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Network Ties, Reputation, and the Financing of New Ventures
Scott Shane, Daniel Cable

Abstract

Explaining how entrepreneurs overcome information asymmetry between themselves and potential
investors to obtain �nancing is an important issue for entrepreneurship research. Our premise is that
economic explanations for venture �nance, which do not consider how social ties in�uence this process, are
undersocialized and incomplete. However, we also argue that organization theoretic arguments, which draw
on the concept of social obligation, are oversocialized. Drawing on the organizational theory literature, and
in-depth �eldwork with 50 high-technology ventures, we examine the effects of direct and indirect ties
between entrepreneurs and 202 seed-stage investors on venture �nance decisions. We show that these ties
in�uence the selection of ventures to fund through a process of information transfer.

Published Online: 1 Mar 2002 https://doi.org/10.1287/mnsc.48.3.364.7731

 Journal Menu

  About  Sections

  

INFORMS site uses cookies to store information on your computer. Some are essential to
make our site work; Others help us improve the user experience. By using this site, you
consent to the placement of these cookies. Please read our Privacy Statement to learn

more.

AgreeAgree

https://pubsonline.informs.org/doi/10.1287/mnsc.48.3.343.7727
https://pubsonline.informs.org/doi/10.1287/mnsc.48.3.382.7724
https://pubsonline.informs.org/action/doSearch?text1=Shane%2C+Scott&field1=Contrib
https://pubsonline.informs.org/action/doSearch?text1=Cable%2C+Daniel&field1=Contrib
https://doi.org/10.1287/mnsc.48.3.364.7731
https://pubsonline.informs.org/
https://pubsonline.informs.org/action/showCart?FlowID=1
https://www.informs.org/About-INFORMS/Privacy-Policy


Sign Up for INFORMS Publications Updates and
News

SIGN UP

Partners

Received: November 01, 2000
Published Online: March 01, 2002

© 2002 INFORMS

Cite as

Scott Shane, Daniel Cable, (2002) Network Ties, Reputation, and the Financing of New Ventures. Management Science
48(3):364-381.

https://doi.org/10.1287/mnsc.48.3.364.7731

Keywords

Entrepreneurship Venture �nance Social capital

PDF download

INFORMS site uses cookies to store information on your computer. Some are essential to
make our site work; Others help us improve the user experience. By using this site, you
consent to the placement of these cookies. Please read our Privacy Statement to learn

more.

AgreeAgree

https://pubsonline.informs.org/magazine/analytics/signup
https://pubsonline.informs.org/action/doSearch?text1=Shane%2C+Scott&field1=Contrib
https://pubsonline.informs.org/action/doSearch?text1=Cable%2C+Daniel&field1=Contrib
https://doi.org/10.1287/mnsc.48.3.364.7731
https://pubsonline.informs.org/keyword/Entrepreneurship
https://pubsonline.informs.org/keyword/Venture+Finance
https://pubsonline.informs.org/keyword/Social+Capital
https://pubsonline.informs.org/doi/pdf/10.1287/mnsc.48.3.364.7731
https://www.informs.org/About-INFORMS/Privacy-Policy


The Institute for Operations Research and the Management Sciences

5521 Research Park Drive, Suite 200 
Catonsville, MD 21228 USA

phone 1 443-757-3500

phone 2 800-4INFORMS (800-446-3676)

fax 443-757-3515

email informs@informs.org

Get the Latest Updates

Discover INFORMS
Explore OR & Analytics
Get Involved
Impact
Join Us

Recognizing Excellence
Professional Development
Resource Center
Meetings & Conferences
Publications
About INFORMS
Communities

PubsOnLine
Regional Analytics 2023
Certi�ed Analytics Professional
Career Center
INFORMS Connect

Copyright 2024 INFORMS. All Rights Reserved
INFORMS Code of Conduct  Terms of Use  Privacy  Contact INFORMS  Sitemap

Follow INFORMS on:  Twitter  Facebook  Linked In

INFORMS site uses cookies to store information on your computer. Some are essential to
make our site work; Others help us improve the user experience. By using this site, you
consent to the placement of these cookies. Please read our Privacy Statement to learn

more.

AgreeAgree

tel:4437573500
tel:8004463676
mailto:informs@informs.org
https://www.informs.org/Discover
https://www.informs.org/Explore
https://www.informs.org/Get-Involved
https://www.informs.org/Impact
https://myaccount.informs.org/joinapi__login?id=a201U000000Wyu4QAC&order=1&site=a0d1U000004oMn9QAE
https://www.informs.org/Recognizing-Excellence
https://www.informs.org/Professional-Development
https://www.informs.org/Resource-Center
https://www.informs.org/Meetings-Conferences
https://www.informs.org/Publications
https://www.informs.org/About-INFORMS
https://www.informs.org/Communities
http://pubsonline.informs.org/
https://bit.ly/3MfMC93
http://certifiedanalytics.org/about.php
http://careercenter.informs.org/
http://connect.informs.org/
https://www.informs.org/About-INFORMS/Governance/INFORMS-Code-of-Conduct
https://www.informs.org/Publications/Librarians-Portal/PubsOnLine-Terms-and-Conditions
https://www.informs.org/About-INFORMS/Privacy-Policy
https://pubsonline.informs.org/page/contact
https://www.informs.org/About-INFORMS/Sitemap
https://pubsonline.informs.org/#twitter
https://pubsonline.informs.org/#facebook
https://pubsonline.informs.org/#linkedin
https://www.informs.org/About-INFORMS/Privacy-Policy

