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ABSTRACT

This research is based on an integrated approach to understanding factors influencing

soccer season ticket holders’ satisfaction. It attempts to extend the theoretical and

empirical evidence on the causal relationships between club's image, motives to attend

to a home match and to purchase to a season ticket, and satisfaction. These

relationships were empirically validated using a structural equations modeling. Results

indicate that both club image and motives lead to higher satisfaction among season

ticket holders. Furthermore, the effect of a cognitively oriented motive (expressing

financial advantages) is twice as strong as the effect of the motive linked with the

image of a major club, which is both cognitively and emotionally driven. In addition,

implications for sport marketers are discussed and suggestions are made for possible

future research.



 

We Care About Your Privacy

We and our 845 partners store and/or access information on

a device, such as unique IDs in cookies to process personal

data. You may accept or manage your choices by clicking

below, including your right to object where legitimate

interest is used, or at any time in the privacy policy page.

These choices will be signaled to our partners and will not

affect browsing data. Privacy Policy

We and our partners process data to provide:

Use precise geolocation data. Actively scan device

characteristics for identification. Store and/or access

information on a device. Personalised advertising and

content, advertising and content measurement, audience

research and services development.

List of Partners (vendors)

I Accept

Essential Only

Show Purpose

https://www.tandfonline.com/
https://www.tandfonline.com/action/showPublications?pubType=journal
https://www.tandfonline.com/resm20
https://www.tandfonline.com/loi/resm20
https://www.tandfonline.com/toc/resm20/6/1
https://www.tandfonline.com/toc/resm20/6/1
https://www.tandfonline.com/journals/resm20
https://www.tandfonline.com/author/Beccarini%2C+Corrado
https://www.tandfonline.com/author/Ferrand%2C+Alain
https://doi.org/10.1080/16184740600799154
https://www.tandfonline.com/action/clickThrough?id=110822&url=%2Fr%2Fsubjectsample-socialsciences&loc=%2Fdoi%2Fabs%2F10.1080%2F16184740600799154&pubId=40364925&placeholderId=1074&productId=1847
https://www.tandfonline.com/doi/full/10.1080/16184740600799154?scroll=top&needAccess=true
https://www.tandfonline.com/doi/figure/10.1080/16184740600799154?scroll=top&needAccess=true
https://www.tandfonline.com/doi/ref/10.1080/16184740600799154?scroll=top
https://www.tandfonline.com/doi/citedby/10.1080/16184740600799154?scroll=top&needAccess=true
https://www.tandfonline.com/doi/metrics/10.1080/16184740600799154?scroll=top
https://www.tandfonline.com/doi/permissions/10.1080/16184740600799154?scroll=top
https://www.tandfonline.com/doi/abs/10.1080/16184740600799154
https://www.tandfonline.com/
https://www.tandfonline.com/action/showCart?FlowID=1
https://www.informa.com/privacy-policy/


Related Research Data

Predicting which season ticket holders will renew and which will not

Source: Informa UK Limited

Scale of spectators’ motivations at soccer events

Source: Informa UK Limited

 

Linking provided by  

Notes

1. Sign value: “How prestigious the product is to the customer in relation to his/her

social environment. The customer's status is reflected through the product”

(Kristensen, Martensen, & Gronholdt, 1999, p. 606).
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