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Examines the case of the consumer adoption of Internet financial
services, which may be viewed as an innovation in service delivery. The
qualitative study employed Rogers’ model of perceived innovation
attributes is augmented by Bauer’s concept of perceived risk. The
perceived innovation attributes were found to be important
determinants of consumers’ adoption decisions. However, two
additional dimensions were found to influence people’s adoption
decisions, highlighting the complexity of the adoption decision for
Internet financial services.

Keywords: Innovation, Financial services, Internet

© MCB UP Limited

You do not currently have access to this content.

Signin

Don't already have an account? Register

Client Account
Email address / Username

Password

Reset password

We use cookies to optimize site functionality and targeting cookies to give you
the best possible experience. Your experience, your choice. Learn more here:
Visit our cookie policy page



javascript:;
https://doi.org/10.1108/09590550110397033
https://www.emerald.com/ijrdm/search-results?qb={%22Keywords1%22:%22Innovation%22}
https://www.emerald.com/ijrdm/search-results?qb={%22Keywords1%22:%22Financial+services%22}
https://www.emerald.com/ijrdm/search-results?qb={%22Keywords1%22:%22Internet%22}
https://www.emerald.com/my-account/register?siteId=1000329&returnUrl=https%3a%2f%2fwww.emerald.com%2fijrdm%2farticle-abstract%2f29%2f8%2f390%2f151525%2fThe-adoption-of-Internet-financial-services-a%3fredirectedFrom%3dfulltext
https://www.emerald.com/my-account/reset-password
https://www.emerald.com/my-account/register?siteId=1000329&returnUrl=https%3a%2f%2fwww.emerald.com%2fijrdm%2farticle-abstract%2f29%2f8%2f390%2f151525%2fThe-adoption-of-Internet-financial-services-a%3fredirectedFrom%3dfulltext
javascript:;
javascript:;
javascript:;
javascript:;
https://www.emerald.com/pages/cookie_policy

PaS
] ’ Access through your institution

Purchased this content as a guest? Enter your email address to
restore access.

Email Address

Pay-Per-View Access €38.00

¥ Buy This Article

Rental

This article is also available for rental through DeepDyve.

Read this now at

@ deepdyve *

We use cookies to optimize site functionality and targeting cookies to give you
the best possible experience. Your experience, your choice. Learn more here:
Visit our cookie policy page



https://www.emerald.com/ExternalAuthentication/OIDCLogin?returnUrl=https%3a%2f%2fwww.emerald.com%2fijrdm%2farticle-abstract%2f29%2f8%2f390%2f151525%2fThe-adoption-of-Internet-financial-services-a%3fredirectedFrom%3dfulltext
https://www.emerald.com/store/add/151525/3
https://www.deepdyve.com/doc-view?docId=10.1108/09590550110397033&fieldName=journal_doi&affiliateId=EMER
https://www.emerald.com/pages/cookie_policy

