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Abstract

This paper outlines the ways in which the cohort born immediately following the Second

World War illustrates changes in consumption patterns within their lives. The paper

suggests that this cohort (often known as baby boomers) view themselves to be a

‘bridging’ generation between the ‘old’ ways of their own parents and the radically

different views of the next generation. Now nearing or entering retirement and later

life, the discussion considers the accounts of boomers themselves having experienced

post-war consumer culture and shifting family relations. This paper focuses primarily on

qualitative accounts from 150 detailed interviews followed by 30 in-depth interviews,

and is framed by analysis of the English Longitudinal Study of Ageing. It explores

central emergent themes in the accounts of respondents which demonstrate evidence

for a ‘bridging’ identity maintained by baby boomers in relation to their consumption

practices.



 

We Care About Your Privacy

We and our 908 partners store and access personal data,

like browsing data or unique identifiers, on your device.

Selecting I Accept enables tracking technologies to support

the purposes shown under we and our partners process data

to provide. Selecting Reject All or withdrawing your consent

will disable them. If trackers are disabled, some content and

ads you see may not be as relevant to you. You can

resurface this menu to change your choices or withdraw

consent at any time by clicking the Show Purposes link on

the bottom of the webpage .Your choices will have effect

within our Website. For more details, refer to our Privacy

Policy. Here

We and our partners process data to provide:

Use precise geolocation data. Actively scan device

h t i ti f id tifi ti St d/

I Accept

Reject All

Show Purpose

https://www.tandfonline.com/
https://www.tandfonline.com/action/showPublications?pubType=journal
https://www.tandfonline.com/subjects/social-sciences
https://www.tandfonline.com/cirs20
https://www.tandfonline.com/loi/cirs20
https://www.tandfonline.com/toc/cirs20/23/1
https://www.tandfonline.com/toc/cirs20/23/1
https://www.tandfonline.com/journals/cirs20
https://www.tandfonline.com/author/Leach%2C+Rebecca
https://www.tandfonline.com/author/Phillipson%2C+Chris
https://www.tandfonline.com/author/Biggs%2C+Simon
https://www.tandfonline.com/author/Money%2C+Annemarie
https://doi.org/10.1080/03906701.2013.771053
https://www.tandfonline.com/action/clickThrough?id=110822&url=%2Fr%2Fsubjectsample-socialsciences&loc=%2Fdoi%2Fabs%2F10.1080%2F03906701.2013.771053&pubId=46047666&placeholderId=1074&productId=1847
https://www.tandfonline.com/doi/full/10.1080/03906701.2013.771053?scroll=top&needAccess=true
https://www.tandfonline.com/doi/figure/10.1080/03906701.2013.771053?scroll=top&needAccess=true
https://www.tandfonline.com/doi/ref/10.1080/03906701.2013.771053?scroll=top
https://www.tandfonline.com/doi/citedby/10.1080/03906701.2013.771053?scroll=top&needAccess=true
https://www.tandfonline.com/doi/metrics/10.1080/03906701.2013.771053?scroll=top
https://www.tandfonline.com/doi/permissions/10.1080/03906701.2013.771053?scroll=top
https://www.tandfonline.com/doi/abs/10.1080/03906701.2013.771053
https://www.addtoany.com/share#url=https%3A%2F%2Fwww.tandfonline.com%2Fdoi%2Fabs%2F10.1080%2F03906701.2013.771053&title=Baby%20boomers%2C%20consumption%20and%20social%20change%3A%20the%20bridging%20generation%3F%20%3A%20International%20Review%20of%20Sociology%3A%20Vol%2023%2C%20No%201
https://www.tandfonline.com/
https://www.tandfonline.com/action/showCart?FlowID=1
https://www.informa.com/privacy-policy/


Keywords:

change consumption generation boomers age

Notes

This research was funded under the ESRC/AHRC Cultures of Consumption programme,

grant number RES154-25-0003, Boomers and Beyond? The mature imagination and

inter-generational consumption. The secondary data from ELSA were made available

through the UK Data Archive. ELSA was developed by a team of researchers based at

the National Centre for Social Research, University College London and the Institute for

Fiscal Studies. The data were collected by the National Centre for Social Research. The

funding is provided by the National Institute of Aging in the United States, and a

consortium of UK government departments co-ordinated by the Office for National

Statistics. The developers and funders of ELSA and the Archive do not bear any

responsibility for the analyses or interpretations presented here.
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