEconomics%2Band%2Bmanagement%2Bof%2Bcompetitive%2Bstrategy&doi=10.1111%2Fjems.12290&doiOfLink=10.1142%2F7171&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=000285236200005&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=e_1_2_9_1_50_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D104%26publication_year%3D2010%26pages%3D537-591%26journal%3DNorthwestern%2BUniversity%2BLaw%2BReview%26issue%3D2%26author%3DD.%2BF.%2BSpulber%26title%3DSolving%2Bthe%2Bcircular%2Bconundrum%253A%2BCommunication%2Band%2Bcoordination%2Bin%2Btwo%25E2%2580%2590sided%2Bnetworks&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT

Spulber, D. F. (2014). The innovative entrepreneur. Cambridge, UK: Cambridge University Press.

Google Scholar

Vickrey, W. (1961). Counterspeculation, auctions, and competitive sealed tenders. Journal of Finance, 16(1), 8-
37.

Web of Science® Google Scholar

Walker, D. A. (1990a). Institutions and participants in Walras’s theory of oral pledges markets. Revue
Economique, 41(4), 651-668.

Web of Science® Google Scholar

Walker, D. A. (1990b). Disequilibrium and equilibrium in Walras’s model of oral pledges markets. Revue
économique, 41(6), 961-978.

Web of Science® Google Scholar

Walras, L. (2014). Donald A. Walker, & Jan Daal (Eds.), Elements of theoretical economics: Or, The Theory of
Social Wealth, [Eléments d’économie politique pure, ou Théorie de la richesse sociale, 1896] ( 3rd).
Cambridge, UK: Cambridge University Press.

Google Scholar

Wheelwright, S. C., & Clark, K. B. (1992). Creating project plans to focus product development. Harvard
Business Review, 70(2), 67-83.

Web of Science® Google Scholar

Yavas, A. (1992). Marketmakers versus matchmakers. Journal of Financial Intermediation, 2(2), 33-58.

Google Scholar

Zhu, F., & lansiti, M. (2012). Entry into platform-based markets. Strategic Management Journal, 33(1), 88-106.

Web of Science® Google Scholar

Citing Literature

Download PDF
EEGGGSESSSLSEESEEESSEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEGGEEHSSEER'


