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Abstract

Purpose

The purpose of this paper is to understand the moderating

influence of Multi‐item List of Value (MILOV) on credit card

attributes, age, and gender in credit use among Indian

customers. The research examines the impact of “lifestyle”

variables (convenience, use patterns, and status) on credit

card use.

Design/methodology/approach

Data were collected through mall intercept technique in six

metropolitan cities of India. A self‐administered

questionnaire was distributed to customers visiting the

malls.

Findings

Use and convenience emerged as the major determinants of

credit card use among Indian customers. Use, convenience,

and status attributes were moderated by “sense of

belonging” and “sense of fulfilment” dimensions of MILOV.

Young customers were likely to use credit cards.

Research limitations/implications

The study does not examine the influence of customer

income, occupation, and education on credit card use, as

many customers were not willing to disclose the

information. These demographic factors can influence

customers' perception towards credit card ownership and

use.

Practical implications

The findings can be of immense use to international and

Indian banks in marketing of credit cards. The convenience

attribute can be emphasized to instill confidence among

consumers and motivate them to use credit cards.

Originality/value

Factors affecting credit card use in India

Arpita Khare, Anshuman Khare, Shveta Singh 

Asia Pacific Journal of Marketing and

Logistics

: 1355-5855

Article publication date: 30 March 2012

Permissions 

ISSN

(International

Standard

Serial

Number.)

DOWNLOADS

 7088

ALTMETRICS

Access and authentication: Please visit our page. Close 

Welcome Guest user

Advanced searchEnter your search terms here 

We are using cookies to give you the best experience on our website, but you are free to manage these at any time. To

continue with our standard settings click "Accept". To find out more and manage your cookies, click "Manage cookies".

Accept  Manage cookies 

https://www.emerald.com/insight/
https://www.emerald.com/insight/sitemap/publications#journals
https://www.emerald.com/insight/publication/issn/1355-5855
https://www.emerald.com/insight/publication/issn/1355-5855/vol/24/iss/2
https://connect.liblynx.com/go/emerald?sachoose=1&target=https%3A%2F%2Fwww.emerald.com%2Finsight%2Fredirect%3Ftarget%3Dhttps%253A%252F%252Fwww.emerald.com%252Finsight%252Fcontent%252Fdoi%252F10.1108%252F13555851211218048%252Ffull%252Fhtml%253Fsrc%253Drecsys%2526amp%253BfullSc%253D1%2526amp%253BmbSc%253D1
https://www.emerald.com/insight/search?q=Arpita%20Khare
https://www.emerald.com/insight/search?q=Anshuman%20Khare
https://www.emerald.com/insight/search?q=Shveta%20Singh
https://www.emerald.com/insight/publication/issn/1355-5855
https://www.altmetric.com/details.php?domain=www.emerald.com&citation_id=663601
https://emeraldpublishinggroup.freshdesk.com/support/solutions/articles/36000213997
https://www.emerald.com/insight/advanced-search


Emerald

logo

      

© 2024 Emerald Publishing

Limited

Services

Authors

Editors

Librarians

Researchers

Reviewers

About

About Emerald

Working for Emerald

Contact us

Publication sitemap

Policies and

information

Privacy notice

Site policies

Modern Slavery Act

Chair of Trustees governance

statement

Accessibility

There is no previous research on Indian credit cards which

examines the influence of “lifestyle” and values on its use

among Indian customers.
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