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Abstract

Eco labelling of tourism services has been studied extensively in the past. Yet, there is

no agreement on two key points: (1) whether or not eco certification increases tourist

demand for a product among the general tourist population, and (2) whether or not

there is a specific market segment whose purchase decisions are influenced by eco

labels. Lack of agreement is partially due to the wide variety of different research

approaches used. Most studies have in common, however, that they rely solely on

tourist self reports of either behavioural intentions or past behaviour. The present study

re-investigates these two questions using a quasi-experimental design based on actual

observed behaviour and objective knowledge testing. Results indicate that (1) eco

labelling does not have a big impact on general tourist demand, but (2) a niche market

exists which is influenced by eco labelling when choosing among alternative tourist

providers. The research design used in the present study offers a useful alternative for
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investigations of tourist purchase decisions. It leads to more reliable results because it

is based on the observation of actual displayed behaviour, thus avoiding a range of

answer biases. Other eco-certified products now need research on similar lines.

��������������������������

1 2

1

2 3

 Keywords: eco certification eco label whale watching quasi-experiment intention-behaviour gap

tourist behaviour

 ���: 

Acknowledgements

We thank Perla Gronvold for assisting with data collection and Emil Juvan for his

feedback on previous versions of the survey used in this study. We also thank Homa

Hajibaba and Kylie Brosnan for feedback on previous versions of the manuscript. Early

work on this paper was undertaken during the first author's affiliation with the

University of Wollongong, Australia.

Disclosure statement

The research assistant in this project, Perla Gronvold, is related to the first author.

Additional information

Funding

https://www.tandfonline.com/keyword/eco+certification
https://www.tandfonline.com/keyword/eco+label
https://www.tandfonline.com/keyword/whale+watching
https://www.tandfonline.com/keyword/quasi-experiment
https://www.tandfonline.com/keyword/intention-behaviour+gap
https://www.tandfonline.com/keyword/tourist+behaviour
https://www.tandfonline.com/keyword/%E7%94%9F%E6%80%81%E8%AE%A4%E8%AF%81
https://www.tandfonline.com/keyword/%E7%94%9F%E6%80%81%E6%A0%87%E7%AD%BE
https://www.tandfonline.com/keyword/%E9%B2%B8%E9%B1%BC%E8%A7%82%E8%B5%8F
https://www.tandfonline.com/keyword/%E5%87%86%E5%AE%9E%E9%AA%8C
https://www.tandfonline.com/keyword/%E8%A1%8C%E4%B8%BA%E6%84%8F%E5%9B%BE%E5%B7%AE%E8%B7%9D
https://www.tandfonline.com/keyword/%E6%B8%B8%E5%AE%A2%E8%A1%8C%E4%B8%BA


This research was financially supported by the Australian Research Council (ARC)

through Discovery Grant DP110101347.

Notes on contributors

Logi Karlsson

Logi Karlsson is a postdoctoral researcher at The University of Queensland

(UQ) Business School. He holds a PhD degree in marketing and a Master

degree in business administration from University of Wollongong, and a

Bachelor's degree in psychology from University of Iceland. Previously he

worked as a marketing manager for Arctic Adventures, the largest

adventure tour operator in Iceland.

Sara Dolnicar

Sara Dolnicar is a research professor of tourism at The University of

Queensland. She holds degrees in business administration and psychology.

Sara's research interests are the improvement of market segmentation

methodology and measures used in social science research. She applies

her work primarily to tourism, but also social marketing challenges, such as

environmental volunteering, foster care and public acceptance of recycled

water. Sara is an ARC Queen Elizabeth Fellow and an elected fellow of the

International Academy for the Study of Tourism and the International

Association of Scientific Experts in Tourism (AIEST).

Related research 

Recommended articles Cited by 

67

Does ECO certification deliver benefits? An empirical investigation of visitors’ perceptions of the

importance of ECO certification's attributes and of operator...

Michelle Esparon et al.

Journal of Sustainable Tourism

Published online: 17 Jun 2013



People also read

https://www.tandfonline.com/doi/full/10.1080/09669582.2013.802325?src=recsys
https://www.tandfonline.com/author/Esparon%2C+Michelle
https://www.tandfonline.com/doi/full/10.1080/09669582.2020.1737092?src=recsys
https://www.addtoany.com/share


A club perspective of sustainability certification schemes in the tourism and hospitality industry

Andrew Ngawenja Mzembe et al.

Journal of Sustainable Tourism

Published online: 16 Mar 2020



Consumer behavior and environmental sustainability in tourism and hospitality: a review of theories,

concepts, and latest research

Heesup Han

Journal of Sustainable Tourism

Published online: 22 Mar 2021



View more



https://www.tandfonline.com/doi/full/10.1080/09669582.2020.1737092?src=recsys
https://www.tandfonline.com/author/Mzembe%2C+Andrew+Ngawenja
https://www.tandfonline.com/doi/full/10.1080/09669582.2021.1903019?src=recsys
https://www.tandfonline.com/author/Han%2C+Heesup


Information for

Authors

R&D professionals

Editors

Librarians

Societies

Open access

Overview

Open journals

Open Select

Dove Medical Press

F1000Research

Opportunities

Reprints and e-prints

Advertising solutions

Accelerated publication

Corporate access solutions

Help and information

Help and contact

Newsroom

All journals

Books

 Sign me up

 

 

Keep up to date

Register to receive personalised research and resources

by email

Copyright © 2024 Informa UK Limited Privacy policy Cookies Terms & conditions

Accessibility

Registered in England & Wales No. 3099067 

5 Howick Place | London | SW1P 1WG

https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
http://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://www.informa.com/
https://informa.com/privacy-policy/
https://www.tandfonline.com/cookies
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/

