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Abstract

Seeking to extend research on public relations evaluation, this study investigates the

influence of public relations efforts and media coverage on corporate reputation and

financial performance through the theoretical grounding of first- and second-level

agenda-building and agenda-setting. A triangulation of research methods compared

public relations content, news media coverage, public opinion, and corporate financial

performance for 28 U.S. companies from the annual Harris Interactive (2005)

Reputation Quotient. Evidence for agenda-building and agenda-setting propositions was
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found, which work to inform strategies of public relations practitioners. The implications

of the findings are discussed.

Notes

The Reputation Quotient has been measured by Harris Interactive and the Reputation

Institute annually since 1998. This instrument evaluates stakeholder perceptions of the

most visible corporations in the United States and Europe across six attributes or

dimensions of corporate reputation and 20 subattributes. This article used data from

the 2005 Reputation Quotient survey, which was conducted in two phases: a

nomination phase (March–June 2005) and a rating phase (August 30–September 26,

2005). In the nomination phase, 6,977 randomly-selected U.S. adults completed

telephone and online surveys, and each nominated two companies with the best

reputation in their opinion and two companies with the worst reputation. Responses

were tallied, generating a list of 60 of the “most visible” companies in the United

States. In the rating phase, 19,564 randomly-selected respondents evaluated one or

two companies from the list of 60 with which they were “very or somewhat familiar” on

6 attributes and 20 subattributes presented in . Finally, Reputation Quotient

scores were calculated for each company. More information about the Harris Interactive

study can be found at http:// www.harris interactive.com/services/rq.asp.

The final list of companies analyzed in this study was (in descending order of

reputation scores): Johnson & Johnson, Coca Cola, Google, UPS, 3M, Sony, General Mills,

FedEx, Toyota, Home Depot, Procter & Gamble, Walt Disney, Dell, Honda, PepsiCo,

Costco, IBM, General Electric, Southwest Airlines, Boeing, Starbucks, Nike, Target,

DuPont, Apple, Unilever, Wal-Mart, and Best Buy.

# p < .10,

* p <. 05,

** p < .01,

*** p < .001

# p < .10,

1

Table 1

2



Related Research Data

AGENDA SETTING AND COMMUNITY CONSENSUS: FIRST AND SECOND LEVEL EFFECTS

Source: International Journal of Public Opinion Research

REMOVING THE FINANCIAL PERFORMANCE HALO FROM FORTUNE'S "MOST ADMIRED"

COMPANIES.

Source: Academy of Management Journal

Agenda-setting Effects of Business News on the Public's Images and Opinions about

Major Corporations

Source: Corporate Reputation Review

Indices of Corporate Reputation: An Analysis of Media Rankings and Social Monitors'

Ratings

Source: Corporate Reputation Review

The Reputation Index:

Source: European Management Journal

Media relations and the Internet: how Fortune 500 company web sites assist journalists

in news gathering

Source: Public Relations Review

Reputation management: the new face of corporate public relations?

Source: Public Relations Review

Corporate reputation: disentangling the effects on financial performance

Source: European Journal of Marketing

Issue and Strategy Agenda-Setting in the 2000 Presidential Primaries

Source: American Behavioral Scientist

Reevaluating Public Relations Information Subsidies: Market-Driven Journalism and

Agenda-Building Theory and Practice

Source: Journal of Public Relations Research

Agenda-Setting Effects and Attitude Strength

Source: Communication Research

Private Issues and Public Policy: Locating the Corporate Agenda in Agenda-Setting

Theory

Source: Journal of Public Relations Research

* p <. 05,

** p < .01,

*** p < .001

https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1093%252Fijpor%252F10.4.335&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.2307%252F256676&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1057%252Fpalgrave.crr.1540188&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1057%252Fpalgrave.crr.1540055&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1016%252Fs0263-2373%252803%252900015-x&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1016%252Fs0363-8111%252802%252900196-0&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1016%252Fs0363-8111%252801%252900085-6&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F03090560510601798&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1177%252F00027640121958483&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1207%252Fs1532754xjprr1101_03&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1177%252F0093650203260205&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1207%252Fs1532754xjprr1302_1&type=Scholix


Information subsidies: Agenda-setting traditions

Source: Public Relations Review

The Agenda-Setting Function of Mass Media

Source: Public Opinion Quarterly

First- and Second-Level Agenda-Building and Agenda-Setting Effects: Exploring the

Linkages Among Candidate News Releases, Media Coverage, and Public Opinion

During the 2002 Florida Gubernatorial Election

Source: Journal of Public Relations Research

How television news programs use video news releases

Source: Public Relations Review

The Fortune Corporate 'Reputation' Index: Reputation for What?

