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Abstract

This article analyses the cohesion of Addiopizzo’s anti-racketeering campaign in
Palermo, Sicily. By supporting entrepreneurs who refuse to pay for protection and by
encouraging consumers to support these companies through their consumer power,
Addiopizzo has mobilised about 900 companies and 11,000 citizens. Taking social
capital theory as a point of departure, this article explores the values of trust and
norms of reciprocity among entrepreneurs who joined Addiopizzo’s anti-racketeering
campaign. In addition, it analyses their solidarity with colleagues who are victims of
extortion. Shared values express a stronger commitment to a movement, reinforce
internal solidarity, strengthen the collective identity and reduce the risk of free riders
and dropouts. The article reveals not only similarities but also important differences
between various groups of joiners. The analysis builds on a unique data-set consisting
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of questionnaires collected from 277 entrepreneurs who joined the campaign between
2005 and 2011.
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