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Abstract

Diamonds are generally evaluated on the basis of sensory characteristics, such as carat
(weight), colour, clarity and cut. However, given the experience goods nature of
diamonds, few consumers grasp how the sensory characteristics of these stones are
evaluated by the gemological grading laboratories that independently issue diamond
reports. This study extends prior research by determining whether diamonds graded by
certain gemological laboratories are subject to pricing premiums or discounts in online
retail markets. Regression models employing a sample of 169 483 real-time diamond
offerings from online diamond retailers (e.g. Blue Nile, James Allen and Adiamor) find
significant price discounts attributable to diamonds graded by the European
Gemological Laboratory USA in relation to diamonds graded by the Gemological
Institute of America (GIA) and significant price premiums attributable to diamonds
graded by the American Gem Society in relation to diamonds graded by the GIA.
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Notes

1 See Mixon (1995) for a review of this genre of the literature.
2 The AGS is headquartered in Las Vegas, Nevada.

3 The Ideal cut grade is also referred to as the AGS Ideal or the Triple Zero cut
(AGSLab.com).

4 The Gemological Institute of America is headquartered in Carlsbad, California.

> Unlike either the AGS or the GIA, the EGL is a for-profit organization. Ira Weissman,
the founder of Truth About Diamonds website (truthaboutdiamonds.com), attributes
much of what the industry views as the EGL’s ‘looser’ grading standards to this
distinction.

® Type 1aB diamonds are those with large even-numbered nitrogen atoms that exhibit
yellow to brown tinting (Sa, 1977; Walker, 1979; AAG, 2009).

7 The means and standard deviations of all the variables included in this study are also
presented in Table 1.

8 1t is also the case that cut grades, unlike carat weight, colour grades and clarity
grades, are relatively new measures of diamond quality. Most gemological grading
laboratories determine a diamond’s cut grade by a diamond’s proportions, symmetry
and polish. However, the weightings of each of these factors in determining a
diamond’s overall cut grade is not uniform across gemological grading laboratories.
Therefore, it is likely that this inconsistency in cut grade determination gives less

credence to online retailers and consumers in assessing the value of a diamond and
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contributes to the insignificant relationship between cut grade and diamond price found

in our regression model.

Related research @

People also read Recommended articles Cited by
8

Information for Open access
Authors Overview

R&D professionals Open journals
Editors Open Select
Librarians Dove Medical Press
Societies F1000Research
Opportunities Help and information
Reprints and e-prints Help and contact
Advertising solutions Newsroom
Accelerated publication All journals
Corporate access solutions Books

Keep up to date

Register to receive personalised research and resources
by email

BSignmeup
£ B x Jin
b Kol b

Copyright © 2025 Informa UK Limited Privacy policy Cookies Terms & conditions ".Iay!or and
Francis Group
Accessibility

Registered in England & Wales No. 01072954
5 Howick Place | London | SW1P 1WG


https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
http://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://bsky.app/profile/tandfresearch.bsky.social
https://www.informa.com/
https://informa.com/privacy-policy/
https://privacy.informa.com/trackers/en/
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/