Source: Journal of Management

What Have You Done For Me Lately? Exploring Effectiveness in Public Relations

Source: Journal of Public Relations Research

Measuring the Economic Value of Public Relations

Source: Journal of Public Relations Research

Corporate reputation: seeking a definition

Source: Corporate Communications An International Journal

Empirical Analysis of the Relationship Between Corporate Reputation and Financial

Performance: A Survey of the Literature

Source: Corporate Reputation Review

The Genesis of Civic Awareness: Agenda Setting in Political Socialization

Source: Journal of Communication

Setting the Agenda of Attributes in the 1996 Spanish General Election

Source: Journal of Communication

Newspaper Treatment of a Candidate's News Releases

Source: Journalism Quarterly

The Global Reputation Quotient Project: First Steps Towards a Cross-Nationally Valid

Measure of Corporate Reputation

Source: Corporate Reputation Review

Practitioner perceptions of corporate reputation: an empirical investigation

Source: Corporate Communications An International Journal

WHAT'S IN A NAME? REPUTATION BUILDING AND CORPORATE STRATEGY.

Source: Academy of Management Journal

Demonstrating Effectiveness in Public Relations: Goals, Objectives, and Evaluation

Source: Journal of Public Relations Research

The Dynamics of Issues Activation and Response: An Issues Processes Model

Source: Journal of Public Relations Research

Public Relations' Influence on the News

Source: Newspaper Research Journal

https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1016%252Fs0363-8111%252887%252980015-2&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1086%252F267990&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1207%252Fs1532754xjprr1803_4&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1016%252Fs0363-8111%252801%252900081-9&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1177%252F014920639402000101&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1207%252Fs1532754xjprr0901_01&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1207%252Fs1532754xjprr1301_2&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F13563280110381189&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1057%252Fpalgrave.crr.1540197&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1111%252Fj.1460-2466.2005.tb03021.x&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1111%252Fj.1460-2466.2000.tb02842.x&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1177%252F107769907605300125&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1057%252Fpalgrave.crr.1540151&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F13563280010357349&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.2307%252F256324&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1207%252Fs1532754xjprr1002_02&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1207%252Fs1532754xjprr1301_3&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1177%252F073953298600700402&type=Scholix


Media Effects

Source: Unknown Repository

Candidate Images in Spanish Elections: Second-Level Agenda-Setting Effects

Source: Journalism & Mass Communication Quarterly

Excellence in Public Relations and Communication Management

Source: Unknown Repository

The Convergence of Agenda Setting and Framing

Source: Unknown Repository

The Relationship between Intense Media Exposure and Change in Corporate

Reputation

Source: Business & Society

Agenda setting function of mass media

Source: Public Relations Review

Agenda-setting and corporate communication issues: Can the mass media influence

corporate stock prices?

Source: Public Relations Review

 

Linking provided by  

Related research 

Recommended articles Cited by 

199

People also read

https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.4324%252F9781410602428&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1177%252F107769909707400404&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.4324%252F9780203812303&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.4324%252F9781410605689-10&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1177%252F000765039203100104&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1016%252Fs0363-8111%252877%252980008-8&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1016%252Fs0363-8111%252884%252980094-6&type=Scholix
https://scholexplorer.openaire.eu/


Information for

Authors

R&D professionals

Editors

Librarians

Societies

Open access

Overview

Open journals

Open Select

Dove Medical Press

F1000Research

Opportunities

Reprints and e-prints

Advertising solutions

Accelerated publication

Corporate access solutions

Help and information

Help and contact

Newsroom

All journals

Books

 Sign me up

 

 

Keep up to date

Register to receive personalised research and resources

by email

Copyright © 2025 Informa UK Limited Privacy policy Cookies Terms & conditions

Accessibility

Registered in England & Wales No. 01072954 

5 Howick Place | London | SW1P 1WG

https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
http://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://bsky.app/profile/tandfresearch.bsky.social
https://www.informa.com/
https://informa.com/privacy-policy/
https://www.tandfonline.com/cookies
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/

