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Abstract

Seeking to extend research on public relations evaluation, this study investigates the

influence of public relations efforts and media coverage on corporate reputation and

financial performance through the theoretical grounding of first- and second-level

agenda-building and agenda-setting. A triangulation of research methods compared

public relations content, news media coverage, public opinion, and corporate financial

performance for 28 U.S. companies from the annual Harris Interactive (2005)

Reputation Quotient. Evidence for agenda-building and agenda-setting propositions was

found, which work to inform strategies of public relations practitioners. The implications

of the findings are discussed.
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Notes

The Reputation Quotient has been measured by Harris Interactive and the Reputation

Institute annually since 1998. This instrument evaluates stakeholder perceptions of the

most visible corporations in the United States and Europe across six attributes or

dimensions of corporate reputation and 20 subattributes. This article used data from

the 2005 Reputation Quotient survey, which was conducted in two phases: a

nomination phase (March–June 2005) and a rating phase (August 30–September 26,

2005). In the nomination phase, 6,977 randomly-selected U.S. adults completed

telephone and online surveys, and each nominated two companies with the best

reputation in their opinion and two companies with the worst reputation. Responses

were tallied, generating a list of 60 of the “most visible” companies in the United

States. In the rating phase, 19,564 randomly-selected respondents evaluated one or

two companies from the list of 60 with which they were “very or somewhat familiar” on

6 attributes and 20 subattributes presented in . Finally, Reputation Quotient

scores were calculated for each company. More information about the Harris Interactive

study can be found at http:// www.harris interactive.com/services/rq.asp.

The final list of companies analyzed in this study was (in descending order of

reputation scores): Johnson & Johnson, Coca Cola, Google, UPS, 3M, Sony, General Mills,

FedEx, Toyota, Home Depot, Procter & Gamble, Walt Disney, Dell, Honda, PepsiCo,

Costco, IBM, General Electric, Southwest Airlines, Boeing, Starbucks, Nike, Target,

DuPont, Apple, Unilever, Wal-Mart, and Best Buy.

# p < .10,

* p <. 05,

** p < .01,

*** p < .001

# p < .10,

* p <. 05,

Previous article View issue table of contents Next article 

1

Table 1

2

About Cookies On This Site

We and our partners use cookies to enhance your website

experience, learn how our site is used, offer personalised

features, measure the effectiveness of our services, and

tailor content and ads to your interests while you navigate

on the web or interact with us across devices. You can

choose to accept all of these cookies or only essential

cookies. To learn more or manage your preferences, click

“Settings”. For further information about the data we collect

from you, please see our Privacy Policy

Accept All

Essential Only

Settings

https://www.tandfonline.com/doi/full/10.1080/10627260701290638
https://www.tandfonline.com/toc/hprr20/19/2?nav=tocList
https://www.tandfonline.com/doi/full/10.1080/10627260701290695
https://www.informa.com/privacy-policy/


** p < .01,

*** p < .001

 

Related research 

Recommended articles Cited by 

187

Buffering Negative News: Individual-level Effects of Company Visibility, Tone, and Pre-existing Attitudes

on Corporate Reputation

Jeroen G. F. Jonkman et al.

Mass Communication and Society

Published online: 17 Dec 2019



First- and Second-Level Agenda-Building and Agenda-Setting Effects: Exploring the Linkages Among

Candidate News Releases, Media Coverage, and Public Opinion Dur...

Spiro Kiousis et al.

Journal of Public Relations Research

Published online: 17 Feb 2010



Media Catching and the Journalist–Public Relations Practitioner Relationship: How Social Media are

Changing the Practice of Media Relations

Richard D. Waters et al.

Journal of Public Relations Research

Published online: 9 Jul 2010



View more



People also read

About Cookies On This Site

We and our partners use cookies to enhance your website

experience, learn how our site is used, offer personalised

features, measure the effectiveness of our services, and

tailor content and ads to your interests while you navigate

on the web or interact with us across devices. You can

choose to accept all of these cookies or only essential

cookies. To learn more or manage your preferences, click

“Settings”. For further information about the data we collect

from you, please see our Privacy Policy

Accept All

Essential Only

Settings

https://www.tandfonline.com/doi/full/10.1080/15205436.2019.1694155?src=recsys
https://www.tandfonline.com/author/Jonkman%2C+Jeroen+G+F
https://www.tandfonline.com/doi/full/10.1207/s1532754xjprr1803_4?src=recsys
https://www.tandfonline.com/author/Kiousis%2C+Spiro
https://www.tandfonline.com/doi/full/10.1080/10627261003799202?src=recsys
https://www.tandfonline.com/author/Waters%2C+Richard+D
https://www.addtoany.com/share
https://www.informa.com/privacy-policy/


Information for

Authors

R&D professionals

Editors

Librarians

Societies

Open access

Overview

Open journals

Open Select

Dove Medical Press

F1000Research

Opportunities

Reprints and e-prints

Advertising solutions

Accelerated publication

Corporate access solutions

Help and information

Help and contact

Newsroom

All journals

Books

 Sign me up

 

 

Keep up to date

Register to receive personalised research and resources

by email

Copyright © 2024 Informa UK Limited Privacy policy Cookies Terms & conditions

Accessibility

Registered in England & Wales No. 3099067 

5 Howick Place | London | SW1P 1WG

About Cookies On This Site

We and our partners use cookies to enhance your website

experience, learn how our site is used, offer personalised

features, measure the effectiveness of our services, and

tailor content and ads to your interests while you navigate

on the web or interact with us across devices. You can

choose to accept all of these cookies or only essential

cookies. To learn more or manage your preferences, click

“Settings”. For further information about the data we collect

from you, please see our Privacy Policy

Accept All

Essential Only

Settings

https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/?utm_source=website&utm_medium=banner&utm_campaign=B004808_em1_10p_5ec_d713_footeradspot
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
http://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://informa.com/privacy-policy/
https://www.tandfonline.com/cookies
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/
https://www.informa.com/privacy-policy/

