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Abstract

This study explores how consumers cope with a computer technology-driven persuasion
tactic called online behavioral advertising (OBA). By tracking consumers’ online
behaviors, OBA delivers highly tailored advertising messages to individual consumers,
giving rise to serious privacy concerns due to their covert nature. Integrating the
persuasion knowledge model and the protection motivation theory, we employed a
survey method (N = 442) to examine how consumers cope with OBA based on their
persuasion knowledge, cognitive appraisal, and cognitive processing variables. The
results reveal that persuasion knowledge was indirectly associated with coping
behavior of ad avoidance throughout cognitive appraisal process (perceived risks;
perceived benefits; self-efficacy). Privacy concerns partially mediated such associations

with ad avoidance. Interestingly, cognitive processing variables (reactance; perceived


https://www.tandfonline.com/
https://www.tandfonline.com/action/showPublications?pubType=journal
https://www.tandfonline.com/subjects/economics-finance-business-industry
https://www.tandfonline.com/journals/rina20
https://www.tandfonline.com/loi/rina20
https://www.tandfonline.com/toc/rina20/36/4
https://www.tandfonline.com/toc/rina20/36/4
https://www.tandfonline.com/journals/rina20
https://www.tandfonline.com/author/Ham%2C+Chang-Dae
https://doi.org/10.1080/02650487.2016.1239878
https://www.tandfonline.com/action/clickThrough?id=5931&url=%2Fr%2Fsubjectsample-efbi&loc=%2Fdoi%2Fabs%2F10.1080%2F02650487.2016.1239878&pubId=51012874&placeholderId=1074&productId=3092
https://www.tandfonline.com/doi/full/10.1080/02650487.2016.1239878?scroll=top&needAccess=true
https://www.tandfonline.com/doi/figure/10.1080/02650487.2016.1239878?scroll=top&needAccess=true
https://www.tandfonline.com/doi/ref/10.1080/02650487.2016.1239878?scroll=top
https://www.tandfonline.com/doi/citedby/10.1080/02650487.2016.1239878?scroll=top&needAccess=true
https://www.tandfonline.com/doi/metrics/10.1080/02650487.2016.1239878?scroll=top
https://www.tandfonline.com/doi/permissions/10.1080/02650487.2016.1239878?scroll=top
https://www.tandfonline.com/doi/abs/10.1080/02650487.2016.1239878
https://www.addtoany.com/share#url=https%3A%2F%2Fwww.tandfonline.com%2Fdoi%2Fabs%2F10.1080%2F02650487.2016.1239878&title=Exploring%20how%20consumers%20cope%20with%20online%20behavioral%20advertising%3A%20International%20Journal%20of%20Advertising%3A%20Vol%2036%2C%20No%204
https://www.tandfonline.com/
https://www.tandfonline.com/action/showCart?FlowID=1

personalization) were significantly associated with ad avoidance without being related
to persuasion knowledge. The implications for theoretical, managerial, and social

contributions are discussed.
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