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Abstract

Branding is prevalent within the hotel industry. The ‘value’ of the brand has been

conceptualised in the term brand equity. However, there is confusion as to what is

meant by the term, generically and specifically within the hotel industry. This lack of

clarity suggests a theory of hotel brand equity is absent. Practically, differences in

meaning may impair the effective implementation of branding strategies. Literature

definitions of hotel brand equity are compared with hotel industry consultant

definitions. A work-in-progress definition of hotel brand equity is offered. This is an

initial step towards a theory of hotel brand equity.



 

We Care About Your Privacy

We and our 845 partners store and/or access information on

a device, such as unique IDs in cookies to process personal

data. You may accept or manage your choices by clicking

below, including your right to object where legitimate

interest is used, or at any time in the privacy policy page.

These choices will be signaled to our partners and will not

affect browsing data. Privacy Policy

We and our partners process data to provide:

Use precise geolocation data. Actively scan device

characteristics for identification. Store and/or access

information on a device. Personalised advertising and

content, advertising and content measurement, audience

research and services development.

List of Partners (vendors)

I Accept

Essential Only

Show Purpose

https://www.tandfonline.com/
https://www.tandfonline.com/action/showPublications?pubType=journal
https://www.tandfonline.com/fsij20
https://www.tandfonline.com/loi/fsij20
https://www.tandfonline.com/toc/fsij20/26/1
https://www.tandfonline.com/toc/fsij20/26/1
https://www.tandfonline.com/journals/fsij20
https://www.tandfonline.com/author/Bailey%2C+Rob
https://www.tandfonline.com/author/Ball%2C+Stephen
https://doi.org/10.1080/02642060500358761
https://www.tandfonline.com/action/clickThrough?id=5931&url=%2Fr%2Fsubjectsample-efbi&loc=%2Fdoi%2Fabs%2F10.1080%2F02642060500358761&pubId=43775081&placeholderId=1074&productId=3092
https://www.tandfonline.com/doi/full/10.1080/02642060500358761?scroll=top&needAccess=true
https://www.tandfonline.com/doi/figure/10.1080/02642060500358761?scroll=top&needAccess=true
https://www.tandfonline.com/doi/ref/10.1080/02642060500358761?scroll=top
https://www.tandfonline.com/doi/citedby/10.1080/02642060500358761?scroll=top&needAccess=true
https://www.tandfonline.com/doi/metrics/10.1080/02642060500358761?scroll=top
https://www.tandfonline.com/doi/permissions/10.1080/02642060500358761?scroll=top
https://www.tandfonline.com/doi/abs/10.1080/02642060500358761
https://www.tandfonline.com/
https://www.tandfonline.com/action/showCart?FlowID=1
https://www.informa.com/privacy-policy/


The dual mediating role of perceived value and corporate credibility

Source: Emerald

Managing brand equity: a look at the impact of attributes

Source: Emerald

What Killed HTC and Kept Apple Alive? Brand Sustainability Comparison of Two Asian

Countries

Source: MDPI AG

To affiliate, or not to affiliate. Transaction costs and governance choices in luxury

hotels in Germany:

Source: SAGE Publications

Brand asset equilibrium in hotel management

Source: Emerald

The effect of online and offline experiential marketing on brand equity in the hotel

sector

Source: Emerald Publishing

Do Online Services Contribute to Establishing Brand Equity Within the Retail Banking

Context

Source: Informa UK Limited

Defining A "Brand": Beyond The Literature With Experts' Interpretations

Source: Informa UK Limited

Revenue Premium as an Outcome Measure of Brand Equity

Source: SAGE Publications

Measuring customer‐based brand equity

Source: Emerald

Empirical study of destination loyalty and its antecedent: the perspective of place

attachment

Source: Informa UK Limited

Brand equity valuation: a global perspective

Source: Emerald

Brand name strategies in the service sector

Source: Emerald

Hospitality marketing research: A content analysis and implications for future research

Source: Elsevier BV

Issues and challenges in the positioning of service brands: a review

Source: Emerald

Evaluation of brand equity measures: further empirical results

Source: Emerald

The effect of consumer‐based brand equity on firms’ financial performance

Source: Emerald

https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F02652321311298735&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F10610420310463126&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.3390%252Fsu11246973&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1177%252F1467358419848136&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F09596110310488203&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252Fsjme-03-2018-003&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1080%252F15332667.2011.596466&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1362%252F026725798784867798&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1509%252Fjmkg.67.4.1.18688&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F07363769510095270&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1080%252F02642069.2010.511188&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F10610429810229799&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F07363769510095298&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1016%252Fs0278-4319%252898%252900014-0&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F10610429910266968&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F10610420110382812&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F07363760310483694&type=Scholix


