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Abstract

The Gottschalk-Gleser hostility scale and Rogan and Hammer's message affect were
tested as indicators of emotionality in crisis negotiation. Both measures are supposed
to be sensitive to changes in emotionality and to differentiate between phases of
escalation and de-escalation. To validate this supposition, three hypotheses were
tested, stating that (1) the overall level of emotionality should be higher for a hostage
taker as compared to a negotiator; (2) for both protagonists the level of emotionality
should be higher in escalating phases than in de-escalating phases; and (3) the change
from de-escalating to escalating phases should be more pronounced for a hostage taker
than for a negotiator. Seventeen phone calls from an authentic hostage taking,
classified as escalating (10) and de-escalating (7), were analysed with both measures


https://www.tandfonline.com/
https://www.tandfonline.com/action/showPublications?pubType=journal
https://www.tandfonline.com/subjects/behavioral-sciences
https://www.tandfonline.com/journals/gpcl20
https://www.tandfonline.com/loi/gpcl20
https://www.tandfonline.com/toc/gpcl20/11/3
https://www.tandfonline.com/toc/gpcl20/11/3
https://www.tandfonline.com/journals/gpcl20
https://www.tandfonline.com/author/Bilsky%2C+Wolfgang
https://www.tandfonline.com/author/M%C3%BCller%2C+Julia
https://www.tandfonline.com/author/Voss%2C+Anke
https://www.tandfonline.com/author/von+Groote%2C+Everhard
https://doi.org/10.1080/10683160410001715088
https://www.tandfonline.com/action/clickThrough?id=110822&url=%2Fr%2Fsubjectsample-socialsciences&loc=%2Fdoi%2Fabs%2F10.1080%2F10683160410001715088&pubId=43863528&placeholderId=1074&productId=1847
https://www.tandfonline.com/doi/full/10.1080/10683160410001715088?scroll=top&needAccess=true
https://www.tandfonline.com/doi/figure/10.1080/10683160410001715088?scroll=top&needAccess=true
https://www.tandfonline.com/doi/ref/10.1080/10683160410001715088?scroll=top
https://www.tandfonline.com/doi/citedby/10.1080/10683160410001715088?scroll=top&needAccess=true
https://www.tandfonline.com/doi/metrics/10.1080/10683160410001715088?scroll=top
https://www.tandfonline.com/doi/permissions/10.1080/10683160410001715088?scroll=top
https://www.tandfonline.com/doi/abs/10.1080/10683160410001715088
https://www.addtoany.com/share#url=https%3A%2F%2Fwww.tandfonline.com%2Fdoi%2Fabs%2F10.1080%2F10683160410001715088&title=Affect%20assessment%20in%20crisis%20negotiation%3A%20An%20exploratory%20case%20study%20using%20two%20distinct%20indicators%3A%20Psychology%2C%20Crime%20%26%20Law%3A%20Vol%2011%2C%20No%203
https://www.tandfonline.com/
https://www.tandfonline.com/action/showCart?FlowID=1

to test these hypotheses. Significant main effects and interactions were identified in
this case study, supporting our hypotheses. Results are discussed against the

background of the present research conditions.

Keywords:

Affect assessment crisis negotiation hostility message affect escalation hostage taking

Notes

1. According to these authors’ terminology, affect can be distinguished from the more

complex class of emotions.

2. Further research is needed to validate the impact of the language intensity correlates

determined by Bowers (1964); therefore we refrained from using any weights.

Related research @

People also read Recommended articles Cited by
P

Advanced Communication Techniques for Hostage Negotiators >

Wayman C. Mullins PhD, DABECI
Journal of Police Crisis Negotiations
Published online: 13 Oct 2008


https://www.tandfonline.com/keyword/Affect+assessment
https://www.tandfonline.com/keyword/crisis+negotiation
https://www.tandfonline.com/keyword/hostility
https://www.tandfonline.com/keyword/message+affect
https://www.tandfonline.com/keyword/escalation
https://www.tandfonline.com/keyword/hostage+taking
https://www.tandfonline.com/doi/full/10.1300/J173v02n01_05?src=
https://www.tandfonline.com/author/Mullins%2C+Wayman+C

Information for Open access

Authors Overview

R&D professionals Open journals

Editors Open Select

Librarians Dove Medical Press
Societies F1000Research
Opportunities Help and information
Reprints and e-prints Help and contact
Advertising solutions Newsroom

Accelerated publication All journals

Corporate access solutions Books

Keep up to date

Register to receive personalised research and resources
by email

9 Sign me up
O"M
You N
0
Copyright © 2025 Informa UK Limited Privacy policy Cookies Terms & conditions P Taylor and

Francis Group
Accessibility

Registered in England & Wales No. 01072954
5 Howick Place | London | SW1P 1WG



https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
http://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://bsky.app/profile/tandfresearch.bsky.social
https://www.informa.com/
https://informa.com/privacy-policy/
https://privacy.informa.com/trackers/en/
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/

