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Wall�owers: Experimental Evidence of an Aversion to
Standing Out
Daniel Jones, Sera Linardi

Abstract

An extensive literature on reputation signaling in prosocial settings has focused on an intrinsic desire for
positive reputation. In this paper, we provide experimental evidence that some individuals are averse to both
positive and negative reputation and will therefore respond to visibility by signaling that they are an “average
altruism type” relative to their audience. We formalize our hypotheses about “wall�ower” behavior in a
theoretical model. Our experimental results show that instead of uniformly increasing contributions, visibility
draws contributions toward the middle of others' contributions. As a result, visibility is associated with
higher levels of giving only in scenarios where others are giving a large amount. We also observe
heterogeneity in reputation concerns: wall�ower behavior is particularly strong for women and can be
observed in several different settings.

Data, as supplemental material, are available at http://dx.doi.org/10.1287/mnsc.2013.1837.

This paper was accepted by Uri Gneezy, behavioral economics.

Published Online: 10 Mar 2014 https://doi.org/10.1287/mnsc.2013.1837

 Journal Menu

  About  Sections

  

https://pubsonline.informs.org/doi/10.1287/mnsc.2013.1836
https://pubsonline.informs.org/doi/10.1287/mnsc.2013.1838
https://pubsonline.informs.org/action/doSearch?text1=Jones%2C+Daniel&field1=Contrib
https://pubsonline.informs.org/action/doSearch?text1=Linardi%2C+Sera&field1=Contrib
http://dx.doi.org/10.1287/mnsc.2013.1837
https://doi.org/10.1287/mnsc.2013.1837
https://pubsonline.informs.org/
https://pubsonline.informs.org/action/showCart?FlowID=1


Sign Up for INFORMS Publications Updates and
News

SIGN UP

Partners

Article Information

Supplemental Material

Metrics

Downloaded 98 times in the past 12 months

Cited 60 times

Information

Received: September 02, 2012
Accepted: August 24, 2013
Published Online: March 10, 2014

Copyright © 2014, INFORMS

Cite as

Daniel Jones, Sera Linardi (2014) Wall�owers: Experimental Evidence of an Aversion to Standing Out. Management Science
60(7):1757-1771.

https://doi.org/10.1287/mnsc.2013.1837

Keywords

economics behavior and behavioral decision making organizational studies motivation–incentives

microeconomic behavior

PDF download

https://pubsonline.informs.org/magazine/analytics/signup
https://pubsonline.informs.org/doi/suppl/10.1287/mnsc.2013.1837
https://pubsonline.informs.org/action/doSearch?text1=Jones%2C+Daniel&field1=Contrib
https://pubsonline.informs.org/action/doSearch?text1=Linardi%2C+Sera&field1=Contrib
https://doi.org/10.1287/mnsc.2013.1837
https://pubsonline.informs.org/keyword/Economics
https://pubsonline.informs.org/keyword/Behavior+And+Behavioral+Decision+Making
https://pubsonline.informs.org/keyword/Organizational+Studies
https://pubsonline.informs.org/keyword/Motivation%E2%80%93incentives
https://pubsonline.informs.org/keyword/Microeconomic+Behavior
https://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2013.1837


Institute for Operations Research and the Management Sciences

5521 Research Park Drive, Suite 200 
Catonsville, MD 21228 USA

phone 1 443-757-3500

phone 2 800-4INFORMS (800-446-3676)

fax 443-757-3515

email informs@informs.org

Get the Latest Updates

Discover INFORMS
Explore OR & Analytics
Get Involved
Impact
Join Us

Recognizing Excellence
Professional Development
Resource Center
Meetings & Conferences
Publications
About INFORMS
Communities

PubsOnLine
2024 INFORMS/ALIO/ASOCIO International Conference
Certi�ed Analytics Professional
Career Center
INFORMS Connect

Copyright 2025 INFORMS. All Rights Reserved
INFORMS Code of Conduct  Terms of Use  Privacy  Contact INFORMS  Sitemap

Follow INFORMS on: X  Facebook  Linked In Bluesky

tel:4437573500
tel:8004463676
mailto:informs@informs.org
https://www.informs.org/Discover
https://www.informs.org/Explore
https://www.informs.org/Get-Involved
https://www.informs.org/Impact
https://myaccount.informs.org/joinapi__login?id=a201U000000Wyu4QAC&order=1&site=a0d1U000004oMn9QAE
https://www.informs.org/Recognizing-Excellence
https://www.informs.org/Professional-Development
https://www.informs.org/Resource-Center
https://www.informs.org/Meetings-Conferences
https://www.informs.org/Publications
https://www.informs.org/About-INFORMS
https://www.informs.org/Communities
http://pubsonline.informs.org/
https://bit.ly/44foivJ
http://certifiedanalytics.org/about.php
http://careercenter.informs.org/
http://connect.informs.org/
https://www.informs.org/About-INFORMS/Governance/INFORMS-Code-of-Conduct
https://www.informs.org/Publications/Librarians-Portal/PubsOnLine-Terms-and-Conditions
https://www.informs.org/About-INFORMS/Privacy-Policy
https://pubsonline.informs.org/page/contact
https://www.informs.org/About-INFORMS/Sitemap
https://pubsonline.informs.org/#x
https://pubsonline.informs.org/#facebook
https://pubsonline.informs.org/#linkedin
https://pubsonline.informs.org/#bluesky

