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evidence, cited extensively by the majority
opinion in McConnell v. FEC, emerged in hear-
ings before the U.S. Senate Committee on Com-
merce in 1998. Corporate executives and legis-
lators testified that soft money donations were
often given when valuable government con-
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between hard money contributions and public
policy decision-making, especially roll call vot-
ing in the U.S. Congress. The large majority of
studies find no significant effects of hard
money contributions on public policy, and, in
those that do find some association, the mag-
nitude of the effects is typically very small.”

! See the report by the Federal Election Commission at:
www.fec.gov/press/ (051501 partyfund /051 501 partyfund.
html.

2For a summary of this literature, see Ansolabehere,
Stephen, John de Figueiredo, and James M. Snyder, Jr.
2003. “Why Is There So Little Money in US Politics?” Jour-
nal of Economic Perspectives 17: 105=130.
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