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Abstract

The Indian aviation industry has seen significant developments since the deregulation

in 1994. The industry now has several major airline firms operating in both full-service

and limited service (low cost) segments. By 2014, it is projected that India's airline

sector will service nearly 100 million passengers spread over 200 million flight tickets.

The Internet has also accentuated the growth and evolution of the market by

facilitating greater transparency of prices combined with ubiquitous reach. However,

little is known about this evolving domain of purchase behavior in the Indian context

where multiple channels (both offline and online) prevail. The purpose of this study was

to determine the factors that determine offline versus online purchase behaviors of air

travel tickets. Findings indicate that age, education, nature of Internet usage

orientation, and the time spent online serve as key differentiators between offline and



 

https://www.tandfonline.com/
https://www.tandfonline.com/action/showPublications?pubType=journal
https://www.tandfonline.com/subjects/tourism-hospitality-and-events
https://www.tandfonline.com/whmm20
https://www.tandfonline.com/loi/whmm20
https://www.tandfonline.com/toc/whmm20/20/8
https://www.tandfonline.com/toc/whmm20/20/8
https://www.tandfonline.com/journals/whmm20
https://www.tandfonline.com/author/Beldona%2C+Srikanth
https://www.tandfonline.com/author/Racherla%2C+Pradeep
https://www.tandfonline.com/author/Mundhra%2C+Gokul+Das
https://doi.org/10.1080/19368623.2011.577693
https://www.tandfonline.com/action/clickThrough?id=5949&url=%2Fr%2Fsubjectsample-sportleisure&loc=%2Fdoi%2Fabs%2F10.1080%2F19368623.2011.577693&pubId=44923188&placeholderId=1074&productId=1604
https://www.tandfonline.com/doi/full/10.1080/19368623.2011.577693?scroll=top&needAccess=true
https://www.tandfonline.com/doi/figure/10.1080/19368623.2011.577693?scroll=top&needAccess=true
https://www.tandfonline.com/doi/ref/10.1080/19368623.2011.577693?scroll=top
https://www.tandfonline.com/doi/citedby/10.1080/19368623.2011.577693?scroll=top&needAccess=true
https://www.tandfonline.com/doi/metrics/10.1080/19368623.2011.577693?scroll=top
https://www.tandfonline.com/doi/permissions/10.1080/19368623.2011.577693?scroll=top
https://www.tandfonline.com/doi/abs/10.1080/19368623.2011.577693
https://www.addtoany.com/share#url=https%3A%2F%2Fwww.tandfonline.com%2Fdoi%2Fabs%2F10.1080%2F19368623.2011.577693&title=To%20Buy%20or%20Not%20to%20Buy%3A%20Indian%20Consumers%27%20Choice%20of%20Online%20Versus%20Offline%20Channels%20for%20Air%20Travel%20Purchase%3A%20Journal%20of%20Hospitality%20Marketing%20%26%20Management%3A%20Vol%2020%2C%20No%208
https://www.tandfonline.com/
https://www.tandfonline.com/action/showCart?FlowID=1


Related Research Data

Adoption and usage of online shopping: An empirical analysis of the characteristics of

“buyers” “browsers” and “non-internet shoppers”

Source: Journal of Retailing and Consumer Services

Risk-Focused E-Commerce Adoption Model: A Cross-Country Study

Source: Journal of Global Information Technology Management

Perceived Usefulness, Perceived Ease of Use, and User Acceptance of Information

Technology

Source: MIS Quarterly

Utilitarian Value in the Internet

Source: Journal of Travel & Tourism Marketing

Switching to electronic stores: consumer characteristics and the perception of

shopping benefits

Source: International Journal of Retail & Distribution Management

Exploring motivations for consumer Web use and their implications for e‐commerce

Source: Journal of Consumer Marketing

online options in the purchase of air travel tickets. Conceptual and practical

implications for industry are discussed.

Keywords:

Online travel purchase behavior air travel India online versus offline buying

Related research 

Recommended articles Cited by 

23

People also read

https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1016%252Fj.jretconser.2006.04.002&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1080%252F1097198x.2004.10856370&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.2307%252F249008&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1300%252Fj073v17n02_06&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F09590550210445335&type=Scholix
https://www.tandfonline.com/servlet/linkout?url=https%3A%2F%2Fdx.doi.org%2F10.1108%252F07363760310464578&type=Scholix
https://www.tandfonline.com/keyword/Online+travel+purchase+behavior
https://www.tandfonline.com/keyword/air+travel
https://www.tandfonline.com/keyword/India
https://www.tandfonline.com/keyword/online+versus+offline+buying


Information for

Authors

R&D professionals

Editors

Librarians

Societies

Open access

Overview

Open journals

Open Select

Dove Medical Press

F1000Research

Opportunities

Reprints and e-prints

Advertising solutions

Accelerated publication

Corporate access solutions

Help and information

Help and contact

Newsroom

All journals

Books

 Sign me up

 

 

Keep up to date

Register to receive personalised research and resources

by email

Copyright © 2025 Informa UK Limited Privacy policy Cookies Terms & conditions

Accessibility

Registered in England & Wales No. 01072954 

5 Howick Place | London | SW1P 1WG

Taylor and

Francis Group

https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
http://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://bsky.app/profile/tandfresearch.bsky.social
https://www.informa.com/
https://informa.com/privacy-policy/
https://privacy.informa.com/trackers/en/
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/

