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Abstract

This paper draws on the construct of brand experience to investigate the previously
little-researched role of digital signage (DS) in retail atmospherics. Face-to-face
between-subjects survey experiments were carried out at permanent DS installations in
the UK: a pretest in a university (n=103), and a field trial at the Harrods department
store, London (n =437). Findings demonstrate the effectiveness of DS sensory-affective
advertisments (little functional information), whereas previous studies concern mainly
cognitive content. DS content high on sensory cues evokes affective experience. DS
ads that are high in factual information evoke intellectual experience. Evoked affective
experience is more associated with attitude towards the ad and approach towards the
advertiser than is evoked intellectual experience.
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Summary statement of contribution: The findings indicate that incidental brand-related
stimuli on DS can lead to evaluative judgments such as attitudes. Such stimuli can also
work by evoking sensory and affective experiences and eliciting approach behaviour
towards an advertiser. Practical implications arise as ‘affective’ DS ads can increase
shoppers’ approach towards an advertiser and the store that carries the ads, especially

in generating loyalty from first time shoppers.

Keywords:

digital signage experiential message cues customer experience

Acknowledgements

We thank the editors and anonymous reviewers for many helpful suggestions, the
Harrods store for access and ad production, and ROl Team and Brunel University for

resources.

Related research @

People also read Recommended articles Cited by
27


https://www.tandfonline.com/keyword/digital+signage
https://www.tandfonline.com/keyword/experiential+message+cues
https://www.tandfonline.com/keyword/customer+experience

Information for Open access

Authors Overview

R&D professionals Open journals

Editors Open Select

Librarians Dove Medical Press
Societies F1000Research
Opportunities Help and information
Reprints and e-prints Help and contact
Advertising solutions Newsroom

Accelerated publication All journals

Corporate access solutions Books

Keep up to date

Register to receive personalised research and resources by email

8 Sign me up
X JinJe kol

Copyright © 2026 Informa UK Limited Privacy policy P:Taylor and Francis
Group

Cookies Terms & conditions Accessibility

Registered in England & Wales No. 01072954
5 Howick Place | London | SW1P 1WG



https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
https://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://bsky.app/profile/tandfresearch.bsky.social
https://www.informa.com/
https://informa.com/privacy-policy/
https://privacy.informa.com/trackers/en/
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/

