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Abstract

The author develops a progressively refined framework composed of four typologies to

help understand, explain, and analyze how various public policy levers impact new,

small, and entrepreneurial businesses. Dimensions for the typologies include

institutions and culture, competition and competition's intended immediate

beneficiaries, impediments and supports, and policy objectives and direct/indirect

action. Implications emerging from the typologies lead to potential hypotheses that can

be subject to further investigation and empirical testing. This issue of JSBM carries the

first of the article's two parts.

1. William J. Dennis Jr. is a senior research fellow at the National Federation of

Independent Business (NFIB) Research Foundation.
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1. William J. Dennis Jr. is a senior research fellow at the National Federation of

Independent Business (NFIB) Research Foundation.

Notes

1. William J. Dennis Jr. is a senior research fellow at the National Federation of

Independent Business (NFIB) Research Foundation.

1 This article draws heavily on concepts previously published by the author, which did

include typologies to explain public policy affecting entrepreneurship in the United

States (see, Dennis 2005).

2 Baumol (1996) makes the important point that entrepreneurial activity is not always

productive. It can raise transaction costs notably under certain circumstances. He uses

examples of marauding bands in the Middle Ages and lawyers filing nuisance suits

currently.

3 The basic concerns of antitrust law are the following: firms avoiding competition, such

as price fixing and carving up markets; monopoly, more commonly dominant firm

behavior where one firm is large enough to increase prices by reducing output; markets

with so few firms that each has an influence on prices and output and each can notice

the actions of others and respond to them; and rivals merging, which could create

dominant firms conditions (Elhauge and Geradin 2007).

4 The U.S. Department of agriculture estimates that world welfare loss emanating from

agricultural trade barriers amounts to $56 billion US. Fifty‐two (52) percent of the

distortions come from tariffs and quotas, 31 percent from domestic subsidies, and 13

percent from export subsidies (U.S. Department of Agriculture 2001).

5 The argument generally runs that new, developing industries, particularly in less

developed countries, simply cannot hope to compete against established businesses

with economies of scales that typify the developed world. Trying leaves these countries

with two alternatives: permanent poverty or economic colonization. Further, the

historical record argues that countries that moved from the less developed to the more

developed world used protectionism. Brazil (1900s), Japan (1800s), and the United

States (late 1700s) are examples.

6 It is arguable that consumers benefit overall.
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7 “In doing business with smaller firms, large firms may not use their bargaining power

to impose conditions which would make it difficult for their supplier or customer to do

business with the large firm's competitors. The Commission can (and does) fine

companies for all these practices. Its investigations into anti‐competitive practices are

not restricted to goods. They also cover the liberal professions and services, including

financial services, such as retail banking and credit cards” (Europa 2010).

8 Yandle (1983) colorfully labeled such pacts as between baptists and bootleggers.

Baptists in the American South actively opposed the sale of alcohol for consumption

throughout most of the 20th century. Bootleggers illegally manufactured, transported,

and sold it. When a proposal was put forward to legally sell liquor in a “dry” community,

the baptists and bootleggers went into tacit alliance to oppose legal liquor sales.

Related research 

Recommended articles Cited by 

55

People also read

About Cookies On This Site

We and our partners use cookies to enhance your website

experience, learn how our site is used, offer personalised

features, measure the effectiveness of our services, and

tailor content and ads to your interests while you navigate

on the web or interact with us across devices. You can

choose to accept all of these cookies or only essential

cookies. To learn more or manage your preferences, click

“Settings”. For further information about the data we collect

from you, please see our Privacy Policy

Accept All

Essential Only

Settings

https://www.addtoany.com/share
https://www.informa.com/privacy-policy/


Information for

Authors

R&D professionals

Editors

Librarians

Societies

Open access

Overview

Open journals

Open Select

Dove Medical Press

F1000Research

Opportunities

Reprints and e-prints

Advertising solutions

Accelerated publication

Corporate access solutions

Help and information

Help and contact

Newsroom

All journals

Books

 Sign me up

 

 

Keep up to date

Register to receive personalised research and resources

by email

Copyright © 2024 Informa UK Limited Privacy policy Cookies Terms & conditions

Accessibility

Registered in England & Wales No. 3099067 

5 Howick Place | London | SW1P 1WG

About Cookies On This Site

We and our partners use cookies to enhance your website

experience, learn how our site is used, offer personalised

features, measure the effectiveness of our services, and

tailor content and ads to your interests while you navigate

on the web or interact with us across devices. You can

choose to accept all of these cookies or only essential

cookies. To learn more or manage your preferences, click

“Settings”. For further information about the data we collect

from you, please see our Privacy Policy

Accept All

Essential Only

Settings

https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/?utm_source=website&utm_medium=banner&utm_campaign=B004808_em1_10p_5ec_d713_footeradspot
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
http://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://www.informa.com/
https://informa.com/privacy-policy/
https://www.tandfonline.com/cookies
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/
https://www.informa.com/privacy-policy/