https://onlinelibrary.wiley.com/doi/pdf/10.1111/jems.12290
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2014%26author%3DD.%2BF.%2BSpulber%26title%3DThe%2Binnovative%2Bentrepreneur&doi=10.1111%2Fjems.12290&doiOfLink=10.1017%2FCBO9781107239012&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=A1961CGE8600002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1111%2Fj.1540-6261.1961.tb02789.x&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D16%26publication_year%3D1961%26pages%3D8-37%26journal%3DJournal%2Bof%2BFinance%26issue%3D1%26author%3DW.%2BVickrey%26title%3DCounterspeculation%252C%2Bauctions%252C%2Band%2Bcompetitive%2Bsealed%2Btenders&doi=10.1111%2Fjems.12290&doiOfLink=10.1111%2Fj.1540-6261.1961.tb02789.x&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=A1990DR40200002&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=e_1_2_9_1_53_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D41%26publication_year%3D1990a%26pages%3D651-668%26journal%3DRevue%2BEconomique%26issue%3D4%26author%3DD.%2BA.%2BWalker%26title%3DInstitutions%2Band%2Bparticipants%2Bin%2BWalras%25E2%2580%2599s%2Btheory%2Bof%2Boral%2Bpledges%2Bmarkets&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=A1990EK38600001&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=e_1_2_9_1_54_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D41%26publication_year%3D1990b%26pages%3D961-978%26journal%3DRevue%2B%25C3%25A9conomique%26issue%3D6%26author%3DD.%2BA.%2BWalker%26title%3DDisequilibrium%2Band%2Bequilibrium%2Bin%2BWalras%25E2%2580%2599s%2Bmodel%2Bof%2Boral%2Bpledges%2Bmarkets&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26publication_year%3D2014%26author%3DL.%2BWalras%26title%3DElements%2Bof%2Btheoretical%2Beconomics%253A%2BOr%252C%2BThe%2BTheory%2Bof%2BSocial%2BWealth%252C%2B%255B%25C3%2589l%25C3%25A9ments%2Bd%25E2%2580%2599%25C3%25A9conomie%2Bpolitique%2Bpure%252C%2Bou%2BTh%25C3%25A9orie%2Bde%2Bla%2Brichesse%2Bsociale%252C%2B1896%255D&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=A1992HJ00100007&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=e_1_2_9_1_56_1%3AISI&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D70%26publication_year%3D1992%26pages%3D67-83%26journal%3DHarvard%2BBusiness%2BReview%26issue%3D2%26author%3DS.%2BC.%2BWheelwright%26author%3DK.%2BB.%2BClark%26title%3DCreating%2Bproject%2Bplans%2Bto%2Bfocus%2Bproduct%2Bdevelopment&doi=10.1111%2Fjems.12290&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D2%26publication_year%3D1992%26pages%3D33-58%26journal%3DJournal%2Bof%2BFinancial%2BIntermediation%26issue%3D2%26author%3DA.%2BYava%25C5%259F%26title%3DMarketmakers%2Bversus%2Bmatchmakers&doi=10.1111%2Fjems.12290&doiOfLink=10.1016%2F1042-9573%2892%2990019-A&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT
https://onlinelibrary.wiley.com/servlet/linkout?suffix=null&dbid=128&doi=10.1111%2Fjems.12290&key=WOS%3A000297971600005&getFTLinkType=true&doiForPubOfPage=10.1111%2Fjems.12290&refDoi=10.1002%2Fsmj.941&linkType=ISI&linkSource=FULL_TEXT&linkLocation=Reference
https://onlinelibrary.wiley.com/action/getFTRLinkout?url=http%3A%2F%2Fscholar.google.com%2Fscholar_lookup%3Fhl%3Den%26volume%3D33%26publication_year%3D2012%26pages%3D88-106%26journal%3DStrategic%2BManagement%2BJournal%26issue%3D1%26author%3DF.%2BZhu%26author%3DM.%2BIansiti%26title%3DEntry%2Binto%2Bplatform%25E2%2580%2590based%2Bmarkets&doi=10.1111%2Fjems.12290&doiOfLink=10.1002%2Fsmj.941&linkType=gs&linkLocation=Reference&linkSource=FULL_TEXT

ABOUT WILEY ONLINE LIBRARY

Privacy Policy
Terms of Use
About Cookies

Manage Cookies
Accessibility

Wiley Research DE&I Statement and Publishing Policies
Developing World Access

HELP & SUPPORT

Contact Us
Training and Support
DMCA & Reporting Piracy

OPPORTUNITIES

Subscription Agents

Advertisers & Corporate Partners

CONNECT WITH WILEY

The Wiley Network

Wiley Press Room

Copyright © 1999-2024 John Wiley & Sons, Inc or related companies. All rights reserved, including rights for text and data mining and training
of artificial intelligence technologies or similar technologies.

WILEY



https://www.wiley.com/privacy
https://onlinelibrary.wiley.com/terms-and-conditions
https://onlinelibrary.wiley.com/cookies
https://onlinelibrary.wiley.com/accessibility
https://onlinelibrary.wiley.com/publishing-policies
https://onlinelibrary.wiley.com/developing-world-access
https://hub.wiley.com/community/support/onlinelibrary
https://www.wiley.com/customer-success/wiley-online-library-training-hub
https://onlinelibrary.wiley.com/dmca-notification-policy
https://onlinelibrary.wiley.com/agents
https://onlinelibrary.wiley.com/advertisers
https://www.wiley.com/network
https://newsroom.wiley.com/
https://www.wiley.com/
https://www.wiley.com/

