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Abstract

One of the most difficult aspects of studying low-income couples is the effective

implementation of recruitment and retention strategies. Low-income couples face

environmental stressors that make participation difficult, and research has yet to

identify efficacious methods of recruiting and retaining low-income couples into funded

studies. Researchers and practitioners targeting low-income participants rely on a

“learn-as-they-go” approach. Therefore, we examined passive and active recruitment

strategies for 394 married participants with children under age 18 and reporting a total

household income within 200% of the Federal Poverty Guidelines who participated in a

federally funded couples and relationship education program. Univariate ANOVAs

indicated significant differences between recruitment method and total time spent in

couples and relationship education workshops for both women and men. Further,
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results indicated a relationship exists between recruitment method and the number of

follow-up contacts required before participants attended the initial intake appointment.

Implications for practice and research are discussed.
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Notes

*Participants who reported expecting their first child.

Statistical significance at the .01 level.

Related research 

Recommended articles Cited by 

30

People also read

https://www.tandfonline.com/keyword/low-income
https://www.tandfonline.com/keyword/recruitment
https://www.tandfonline.com/keyword/relationship+education
https://www.tandfonline.com/keyword/retention
https://www.addtoany.com/share


Information for

Authors

R&D professionals

Editors

Librarians

Societies

Open access

Overview

Open journals

Open Select

Dove Medical Press

F1000Research

Opportunities

Reprints and e-prints

Advertising solutions

Accelerated publication

Corporate access solutions

Help and information

Help and contact

Newsroom

All journals

Books

 Sign me up

 

 

Keep up to date

Register to receive personalised research and resources

by email

Copyright © 2024 Informa UK Limited Privacy policy Cookies Terms & conditions

Accessibility

Registered in England & Wales No. 3099067 

5 Howick Place | London | SW1P 1WG

https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
http://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://www.informa.com/
https://informa.com/privacy-policy/
https://www.tandfonline.com/cookies
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/

