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Abstract

The aim of this paper is to investigate the existence or absence of an Arab Middle
Eastern (AME) human resource (HR) model. The paper adopts the HR value proposition
model (VPM) introduced by Ulrich and Brockbank (2005, The HR Value Proposition,
Boston, MA: Harvard Business School Press) as a conceptual framework and examines
the role of HR along the model's five dimensions: (1) knowledge of external business
realities, (2) serving the needs of internal and external stakeholders, (3) crafting HR
practices, (4) building HRs and (5) ensuring HR professionalism. A total of 59 articles
tackling human resource management practices in the AME are identified and critically
analyzed along the model's dimensions. A descriptive survey method is used, whereby
a multi-question protocol is administered to senior human resource managers of banks

across 13 countries in the region. The descriptive results from the 85 surveyed HR
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managers suggest that current HR practices in the AME fall along the dimensions of the
VPM. Results also show a shared perception concerning the most and least common HR
practices in the region and imply that we can start identifying the contours of an ‘AME
HR model’.

Keywords::

Arab Middle East banking sector HR model HR practices international HRM strategic HRM

value proposition

(D View correction statement:

Corrigendum

Acknowledgements

We would like to thank the National Council for Scientific Research (CNRS, Beirut,
Lebanon) for generously funding this research project. We would also like to thank Dave
Ulrich and Wayne Brockbank for granting us permission to use their model as well as

two anonymous reviewers for their helpful comments.

Related research @

People also read Recommended articles Cited by
37



https://www.tandfonline.com/keyword/Arab+Middle+East
https://www.tandfonline.com/keyword/banking+sector
https://www.tandfonline.com/keyword/HR+model
https://www.tandfonline.com/keyword/HR+practices
https://www.tandfonline.com/keyword/international+HRM
https://www.tandfonline.com/keyword/strategic+HRM
https://www.tandfonline.com/keyword/value+proposition
https://www.tandfonline.com/doi/full/10.1080/09585192.2013.793555

Information for Open access

Authors Overview

R&D professionals Open journals

Editors Open Select

Librarians Dove Medical Press
Societies F1000Research
Opportunities Help and information
Reprints and e-prints Help and contact
Advertising solutions Newsroom

Accelerated publication All journals

Corporate access solutions Books

Keep up to date

Register to receive personalised research and resources
by email

9 Sign me up
O"M
You N
0
Copyright © 2026 Informa UK Limited Privacy policy Cookies Terms & conditions P Taylor and

Francis Group
Accessibility

Registered in England & Wales No. 01072954
5 Howick Place | London | SW1P 1WG



https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
https://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://bsky.app/profile/tandfresearch.bsky.social
https://www.informa.com/
https://informa.com/privacy-policy/
https://privacy.informa.com/trackers/en/
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/

