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Abstract

Purpose

The purpose of this paper is to analyse key drivers of

teenagers' attitude toward mobile advertising and its effects

on teenagers' mobile advertising acceptance.

Design/methodology/approach

A proposed model of affective (irritation and entertainment)

and cognitive (perceived usefulness) antecedents of

attitude toward mobile advertising and its effects on mobile

advertising acceptance is analysed. The sample consisted of

355 Spanish teenagers. The model was tested using

structural equation modelling.

Findings

Findings show that entertainment, irritation and usefulness

are key drivers of teenagers' attitude toward mobile

advertising. Moreover, perceived usefulness reduces

irritation. The authors' model also suggests that improving

teenagers' attitude toward mobile advertisements is a key

factor for teenagers' mobile advertising acceptance.

Practical implications

This research offers practical implications for marketing

managers interested in targeting mobile advertising

campaigns to teenagers. Marketers should take care of the

number and frequency of messages being sent in order to

avoid teenagers being irritated by their advertising

attempts. Marketers can improve attitude through message

personalization, content relevance and enriching the sales

messages with entertainment features.

Originality/value

Key factors of teenagers' mobile advertising

acceptance

José Martí Parreño, Silvia Sanz‐Blas, Carla Ruiz‐Mafé, Joaquin Aldás‐Manzano 

Industrial Management & Data Systems

: 0263-5577

Article publication date: 17 May 2013

Permissions 

ISSN

(International

Standard

Serial

Number.)

DOWNLOADS

 7786

ALTMETRICS

Access and authentication: Please visit our page. Close 

Welcome Guest user

Advanced searchEnter your search terms here 

We are using cookies to give you the best experience on our website, but you are free to manage these at any time. To

continue with our standard settings click "Accept". To find out more and manage your cookies, click "Manage cookies".

Accept  Manage cookies 

https://www.emerald.com/insight/
https://www.emerald.com/insight/sitemap/publications#journals
https://www.emerald.com/insight/publication/issn/0263-5577
https://www.emerald.com/insight/publication/issn/0263-5577/vol/113/iss/5
https://connect.liblynx.com/go/emerald?sachoose=1&target=https%3A%2F%2Fwww.emerald.com%2Finsight%2Fredirect%3Ftarget%3Dhttps%253A%252F%252Fwww.emerald.com%252Finsight%252Fcontent%252Fdoi%252F10.1108%252F02635571311324179%252Ffull%252Fhtml
https://www.emerald.com/insight/search?q=Jos%C3%A9%20Mart%C3%AD%20Parre%C3%B1o
https://www.emerald.com/insight/search?q=Silvia%20Sanz%E2%80%90Blas
https://www.emerald.com/insight/search?q=Carla%20Ruiz%E2%80%90Maf%C3%A9
https://www.emerald.com/insight/search?q=Joaquin%20Ald%C3%A1s%E2%80%90Manzano
https://www.emerald.com/insight/publication/issn/0263-5577
https://www.altmetric.com/details.php?domain=www.emerald.com&citation_id=8380751
https://emeraldpublishinggroup.freshdesk.com/support/solutions/articles/36000213997
https://www.emerald.com/insight/advanced-search


Emerald

logo

      

© 2024 Emerald Publishing

Limited

Services

Authors

Editors

Librarians

Researchers

Reviewers

About

About Emerald

Working for Emerald

Contact us

Publication sitemap

Policies and

information

Privacy notice

Site policies

Modern Slavery Act

Chair of Trustees governance

statement

Accessibility

While consumer‐driven factors such as perceived control or

trust have deserved a lot of attention, little research has

focused on the role of emotions on attitude and behaviour

towards mobile advertising. This paper combines the

influence of cognitive and affective message‐driven factors

on teenagers' attitude and behaviour towards mobile

advertising.
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