e Taylor & Francis ((_)) -

Online

Home » All Journals » Humanities » Contemporary British History P List of Issues » Volume 29, Issue 1
» Hard Sell: Advertising, Affluence and Tr ....

Contemporary British History >
Volume 29, 2015 - Issue 1
151 1 0

Views CrossRef citations to date Altmetric

Reviews

Hard Sell: Advertising, Affluence and
Transatlantic Relations, c. 1951-1969

Stefan Schwarzkopf
Pages 151-154 | Published online: 19 Nov 2014

’ ") Check for updates ‘

66 Cite this article https://doi.org/10.1080/13619462.2015.982022

Sample our
Politics & International

Relations Journals

>> Sign in here to start your access
to the latest two volumes for 14 days

B Full Article [a] Figures & data &6 Citations Ll Metrics & Reprints & Permissions
Read this article



https://www.tandfonline.com/
https://www.tandfonline.com/action/showPublications?pubType=journal
https://www.tandfonline.com/subjects/humanities
https://www.tandfonline.com/journals/fcbh20
https://www.tandfonline.com/loi/fcbh20
https://www.tandfonline.com/toc/fcbh20/29/1
https://www.tandfonline.com/toc/fcbh20/29/1
https://www.tandfonline.com/journals/fcbh20
https://doi.org/10.1080/13619462.2015.982022
https://www.tandfonline.com/author/Schwarzkopf%2C+Stefan
https://www.tandfonline.com/action/clickThrough?id=5947&url=%2Fr%2Fsubjectsample-politics&loc=%2Fdoi%2Ffull%2F10.1080%2F13619462.2015.982022&pubId=47556218&placeholderId=1074&productId=1600
https://www.tandfonline.com/doi/figure/10.1080/13619462.2015.982022?scroll=top&needAccess=true
https://www.tandfonline.com/doi/citedby/10.1080/13619462.2015.982022?scroll=top&needAccess=true
https://www.tandfonline.com/doi/metrics/10.1080/13619462.2015.982022?scroll=top
https://www.tandfonline.com/doi/permissions/10.1080/13619462.2015.982022?scroll=top
https://www.tandfonline.com/doi/full/10.1080/13619462.2015.982022
https://www.addtoany.com/share#url=https%3A%2F%2Fwww.tandfonline.com%2Fdoi%2Ffull%2F10.1080%2F13619462.2015.982022&title=Hard%20Sell%3A%20Advertising%2C%20Affluence%20and%20Transatlantic%20Relations%2C%20c.%201951%E2%80%931969%3A%20Contemporary%20British%20History%3A%20Vol%2029%20%2C%20No%201%20-%20Get%20Access
https://www.tandfonline.com/doi/full/10.1080/13619462.2015.982022?scroll=top&needAccess=true
https://www.tandfonline.com/
https://www.tandfonline.com/action/showCart?FlowID=1

ICK O INCrease Image size

Reviews 151

The study benefits from unprecedented access to the extensive archives of the CWS
and related societies. This includes material until recently thought lost, but now
available to researchers as part of the collection of the National Co-operative Archive
in Manchester, The same sources have yielded a substantial number of illustrations of
co-operative products, plant and personalities, which are well-reproduced throughout
the book, including 20 pages of colour illustrations. The authors have also been
fortunate to secure interviews with key figures from the CWS and Co-operative
Group, whose insights particularly illuminate the book’s latter chapters. In some
places, however, the detail available from these sources can feel a little overwhelming,.
This is perhaps also a function of the book’s narrative structure. This has the virtue of
revealing just how often the CWS and subsequently the Co-operative Group have
wrestled with the difficulties posed by a dysfunctional system of governance in recent
decades. But a more analytical approach might have aided the reader’s understanding
of the underlying issues.

Overall, this is a fair and balanced account of the strengths and weaknesses of co-
operative trading as a distinctive and important way of doing business. As the authors
reflect in their conclusion, the ‘co-operative’ difference’ is positive in its involvement of
members in profit sharing and decision-making, and in its espousal of ethical good
practice, but also poses substantial managerial challenges.

MARrTIN PURVIS

University of Leeds

© 2014, Martin Purvis
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Post-war Britain witnessed an unprecedented rise in levels of mass affluence. With
average earnings nearly doubling between 1950 and 1959, working- and middle-class
homes and lives changed almost beyond recognition. The flow of new goods, fashions
and lifestyles was not welcomed by everybody. Mass affluence became associated with
individualization, acquisitiveness and hedonism, which in turn were understood to be
personal attitudes that undermined Britain’s social fabric. Young people’s increased
focus on self-gratification through material goods and their parents’ ‘home-
centredness, to invoke a phrase used by the socialist market researcher and opinion
pollster Mark Abrams, were both seen as endangering the sense of community,
solidarity, respect and self-control which had dominated social life up until the

outbreak of mass affluenza. Given that housewives, young working-class males and
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