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This paper attempts to answer the questions raised in a previous paper
by the authors (“Creating value in the ‘'new economy”, Management
Decision, Vol. 40 No. 8) which dealt with how business has had to
reevaluate the importance of its assets in the “new economy”. The
present paper now addresses the questions of how these changes affect
traditional marketing delivery structures and mechanisms and, more
importantly, how these changes affect the cost of marketing and the
estimation of value that marketing delivers. The disciplines of marketing
are such that a major role can be played in exploring the likely scenarios

that will optimise competitive advantage.

Keywords: Globalization, Business strategy, Value analysis,

Competitive advantage, Marketing management

© MCB UP Limited

You do not currently have access to this content.

Signin

Don't already have an account? Register

Client Account
Email address / Username

Password

By clicking “Accept All Cookies”, you agree to the storing of cookies on your
device to enhance site navigation, analyze site usage, and assist in our marketing

efforts. Visit our cookie policy page


javascript:;
https://doi.org/10.1108/00251740210441045
https://www.emerald.com/md/search-results?qb={%22Keywords1%22:%22Globalization%22}
https://www.emerald.com/md/search-results?qb={%22Keywords1%22:%22Business+strategy%22}
https://www.emerald.com/md/search-results?qb={%22Keywords1%22:%22Value+analysis%22}
https://www.emerald.com/md/search-results?qb={%22Keywords1%22:%22Competitive+advantage%22}
https://www.emerald.com/md/search-results?qb={%22Keywords1%22:%22Marketing+management%22}
https://www.emerald.com/my-account/register?siteId=1000757&returnUrl=https%3a%2f%2fwww.emerald.com%2fmd%2farticle-abstract%2f40%2f9%2f823%2f286597%2fAdded-value-enterprise-value-and-competitive%3fredirectedFrom%3dfulltext
https://www.emerald.com/my-account/reset-password
https://www.emerald.com/my-account/register?siteId=1000757&returnUrl=https%3a%2f%2fwww.emerald.com%2fmd%2farticle-abstract%2f40%2f9%2f823%2f286597%2fAdded-value-enterprise-value-and-competitive%3fredirectedFrom%3dfulltext
javascript:;
javascript:;
javascript:;
https://www.emerald.com/pages/cookie_policy

| Access through your institution

Purchased this content as a guest? Enter your email address to

restore access.

Email Address

Pay-Per-View Access €38.00

¥ Buy This Article

Rental

This article is also available for rental through DeepDyve.

Read this now at

@ deepdyve’

By clicking “Accept All Cookies”, you agree to the storing of cookies on your
device to enhance site navigation, analyze site usage, and assist in our marketing

efforts. Visit our cookie policy page



https://www.emerald.com/store/add/286597/3
https://www.deepdyve.com/doc-view?docId=10.1108/00251740210441045&fieldName=journal_doi&affiliateId=EMER
https://www.emerald.com/pages/cookie_policy

