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Abstract

This paper presents a technique for estimating a firm's brand equity that is based on the financial market
value of the firm. Brand equity is defined as the incremental cash flows which accrue to branded products
over unbranded products. The estimation technique extracts the value of brand equity from the value of the
firm's other assets.

This technique is useful for two purposes. First, the macro approach assigns an objective value to a
company's brands and relates this value to the determinants of brand equity. Second, the micro approach
isolates changes in brand equity at the individual brand level by measuring the response of brand equity to
major marketing decisions.

Empirically, we estimate brand equity using the macro approach for a sample of industries and companies.
Then we use the micro approach to trace the brand equity of Coca-Cola and Pepsi over three major events in
the soft drink industry from 1982 to 1986.

< Previous Back to Top Next >

MARKETING . .
SCIENCE
HEE-B

Volume 12, Issue 1

February 1993
Pages 1-124



https://pubsonline.informs.org/doi/10.1287/mksc.12.1.1
https://pubsonline.informs.org/doi/10.1287/mksc.12.1.53
https://pubsonline.informs.org/action/doSearch?text1=Simon%2C+Carol+J&field1=Contrib
https://pubsonline.informs.org/action/doSearch?text1=Sullivan%2C+Mary+W&field1=Contrib
https://doi.org/10.1287/mksc.12.1.28
https://pubsonline.informs.org/
https://pubsonline.informs.org/action/showCart?FlowID=1

Article Information

Metrics

Downloaded 14 times in the past 12 months

Cited 804 times
Information

Published Online: February 01, 1993

© 1993 INFORMS
Cite as

Carol J. Simon, Mary W. Sullivan, (1993) The Measurement and Determinants of Brand Equity: A Financial Approach.
Marketing Science 12(1):28-52.

https://doi.org/10.1287/mksc.12.1.28

Keywords

brand equity @ finance-based estimation technique brand management advertising policy

PDF download

Sign Up for INFORMS Publications Updates and
News

Partners



https://pubsonline.informs.org/magazine/analytics/signup
https://pubsonline.informs.org/action/doSearch?text1=Simon%2C+Carol+J&field1=Contrib
https://pubsonline.informs.org/action/doSearch?text1=Sullivan%2C+Mary+W&field1=Contrib
https://doi.org/10.1287/mksc.12.1.28
https://pubsonline.informs.org/keyword/Brand+Equity
https://pubsonline.informs.org/keyword/Finance-based+Estimation+Technique
https://pubsonline.informs.org/keyword/Brand+Management
https://pubsonline.informs.org/keyword/Advertising+Policy
https://pubsonline.informs.org/doi/pdf/10.1287/mksc.12.1.28

‘informs.

Smarter Decisions for a Better World
Institute for Operations Research and the Management Sciences

5521 Research Park Drive, Suite 200
Catonsville, MD 21228 USA

phone 1 443-757-3500
phone 2 800-4INFORMS (800-446-3676)
fax 443-757-3515

email informs@informs.org

Get the Latest Updates

Discover INFORMS
Explore OR & Analytics
Get Involved

Impact

Join Us

Recognizing Excellence
Professional Development
Resource Center
Meetings & Conferences
Publications

About INFORMS
Communities

PubsOnLine

2024 INFORMS/ALIO/ASOCIO International Conference
Certified Analytics Professional

Career Center

INFORMS Connect

Copyright 2024 INFORMS. All Rights Reserved
INFORMS Code of Conduct | Terms of Use | Privacy | Contact INFORMS | Sitemap

Follow INFORMS on: DX | Witter f Facebook jpy LinkedIn


tel:4437573500
tel:8004463676
mailto:informs@informs.org
https://www.informs.org/Discover
https://www.informs.org/Explore
https://www.informs.org/Get-Involved
https://www.informs.org/Impact
https://myaccount.informs.org/joinapi__login?id=a201U000000Wyu4QAC&order=1&site=a0d1U000004oMn9QAE
https://www.informs.org/Recognizing-Excellence
https://www.informs.org/Professional-Development
https://www.informs.org/Resource-Center
https://www.informs.org/Meetings-Conferences
https://www.informs.org/Publications
https://www.informs.org/About-INFORMS
https://www.informs.org/Communities
http://pubsonline.informs.org/
https://bit.ly/44foivJ
http://certifiedanalytics.org/about.php
http://careercenter.informs.org/
http://connect.informs.org/
https://www.informs.org/About-INFORMS/Governance/INFORMS-Code-of-Conduct
https://www.informs.org/Publications/Librarians-Portal/PubsOnLine-Terms-and-Conditions
https://www.informs.org/About-INFORMS/Privacy-Policy
https://pubsonline.informs.org/page/contact
https://www.informs.org/About-INFORMS/Sitemap
https://pubsonline.informs.org/#twitter
https://pubsonline.informs.org/#facebook
https://pubsonline.informs.org/#linkedin

