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Abstract

This study examines beauty and its effect on real estate agents’ wages. We develop a

model of beauty and real estate agent wages, performing empirical tests of the theory.

We apply Two-Stage Least Squares (2SLS) methodology to a combined data set that

includes multiple listing service data and a unique survey designed to measure

individual agents’ beauty or attractiveness; the analysis takes two forms: transaction-

level analysis and agent-level analysis. Results suggest that beauty augments more

attractive agents’ wages and that more attractive agents use beauty to supplement

classic production-related characteristics such as effort, intelligence and organizational

skills.
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Notes

 For a discussion of human capital in labour markets, see, for example, Becker (1985).

 The reader should consult Munneke and Yavas (2001) for a detailed presentation of

the agent contract choice problem.

 Data on actual earnings of the agents are not available in the MLS dataset that we use

later in this study.

 Throughout this work, we use the terms ‘agent’, ‘broker’ and ‘real estate professional’

interchangeably to describe individuals who facilitate residential real estate

transactions by listing properties for sale in an MLS and/or by marketing such properties

to prospective buyers.

 See Miller (1978) and Haurin (1988) present seminal studies. The interested reader

may also consult Yavas and Yang (1995), Glower et al. (1998) and Anglin et al. (2003)

for three subsequent studies of the price/time tradeoff.

 See, for example, Feingold (1992), Jackson et al. (1995), and Zebrowitz et al. (2002)

for establishment of the ‘halo effect’.

1

2

3

4

5

6

Related research 

Recommended articles Cited by 

11

Physical attractiveness, employment and earnings

Christian Pfeifer



People also read

About Cookies On This Site

We and our partners use cookies to enhance your website

experience, learn how our site is used, offer personalised

features, measure the effectiveness of our services, and

tailor content and ads to your interests while you navigate

on the web or interact with us across devices. You can

choose to accept all of these cookies or only essential

cookies. To learn more or manage your preferences, click

“Settings”. For further information about the data we collect

from you, please see our Privacy Policy

Accept All

Essential Only

Settings

https://www.tandfonline.com/doi/full/10.1080/09603107.2011.627210
https://www.tandfonline.com/toc/rafe20/22/10?nav=tocList
https://www.tandfonline.com/doi/full/10.1080/09603107.2011.628291
https://www.tandfonline.com/doi/full/10.1080/13504851.2011.587758?src=recsys
https://www.tandfonline.com/author/Pfeifer%2C+Christian
https://www.addtoany.com/share
https://www.informa.com/privacy-policy/


Applied Economics Letters

Published online: 24 Jun 2011

Real Estate Agent Target Marketing: Are Buyers Drawn Towards Particular Real Estate Agents?

Aaron Arndt et al.

Journal of Housing Research

Published online: 17 Jun 2020



Information for

Authors

R&D professionals

Editors

Librarians

Societies

Open access

Overview

Open journals

Open Select

Dove Medical Press

F1000Research

Opportunities

Reprints and e-prints

Advertising solutions

Accelerated publication

Corporate access solutions

Help and information

Help and contact

Newsroom

All journals

Books

 Sign me up

 

 

Keep up to date

Register to receive personalised research and resources

by email

Copyright © 2024 Informa UK Limited Privacy policy Cookies Terms & conditions

Accessibility

Registered in England & Wales No. 3099067 

5 Howick Place | London | SW1P 1WG

About Cookies On This Site

We and our partners use cookies to enhance your website

experience, learn how our site is used, offer personalised

features, measure the effectiveness of our services, and

tailor content and ads to your interests while you navigate

on the web or interact with us across devices. You can

choose to accept all of these cookies or only essential

cookies. To learn more or manage your preferences, click

“Settings”. For further information about the data we collect

from you, please see our Privacy Policy

Accept All

Essential Only

Settings

https://www.tandfonline.com/doi/full/10.1080/10835547.2017.12092127?src=recsys
https://www.tandfonline.com/author/Arndt%2C+Aaron
https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/?utm_source=website&utm_medium=banner&utm_campaign=B004808_em1_10p_5ec_d713_footeradspot
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
http://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://www.informa.com/
https://informa.com/privacy-policy/
https://www.tandfonline.com/cookies
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/
https://www.informa.com/privacy-policy/

