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ABSTRACT

This research is based on an integrated approach to understanding factors influencing
soccer season ticket holders’ satisfaction. It attempts to extend the theoretical and
empirical evidence on the causal relationships between club's image, motives to attend
to a home match and to purchase to a season ticket, and satisfaction. These
relationships were empirically validated using a structural equations modeling. Results
indicate that both club image and motives lead to higher satisfaction among season
ticket holders. Furthermore, the effect of a cognitively oriented motive (expressing
financial advantages) is twice as strong as the effect of the motive linked with the
image of a major club, which is both cognitively and emotionally driven. In addition,

implications for sport marketers are discussed and suggestions are made for possible
future research.
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Notes

1. Sign value: “How prestigious the product is to the customer in relation to his/her
social environment. The customer's status is reflected through the product”
(Kristensen, Martensen, & Gronholdt, 1999, p. 606).

Related Research Data

The Consumption of Performance

Source: Journal of Consumer Research

The Effects of Team Loyalty and Selected Stadium Factors on Spectator Attendance
Source: Journal of Sport Management

Development of the Sport Interest Inventory (SlI): Implications for Measuring Unique
Consumer Motives at Team Sporting Events

Source: International Journal of Sports Marketing and Sponsorship

Factors Affecting Attendance at Professional Sport Events

Source: Journal of Sport Management

The effect of the servicescape on customers’ behavioral intentions in leisure service
settings

Source: Journal of Services Marketing

Measuring the impact of buying behaviour on customer satisfaction

Source: Total Quality Management

Rethinking Market Research: Putting People Back In

Related research @

People also read Recommended articles Cited by
49


https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1086%252F209307&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1123%252Fjsm.9.2.153&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252Fijsms-03-03-2001-b005&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1123%252Fjsm.3.1.15&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F08876049610148594&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1080%252F0954412997587&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.2307%252F3151962&type=Scholix

Information for Open access

Authors Overview

R&D professionals Open journals

Editors Open Select

Librarians Dove Medical Press
Societies F1000Research
Opportunities Help and information
Reprints and e-prints Help and contact
Advertising solutions Newsroom

Accelerated publication All journals

Corporate access solutions Books

Keep up to date

Register to receive personalised research and resources
by email

9 Sign me up
O"M
You N
0
Copyright © 2026 Informa UK Limited Privacy policy Cookies Terms & conditions P Taylor and

Francis Group
Accessibility

Registered in England & Wales No. 01072954
5 Howick Place | London | SW1P 1WG



https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
https://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://bsky.app/profile/tandfresearch.bsky.social
https://www.informa.com/
https://informa.com/privacy-policy/
https://privacy.informa.com/trackers/en/
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/

