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ABSTRACT

A key tool used in demand or revenue management marketing strategies is the
application of pricing tactics based on anticipated demand to enhance both customer
utility and maximize firm performance (Wirtz et al., 2003). In the restaurant segment,
particularly in quick-service restaurants (QSR), organizations focus on two main
promotion formats to attract customers: price-based promotions and new product
promotions. The purpose of this article is to explore how the number of price-based
promotions and new product promotions influence firm sales growth or decline and
change in stock prices. Results suggest that new product promotions can have a
significant and positive effect on same store sales, whereas price-based promotions

tend to results in lower same-store sales changes and changes in stock price. As an


https://www.tandfonline.com/
https://www.tandfonline.com/action/showPublications?pubType=journal
https://www.tandfonline.com/subjects/economics-finance-business-industry
https://www.tandfonline.com/journals/wfpm20
https://www.tandfonline.com/loi/wfpm20
https://www.tandfonline.com/toc/wfpm20/22/1
https://www.tandfonline.com/toc/wfpm20/22/1
https://www.tandfonline.com/journals/wfpm20
https://www.tandfonline.com/author/Mathe-Soulek%2C+Kimberly
https://www.tandfonline.com/author/Krawczyk%2C+Matt
https://www.tandfonline.com/author/Harrington%2C+Robert+J
https://www.tandfonline.com/author/Ottenbacher%2C+Michael
https://doi.org/10.1080/10454446.2014.949996
https://www.tandfonline.com/action/clickThrough?id=5934&url=%2Fr%2Fsubjectsample-enviroagriculture&loc=%2Fdoi%2Fabs%2F10.1080%2F10454446.2014.949996&pubId=49619390&placeholderId=1074&productId=1834
https://www.tandfonline.com/doi/full/10.1080/10454446.2014.949996?scroll=top&needAccess=true
https://www.tandfonline.com/doi/figure/10.1080/10454446.2014.949996?scroll=top&needAccess=true
https://www.tandfonline.com/doi/ref/10.1080/10454446.2014.949996?scroll=top
https://www.tandfonline.com/doi/citedby/10.1080/10454446.2014.949996?scroll=top&needAccess=true
https://www.tandfonline.com/doi/metrics/10.1080/10454446.2014.949996?scroll=top
https://www.tandfonline.com/doi/permissions/10.1080/10454446.2014.949996?scroll=top
https://www.tandfonline.com/doi/abs/10.1080/10454446.2014.949996
https://www.addtoany.com/share#url=https%3A%2F%2Fwww.tandfonline.com%2Fdoi%2Fabs%2F10.1080%2F10454446.2014.949996&title=The%20Impact%20of%20Price-Based%20and%20New%20Product%20Promotions%20on%20Fast%20Food%20Restaurant%20Sales%20and%20Stock%20Prices%3A%20Journal%20of%20Food%20Products%20Marketing%3A%20Vol%2022%2C%20No%201
https://www.tandfonline.com/
https://www.tandfonline.com/action/showCart?FlowID=1

additional control for these results, the study controls for economic and seasonal

conditions effects.
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