Courtyard by Marriott: Designing a Hotel Facility with Consumer-Based Marketing

Models

Source: Institute for Operations Research and the Management Sciences (INFORMS)

The Realms of Scientific Meaning Framework for Constructing Theoretically Meaningful

Nominal Definitions of Marketing Concepts

Source: SAGE Publications

Evaluation of co‐branded hotels in the Taiwanese market: the role of brand familiarity

and brand fit

Source: Emerald

Application of socioanalytic theory

Source: Emerald

Strategic Entrepreneurship in the Hotel Industry : The Role of Chain Affiliation

Source: Informa UK Limited

A Customer-Based Brand Equity Model for Upscale Hotels

Source: SAGE Publications

Branding and Brand Equity

Source: SAGE Publications Ltd

Brands and brand equity: definition and management

Source: Emerald

An empirical investigation of investments in US lodging firms

Source: Emerald

Brand equity: Snark or Boojum?

Source: Elsevier BV

Marketing Education and the Lexicon of Marketing

Source: Informa UK Limited

An Approach to Branding Services

Source: Elsevier BV

Development of a scale to measure hotel brand experiences

Source: Emerald

Understanding the Consumer

Source: Macmillan Education UK

Application of brand equity measures in service markets

Source: Emerald

An integrative model of destination brand equity and tourist satisfaction

Source: Taylor and Francis Ltd.

Brand Equity, Brand Preference, and Purchase Intent

Source: Informa UK Limited

Brand equity: is it more important in services?

Source: Emerald

The customers' perspective

https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1287%252Finte.19.1.25&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.2307%252F1251830&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F09596111311311017&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252Fejm-03-2016-0147&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1080%252F15022250.2012.748506&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1177%252F0047287510394195&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.4135%252F9781848608283.n8&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F00251740010379100&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F09596111011013453&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1016%252F0167-8116%252893%252990036-x&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1080%252F10528008.2000.11488690&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.2139%252Fssrn.2161738&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252Fijchm-08-2015-0439&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1007%252F978-1-349-25438-5&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F08876040110392489&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1080%252F13683500.2018.1428286&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1080%252F00913367.1995.10673481&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252Feum0000000005654&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F09596111011053765&type=Scholix


Source: Emerald

Branding: a trend for today and tomorrow

Source: Emerald

Brand extension and customer loyalty: evidence from the lodging industry

Source: SAGE Publications

Building on Services' Characteristics to Develop Successful Services Brands

Source: Informa UK Limited

Brand custodianship:: A new primer for senior managers

Source: Elsevier BV

An Investigation of Brand Experience on Brand Attachment, Knowledge, and Trust in

the Lodging Industry

Source: Informa UK Limited

Brand image and equity: the mediating role of brand equity drivers and moderating

effects of product type and word of mouth

Source: Springer Science and Business Media LLC

Influence of Star Rating and Ownership Structure on Brand Image of Mainland China

Hotels

Source: Informa UK Limited

An empirical examination from the cross-cultural perspective

Source: Emerald

Customer based brand equity: evidence from the hotel industry

Source: Emerald Group Publishing

A structural analysis of hotel sector loyalty programmes

Source: Emerald

 

Linking provided by  

Related research 

Recommended articles Cited by 

102

People also read

https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F10610429510097690&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1016%252Fs0010-8804%252802%252980037-4&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1362%252F026725701323366773&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1016%252Fs0263-2373%252801%252900019-6&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1080%252F19368623.2016.1172534&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1007%252Fs11846-017-0235-2&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1080%252F19388160.2013.870506&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252Fejm-08-2015-0613&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F09604520710720692&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F09596110010305145&type=Scholix
https://scholexplorer.openaire.eu/
https://www.addtoany.com/share


Information for

Authors

R&D professionals

Editors

Librarians

Societies

Open access

Overview

Open journals

Open Select

Dove Medical Press

F1000Research

Opportunities

Reprints and e-prints

Advertising solutions

Accelerated publication

Corporate access solutions

Help and information

Help and contact

Newsroom

All journals

Books

 Sign me up

 

 

Keep up to date

Register to receive personalised research and resources

by email

Copyright © 2024 Informa UK Limited Privacy policy Cookies Terms & conditions

Accessibility

Registered in England & Wales No. 3099067 

5 Howick Place | London | SW1P 1WG

https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
http://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://www.informa.com/
https://informa.com/privacy-policy/
https://www.tandfonline.com/cookies
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/

