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Abstract

As Baby Boomers enter retirement, they will look to the investment industry for ways to

generate income from accumulated savings. Why most retirees do not purchase

longevity insurance in the form of lifetime annuities is a long-standing puzzle. Mental

accounting and loss aversion can explain the unpopularity of annuities by framing them

as risky gambles where potential losses loom larger than potential gains. Moreover,

behavioral anomalies can explain the prevalence of “period certain” annuities, which

guarantee a minimum number of payouts. Finally, investors may prefer “longevity

annuities” purchased today to begin payouts in the future to immediate annuities

because investors overweight the small probability of living long enough to receive

large future payouts.

As Baby Boomers enter retirement, they will look to the investment industry for ways to

generate retirement income from a stock of accumulated savings. A significant focus



 

https://www.tandfonline.com/
https://www.tandfonline.com/action/showPublications?pubType=journal
https://www.tandfonline.com/subjects/economics-finance-business-industry
https://www.tandfonline.com/journals/ufaj20
https://www.tandfonline.com/loi/ufaj20
https://www.tandfonline.com/toc/ufaj20/63/6
https://www.tandfonline.com/toc/ufaj20/63/6
https://www.tandfonline.com/journals/ufaj20
https://www.tandfonline.com/author/Hu%2C+Wei-Yin
https://www.tandfonline.com/author/Scott%2C+Jason+S
https://doi.org/10.2469/faj.v63.n6.4928
https://www.tandfonline.com/action/clickThrough?id=5943&url=%2Fr%2Fsubjectsample-mathstats&loc=%2Fdoi%2Fabs%2F10.2469%2Ffaj.v63.n6.4928&pubId=52526041&placeholderId=1074&productId=1843
https://www.tandfonline.com/doi/ref/10.2469/faj.v63.n6.4928?scroll=top
https://www.tandfonline.com/doi/citedby/10.2469/faj.v63.n6.4928?scroll=top&needAccess=true
https://www.tandfonline.com/doi/metrics/10.2469/faj.v63.n6.4928?scroll=top
https://www.tandfonline.com/doi/permissions/10.2469/faj.v63.n6.4928?scroll=top
https://www.tandfonline.com/doi/abs/10.2469/faj.v63.n6.4928
https://www.addtoany.com/share#url=https%3A%2F%2Fwww.tandfonline.com%2Fdoi%2Fabs%2F10.2469%2Ffaj.v63.n6.4928&title=Behavioral%20Obstacles%20in%20the%20Annuity%20Market%3A%20Financial%20Analysts%20Journal%3A%20Vol%2063%2C%20No%206
https://www.tandfonline.com/
https://www.tandfonline.com/action/showCart?FlowID=1


for the industry is whether retirees are adequately protected against longevity risk (the

risk of outliving their assets). Baby Boomers are less likely to have the high degree of

guaranteed lifetime income that was formerly provided by defined-benefit pensions.

But a natural replacement for a DB pension is a lifetime income annuity purchased from

retirement savings. Why most retirees do not purchase longevity insurance in the form

of lifetime annuities is a long-standing puzzle.

This study applies the lessons of behavioral finance to understand how well-

documented anomalies in decision making under risk may affect the annuity purchase

decision, even when longevity risk is the only risk being considered. The investment

industry’s success at helping manage retirees’ longevity risk will depend heavily on

understanding these powerful behavioral influences on the way retirees evaluate

annuity products.

We demonstrate that mental accounting can explain the unpopularity of annuities

because it causes individuals to view annuities as gambling on their own lives. When

annuity outcomes are segregated from their impact on total retirement spending, then

purchasing an annuity appears to be a gamble that increases overall risk rather than a

form of insurance that can reduce risk. Loss aversion exacerbates the distortion by

making the potential loss (from not making back the initial investment) loom larger

than the potential gain. We also explain the prevalence of “period certain” annuities,

which guarantee a minimum number of payouts. These annuities effectively combine a

bond portfolio with an annuity that starts payouts in the future, and mental accounting

may give the impression that this bond-plus-annuity combination is less risky than an

immediate annuity, in which all payouts are subject to mortality risk (uncertainty about

the date of death).

Finally, we show that a recent innovation in annuity markets—delayed-payout or

“longevity” annuities, which are purchased today to begin payouts in the future—may

be more desirable than immediate-payout annuities. This behavioral pattern is caused

by the overweighting of small probabilities. In the case of longevity annuities, the

overweighted small probabilities are associated with large cumulative payouts if one

lives long enough to earn back multiple times the initial investment.

To combat these behavioral distortions, particularly mental accounting, annuity

marketers and financial advisers need to frame annuities in the context of an overall

retirement spending plan. Achieving this goal should convince more retirees that the



normative economic conclusion is true: They should annuitize some part of their

retirement savings. Holding longevity insurance in the form of an annuity should reduce

the need for precautionary saving and thus allow annuity holders to consume more in

retirement.

Related research 

Recommended articles Cited by 

147

People also read



Information for

Authors

R&D professionals

Editors

Librarians

Societies

Open access

Overview

Open journals

Open Select

Dove Medical Press

F1000Research

Opportunities

Reprints and e-prints

Advertising solutions

Accelerated publication

Corporate access solutions

Help and information

Help and contact

Newsroom

All journals

Books

 Sign me up

   

Keep up to date

Register to receive personalised research and resources by email

Copyright © 2026 Informa UK Limited Privacy policy

Cookies Terms & conditions Accessibility

Registered in England & Wales No. 01072954 

5 Howick Place | London | SW1P 1WG

https://authorservices.taylorandfrancis.com/
https://taylorandfrancis.com/who-we-serve/industry-government/business/
https://editorresources.taylorandfrancis.com/
https://www.tandfonline.com/page/librarians
https://www.tandfonline.com/societies
https://www.tandfonline.com/openaccess
https://www.tandfonline.com/openaccess/openjournals
https://www.tandfonline.com/openaccess/openselect
https://www.tandfonline.com/openaccess/dove
https://www.tandfonline.com/openaccess/f1000
https://taylorandfrancis.com/who-we-serve/industry-government/marketing/
https://taylorandfrancis.com/partnership/commercial/advertising-solutions/
https://taylorandfrancis.com/partnership/commercial/accelerated-publication/
https://taylorandfrancis.com/who-we-serve/industry-government/business/purchasing-options/
https://help.tandfonline.com/
https://newsroom.taylorandfrancisgroup.com/
https://www.tandfonline.com/journals?&pageSize=3000
https://www.routledge.com/
https://taylorandfrancis.formstack.com/forms/tfoguest_signup
https://facebook.com/TaylorandFrancisGroup
https://twitter.com/tandfonline
http://linkedin.com/company/taylor-&-francis-group
https://www.youtube.com/user/TaylorandFrancis
http://www.weibo.com/tandfchina
https://bsky.app/profile/tandfresearch.bsky.social
https://www.informa.com/
https://informa.com/privacy-policy/
https://privacy.informa.com/trackers/en/
https://www.tandfonline.com/terms-and-conditions
https://www.tandfonline.com/accessibility
http://taylorandfrancis.com/

