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Abstract

Tourism is vulnerable to externalities such as natural disasters and man-made crises.

The current global economic slowdown has adversely affected global tourism. While

headline figures show that international tourism is suffering as a consequence of this

economic crisis, domestic tourism is larger in many countries and impacts through this

market could be larger than through international tourism. A common viewpoint is that

an increase in domestic tourism could compensate a decline in inbound tourism, which

supports the policy of focusing on the development of domestic tourism. This paper will

test this viewpoint in the context of China's tourism. This paper aims to evaluate the

magnitude of economic impact of the economic slowdown on China's tourism using

computable general equilibrium modelling and then bring forward some policy

suggestions on the development of China's tourism.
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